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Why We Support Z BN #EIE[R

HSBC Bank (Taiwan) Limited
RABRAF
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HSBC Bank (Taiwan) Limited, a locally
incorporated subsidiary of The Hongkong and
Shanghai Banking Corporation Limited,
began its operations in May 2010, with its
headquarters in Taipei. HSBC's presence in
Taiwan dates back to 1885 when The

Hongkong and Shanghai Banking Corporation
appointed an agent. A full-service branch was
established in Taipei in 1984. HSBC currently
operates through 26 branches across Taiwan.

At
HSBC
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HSBC Taiwan is very honoured to team up
with BCCT once again this year to sponsor the
Better Business Award and bring you the
"Business Leader of the Year Award."

BCCT and HSBC Taiwan are committed to
fostering the economic development of
Taiwan. The award aims to recognise
individuals and enterprises in Taiwan for their
outstanding efforts in Responsible Business.
While organisations are important to the
success of businesses, it is people, especially
good leaders, who have the charisma to
attract people to follow them and who have

the vision to take the business into the future.

SAsmAARBOMERANE
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# HSBC Taiwan Sch

Today, our world faces numerous challenges, such
as the rise of Al, inflation, climate change, and
societal polarisation. Amid the dark clouds we face,
it is good leadership that sets the direction, builds
vision, and inspires people around them to work
towards a common goal. Leadership is about
mapping out where you need to go to "win" as a
team or an organisation; and it is dynamic, exciting,
and inspiring.

Wed like to acknowledge and pay tribute to the
outstanding leaders and HSBC Taiwan would like
to take this opportunity to thank them for what
they have done for their organisation and our
society, and is therefore proud to sponsor the
Business Leader of the Year Award.
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Spring Pool Glass Industrial Corporation is a leading glass recycling company based in Hsinchu,
Taiwan, with three offices across the country. Specialising in glass collection and recycling, the
company processes over 100,000 tonnes of recycled glass annually. Its management philosophy
centres around sustainability and green innovation, a commitment that earned it the prestigious
Golden Root Award in 2015. Spring Pool Glass is renowned for its efforts to create a circular economy,

making it a key player in Taiwan's environmental and recycling industries.
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APPLICATION SUMMARY E

During his tenure at Spring Pool Glass, Mr Wu
has spearheaded several innovative initiatives
that have significantly impacted the company,
its customers, partners, and the broader
community. Below are four exemplary projects
that highlight his commitment to innovation
and sustainability:

Waste Glass Recycling and Carbon Reduction
Achieving Dual Goals of Circular Economy and
Environmental Impact Under Mr Wu's
leadership, Spring Pool Glass recycles over
100,000 tonnes of waste glass annually, with an
extremely high reuse rate of nearly 100%. This
innovative initiative not only significantly
reduces the environmental burden of waste but
also effectively lowers the consumption of raw
materials and energy required for producing
new glass, leading to a remarkable reduction in
carbon emissions.

It is estimated that Spring Pool Glass's recycling
and reuse efforts reduce carbon emissions by
approximately 168 million kilograms annually,
equivalent to the amount absorbed by 500
Daan Forest Parks in a year. This achievement
has positioned Spring Pool Glass as a model in
the circular economy and garnered high
international praise.

W Glass Project: Integrating Traditional
Craftsmanship with Modern Design

The W Glass Project, founded by Mr Wu, is an
innovative platform that merges traditional
craftsmanship with modern design through
cross-disciplinary  collaboration. The core
concept of this initiative is to recycle waste glass
and transform it into aesthetically pleasing and
functional products by collaborating with
designers, artists, and craftsmen. This project
not only showcases the endless possibilities of
glass as a material but also injects new vitality
into the circular economy.

The success of the W Glass Project lies in its dual
role as both a commercial venture and a cultural
revival movement. Through this platform, Mr
Wu has led Spring Pool Glass in successful
collaborations with internationally renowned
designers and brands, resulting in a series of
highly marketable products.

Winner of the Business Leader of the Year Award &=t
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These products not only meet environmental
standards but also achieve world-class design
aesthetics. The project has received widespread
acclaim and recognition, including several
international design awards, and has greatly
enhanced public awareness and support for the
circular economy.
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Spring Studio Glass Studio + The POOL:
Promoting Sustainable Living in the
Community

Spring Studio Glass Studio + The POOL, created
by Mr Wu, is a multi-functional space that
blends craftsmanship, exhibitions, dining, and
curated retail. Situated in Hsinchu Park, this
innovative community space champions
sustainable living and environmental symbiosis.
By integrating reuse and recycling principles
into everyday life, the studio promotes the
circular economy. Hosting glass recycling
workshops and exhibitions, it has become a
cultural landmark, winning multiple
international design awards including the Gold
Pin Design Award and the Good Design Award.

Application of IoT Technology: Enhancing
Efficiency and Transparency in the Circular
Economy

Recognising the critical role of technological
innovation in advancing the circular economy,
Mr Wu has actively integrated Internet of Things
(IoT) technology into Spring Pool Glass's
recycling and reuse processes. IoT allows
real-time monitoring and management of
recycling operations, maximising resource use
and increasing supply chain transparency. This
has improved operational efficiency,
demonstrated leadership in the circular
economy to customers and partners, and set an
industry benchmark for adopting technology to
achieve environmental goals.

These initiatives have strengthened Spring Pool
Glass's market competitiveness and
social and environmental

commitment to
responsibility.
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Many thanks to BCCT for giving Spring Pool
Glass the opportunity to be shortlisted again.
Since winning the BCCT Social Enterprise Award
in 2017, we've been encouraged in our

sustainability and circular economy efforts.
Being recognised as a finalist for the Business
Leader Award further motivates us to expand

our glass recycling business and continue
innovations such as the Spring Pool Glass
Studio. Through collaborations with brands like
Tainan Art Museum, MUJI, and National Cheng
Kung University, we're committed to making a
greater
development.

societal impact on sustainable

Presidential
Innovation Award
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Business Leader of the Year Award
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Josephine Lo #5858 =

Chairman & General Manager & £ #1211
Nestlé Taiwan B8 ERRKRMNERLE]

The world's leading food company, Nestlé was founded in Switzerland
and dedicated to providing everyone "Good Food, Good Life." With
more than 2,000 brands in nearly 180 countries around the world,

2'9/77 . ,‘2 Nestlé is part of billions of people's daily lives. Unlocking the power of
.E-‘;\‘\gé‘;',% N food to enhance quality of life for everyone, today and for

JIA_££L

_),4._,_/ generations to come—that is our brand purpose. To fulfil it, Nestlé
S carries out various actions centring sustainability. Nestlé has been
I“eSt|e® deeply involved in Taiwan for over 40 years, and we continue to
accelerate sustainability initiatives in four dimensions of BEST, including:

« Business: continue to bring nutritious and sustainable products and services to Taiwan to take
care of Taiwanese families and their pets;

« Environment: Join hands with local value chain partners to fully promote food packaging
transformation and Taiwan's local circular economy.

« Society: to address social gaps, use Nestlé's advantages of nutrition and sustainability to create
shared value with stakeholders to nurture a healthier next generation;

« Talent: connecting with international career opportunities to empower young people.

=8 (Nestlé)Z2RBE MBI EmEER - IREAM "BEEm - ZFEE . (Good Food,
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Nestlé Taiwan Chairman and General Manager Josephine Lo is the group's first local chief executive since
Nestlé opened its doors in Taiwan 40 years ago. Since taking the helm in 2019, Josephine has embraced
Nestlé's "Creating Shared Value" philosophy. She has promoted "One Nestlé One Life," integrating
business units, promoting cross-brand collaboration, increasing the group's overall operating efficiency,
continuing to cultivate a deep-set connection with Taiwanese society, and driving business growth. She
achieved five consecutive years of organic growth, leading Nestlé to the top position in Taiwan's market
for six major categories: ground & instant coffee, capsule coffee, adult milk powder, infant milk powder,
infant growth formula milk powder, and chocolate malt drinks.

As a global leader in the food industry, Nestlé is dedicated to harnessing the power of food to develop a
sustainable strategic blueprint. To embed Nestlé's sustainability strategy and vision in Taiwan, Chairman
Josephine Lo has spearheaded the creation of the BEST sustainable cultures. Through initiatives focused
on business, environment, society, and talent sustainability, Nestlé Taiwan collaborates with all
stakeholders, including employees, local supply chains, partners, and consumers. The three core
strategies of "co-learning, co-creation, and co-benefit" aim to build a cross-generational value-sharing
platform. Remarkably, in 2022, Nestlé Taiwan achieved its headquarters' goal three years ahead of
schedule by reducing virgin plastic use by one-third and ensuring 100 per cent local production of
packaging materials designed with recycled or reusable materials.

Nestlé Taiwan has garnered prestigious awards and recognition in prominent sustainability forums. Media
coverage has underscored the company's steadfast commitment to sustainability and its positive
contributions to society and the environment

« 2022 Taiwan Corporate Sustainability Award

« 2022 Food Innovation Award_Enterprise sustainable innovation

« 2023 The 77th Golden Merchant Award for outstanding foreign firms.

« 2023 Taiwan's Excellence in Corporate Social Responsibility Award

« 2023 Food Innovation Award_ Packaging Innovation Nestlé Good Coffee

SELEEERBHKIBESE X T (Josephine Lo) - REIREmMAMEEMIZEEI0FERK
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Nestlé Taiwan's BEST initiative

Business Sustainability: Drive consumer-centric innovation

With a deep understanding of the unmet needs of Taiwanese consumers, the innovative adult sleep
brand "KLIM Good Night" made a breakthrough in 2024 by launching the dairy-free "KLIM Good
Night SLEEP Drink," catering to consumers with lactose intolerance.

Environment Sustainability: Creating a zero-waste future through the 5R principles.

¢ Reduce: Nestlé Taiwan is the first in the market to completely remove plastic lids and scoops
from canned milk powder.

* Reuse: Creating a reusable standard system for product display racks in retail channels to reduce
waste.

» Redesign: The first corporate to completely phase out plastic straws from Tetra Pak packaging,
Nestlé is assisting suppliers in overcoming cost and production technology challenges.

e Recycle: Partnering with local manufacturers to become pioneers in the food industry's
transition to single-material flexible packaging.

« Rethink: Collaborating with the NGO RE-THINK, we are starting with consumer education to
create a comprehensive product recycling encyclopaedia.

Society Sustainability:

*  N4HK: Since 2010, Nestlé Taiwan has collaborated with the John Tung Foundation to promote
balanced diets in primary schools across Taiwan. Starting in 2022, they have integrated nutrition
knowledge with sustainability by partnering with Taiwan's largest digital learning platform, Junyi
Academy. Together, we developed the "Sustainable Food Generation" series, the first and only
literacy course on the "Sustainable Diet" theme available on Junyi Academy's platform.

» The First 1,000 Days: Since 2016, Nestlé Taiwan's Infant Nutrition division has partnered with The
Garden of Hope Foundation to empower frontline social workers in supporting underage
pregnant girls. Over the past seven years, this initiative has expanded to include collaborations
with the New Taipei City and Kaohsiung City Governments. This marks the first government
partnership with enterprises to provide training for maternal and infant caregivers.

Talent Sustainability:

Nestlé Taiwan has integrated DEI (Diversity, Equality, and Inclusion) into its systems, policies, and
practices, establishing specific behavioural indicators for all levels of leadership and employees.
Embracing the "caregiver" concept, which transcends gender roles, the company encourages both
men and women to participate in childcare. Employees can apply for 18 weeks and 28 days of fully
paid childcare support leave.

EA40F
> B :
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I would like to express our deepest appreciation to
BCC Taipei for organising this esteemed event. On
behalf of Nestlé Taiwan, I am deeply humbled and
grateful to be a finalist for the "Business Leader of
the Year Award."

Nestlé was founded in Switzerland and is
dedicated to providing everyone "Good Food,
Good Life." With more than 2,000 brands in nearly
180 countries around the world, Nestle is part of
billions of people's daily lives. Unlocking the
power of food to enhance quality of life for
everyone, today and for generations to
come—that is our brand purpose. To fulfil it,
out various actions

Nestlé carries centring

sustainability.

Nestlé has been deeply involved in Taiwan for over
40 years, and we continue to accelerate
sustainability initiatives in four dimensions of
BEST: Business, Environment, Society, and Talent.
These pillars guide our efforts to create a positive
impact on the communities we serve and the

planet we all share.

This recognition is a testament to the hard work
and dedication of our entire team at Nestlé
Taiwan. It is their unwavering commitment to
excellence and innovation that drives us forward.
We are proud to be part of a company that not
only strives for business success but also
prioritises the well-being of people and the

environment.

Thank you to BCC Taipei for this incredible honour
and to everyone who supports our mission.
Together, we will continue to unlock the power of
food to enhance quality of life for everyone, today
and for generations to come.
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Chairman 2% E
Silks Hotel Group RRERFEIEERE

Founded in 1990, Silks Hotel Group (the former FIH Regent Group) is one of
the top Asia-based hotel management companies as well as the largest and

most profitable hotel group listed on the Taiwan Stock Exchange.
S S The Group currently owns and operates the international luxury hotel Regent
Taipei, the largest shopping center Regent Galleria providing a range of
HOTEL & GROUP upscale luxury brand shops within a 5-star hotel in Taiwan, and five diverse
e R | hotel brands: the cultural luxury lifestyle hotel brand Silks Place; the hot spring

resort Wellspring by Silks; the art and design focused boutique Silks Club; the
crossover urban resort Silks X; and the midscale stylish hotel chain Just Sleep.

Aside from hotel business, Silks Hotel Group also expands its footprint in the Food and Beverage and Fast
Food industry, operating restaurants in the Taiwan National Palace Museum and the Hotel Indigo Taipei
North.

Currently, the hotels under management and operation of the group include locations in Taipei, Yilan,
Hualien, Tainan, Kaoshiung, Osaka, and more. Their service reputation sets exemplary benchmarks within
the local market. For more information, please visit www.silkshotelgroup.com.
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https://www.silkshotelgroup.com/en/
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Company Overview: Founded in 1990, Silks
Hotel Group (SHG) is a leading hotel
management company in Asia, operating
internationally renowned luxury hotels such as
Regent Taipei and five other brands. Under
Steven Pan’s leadership, SHG has remained
resilient through the COVID-19 pandemic and
steadily expaned locally and globally, opening
the Group's first overseas Just Sleep brand
hotel in Osaka, Japan.
Leadership and Impact: Steven Pan,
Chairman of Silks Hotel Group, is known for his
strategic vision and commitment to corporate
responsibility, sustainability, and innovation.
During the pandemic, he safeguarded
employee interests by selling assets, avoiding
layoffs, and securing financial stability. His
leadership ensured that SHG remained the
only profitable hotel group globally during
this challenging period. Mr. Pan also fostered a
culture of empathy, embracing diversity, and
supporting second-time job seekers, the

elderly, and individuals with disabilities.

Key Initiatives:

Digital Learning Platform - Silks University:
Mr. Pan initiated Silks University, a digital
platform for employee learning and
development, enhancing cross-departmental
collaboration ~and  improving internal
communications. This initiative equipped staff
with language and management skills, crucial

for personal and organizational growth.

Finalist of the Business Leader of the Year Award &1t
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Sustainability Efforts: Mr. Pan emphasized
sustainable practices across SHG, aligning with
the United Nations Sustainable Development
Goals (SDGs). The group launched various
programs, such as promoting local sourcing and
environmental consciousness, exemplified by its
collaboration with local salt fields in Taiwan.

Crisis Management during COVID-19: Mr. Pan
transformed Regent Taipei into an urban resort
during the pandemic and pioneered "Take
Regent Home," an online platform offering
hotel signature dishes for takeout and delivery.
This adaptive strategy not only sustained the
group but also set new industry standards for
crisis management.

Awards and Recognition: In 2023, Mr. Pan was
honored as the Leader of the Year by Global
Views Magazine for his exceptional guidance
during the pandemic. His forward-thinking
approach has cemented SHG's reputation for
leadership in sustainability, innovation, and
employee welfare.
Corporate  Social Responsibility and
Advocacy: Mr. Pan is actively involved in
advocating for industry-wide sustainability
practices, serving on Taiwan's Sustainability
Development Research Committee. His efforts
in  securing government subsidies and
addressing labor shortages have had a positive
impact on the hospitality industry and broader
community.

In summary, Steven Pan's leadership of Silks
Hotel Group reflects a commitment to
innovation,  sustainability, and employee
well-being. His initiatives have not only
transformed SHG but also set new standards in
the global hospitality industry.

= ==
HIEN B A
OIFHERRE ] B EREESHGAHELT
OFERREEE  WHEMSEoRERRER
1= (SDGs ) RIF—2 - EERE 7 ZIRG
2 MEHAMIRBIIRRESE - THEeE
SHEHSIF - AT AR RAVES -

COVID-19%& FHARMBHERE : £%FH
& EEEReItRERSELSEHHER
- WHE T REZRIRK "R LEE']S
wHONEFE - REEEREE'RRIMNEFSN
RS - E-RBEAEEDEREBAGHK
BREFMI FHNGHEERE

BRIREERE : 2023F - BRREREEEY
BRNRHEES] W (ERMFT) fPERTF
[E<AH - thRVBIFE M RAEZE SHGE O
ik - BT RE TEFN S ERAEM -

CHEMERTAGE | FEERESRED
¥RNTBFERRER - DBELENER
RMREBEES - i FSNETHE R
REBNBARE LB - EEEE R
BEETHBTE -

@i EREHSPIEEENEERET
SR - TSERERE TR LHORGE -
8 & ERFA A EREE B

BRAZICHERE L HARE -

Finalist of the Business Leader of the Year Award &fEi>EEMHE B




APPLICATION
SPEECH
ABES

I am deeply honored to be shortlisted for the

2024 Business Leader of the Year Award. This
recognition reflects not just my efforts, but the
dedication of the entire Silks Hotel Group
team. Since founded in 1990, we have focused
on a "people-first" philosophy, that is to serve
and treatour guests and employees aswe

would like to beserved and treated.

This award marks a new beginning in our
pursuit of excellence, and I am deeply grateful
for my team's unwavering support. Looking
forward, we will continue to invest in talent
development, innovation, and sustainable
practices. striving to enhance customer service
and experience as well as creating a better
work environment for our employees. By
upholding our group’s mission: to bring the
best ofthe world to Taiwan and tobring the
best of Taiwan to the world and the core value
of "co-learning, co-creating, co-thriving, and

co-sustaining” we seek a sustainable, thriving

future for our company and community.

Finalist of the Business Leader of the Year Award &1t
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Eiger Law
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The Eiger law firm is proud to sponsor the British
Chamber's Climate Champion Award, reflecting its deep
commitment to sustainability and environmental
responsibility. The UK business community has long
taken an active role in reducing emissions and tackling
climate change. Over a third of the UK's largest
companies are now signed up to the Race to Zero
campaign, aiming to cut their emissions to net zero by
2050 or sooner. UK businesses play an active role in
climate action, leveraging their innovation, influence,
and drive to spearhead transformative changes.

The Climate Champion Award is a significant initiative
designed to galvanise Taiwan's business community to
take a proactive role in driving climate action. By
working together and learning from each other's
experiences, the UK and Taiwan can enhance their
efforts to reduce emissions, implement sustainable
practices, and invest in green technologies. By
celebrating those who take the most ambitious steps in
carbon reduction, the award aims to inspire other
companies to follow suit, fostering a collective
movement towards a sustainable future.

Eiger's sponsorship of the Climate Champion Award is a
testament to its long-standing commitment to a
sustainable future. The firm has been a leader within its
industry in reducing its carbon footprint and
supporting clean-energy policies. Eiger has adopted
international standards and best practices, translating
them into real-life sustainability initiatives. As a pioneer
in developing a paperless law firm in Taiwan,
constructing an energy-efficient office space, and
minimising travel, Eiger has consistently demonstrated
its dedication to environmental stewardship.

Eiger's proactive measures underscore its innovative
approach to sustainability. By sponsoring the Climate
Champion Award, Eiger not only recognises the
importance of urgent action to limit global temperature
rise to 1.5 degrees Celsius but also actively supports
initiatives that encourage broader participation from
the business sector in climate action. This sponsorship
aligns with Eiger's values and reinforces its role as a
catalyst for positive environmental change.

Q(e)iuer

A IEIMNEE B R BB AT ("B IR R BN B 7
P") RE=EEHREBSNREEERIETE
32 (Climate Champion Award) - E& M 7 K1E
EENSB TN KB R REIRIEHERREEGE -
REILIZKE - mEEFRER DN - BERESZE
HEDEEBHNEE - Bl BB=72Z—K
FEABRTECHEZMASKIERCEEI(Race to
Zero campaign) - BIZZE2050F S EREIRF
DHW - HEEEERETH P EZBEBNAE
® - EREER - KENMEE NSIREE -

RETFRETIHRE-REEZNEER  §EMN
BaZ2tFREmSBlRmizTE - REMNSEC
EESFRBERUICAAR - MRV - B
KR E RREF BRI ERVEE - BHRKREE
BBl 2 77 E IRV E EVE RIS - LURBI A
ERAE - (RERRIKERRNEERTE -

SHRERMSHENREEFRIETEIERZR
REB DR KERKRAERR - 2SR DX
MRS FRFERERLE - —EEFFNE
BRF - XRERMEHBMRABEREEARES
- BEBERRELEPRIKERRIEN - 1F
RHESEHBEMCREMBIEFIRTHE - 2RE
FEMAZER - WEERDLE - XEBIEREMEH
Ph— B RIREHIRISRENSR -

SABBRENSH R RIS MR E H KA
EREIMEE - ERENREEERETEE -
SASBERENSHAAER R RN EZITH LIRS
ERE EAZREISENEEY - RS
WETREREREZSHEKETENES - BRE
BB AR B REMS AR EERANT - e r
HERRFELHSENELEHAS -



Climate Champion Award

=

RETERIETEE

s . EANE
Nestle Taiwan %;/‘é_f},_,%
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The world's leading food company, Nestlé was founded in Switzerland and dedicated to providing

everyone "Good Food, Good Life." With more than 2,000 brands in nearly 180 countries around the

world, Nestlé is part of billions of people's daily lives. Unlocking the power of food to enhance

quality of life for everyone, today and for generations to come—that is our brand purpose. To

fulfil it, Nestlé carries out various actions centring sustainability. Nestlé has been deeply involved in

Taiwan for over 40 years, and we continue to accelerate sustainability initiatives in four dimensions

of BEST, including:

« Business: continue to bring nutritious and sustainable products and services to Taiwan to take
care of Taiwanese families and their pets;

« Environment: Join hands with local value chain partners to fully promote food packaging
transformation and Taiwan's local circular economy.

« Society: to address social gaps, use Nestlé's advantages of nutrition and sustainability to create
shared value with stakeholders to nurture a healthier next generation;

+ Talent: connecting with international career opportunities to empower young people.
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Nestlé has published the Net Zero Roadmap in 2020 and established a clear roadmap to achieve net zero emissions
by 2050. Since then, we have transformed our business to start delivering reductions in greenhouse gas emissions
across all three Scopes of Nestlé's activities. As a leading company in Taiwan's food industry, Nestlé Taiwan pioneers
numerous innovations and actively implements sustainable practices in its operations and supply chains.

Pioneering Innovations: In 2024, Nestlé Taiwan became the first foreign food company in Taiwan to collaborate
with its supply chain to complete the Carbon Footprint Verification, CFV under ISO 14064-1:2018 for organising
greenhouse gas inventories.

Logistics System Optimisation: Implement strategies to lessen the environmental footprint of transportation,
which includes optimising sourcing methods and overhauling the logistics system.

Re-design Products: Nestlé Taiwan initiates our impact from the packaging stage and strategically collaborates

with local partners in the value chain to spearhead innovations in sustainable packaging. Enhancing packaging to

improve end-of-life options and advocating for broader societal changes, including:

*  Less Packaging: Taiwan's pioneering company to eliminate the use of plastic lids and spoons in canned milk
powder packaging.

Better Packaging: Leading the way in the industry, Taiwan's premier food factory has entirely substituted the
plastic straws in Tetra Pak packaging with U-shaped paper straws.

Better Packaging: Successfully transitioned food soft composite packaging to a single material, transforming
106 tonnes of plastic into recyclable materials annually.

Service: In collaboration with the environmental NGO RE-THINK, we initiated with consumer education and have
developed the first comprehensive corporate product recycling encyclopaedia. The 'Nestlé Recycling
Encyclopaedia’ encompasses 86% of Nestlé Taiwan's product range, providing customers with comprehensive
guidance on recycling our products post-use.

To minimise the environmental impact of transportation:

The procurement process for Nescafé Dolce Gusto Capsules and Starbucks Instant Sticks has been enhanced
to minimise freight transportation distances. It's projected to cut down freight transportation by 67,500
kilometres and lower carbon emissions by 344 tonnes, marking a substantial 89% reduction in CO2e
emissions. This is comparable to the carbon absorption capacity of 3,440 trees.

«  Revamp the logistics system by introducing an automated warehousing system to enhance the efficiency of
logistics, warehousing, and transportation. Over the course of a year, it can decrease carbon emissions by
71.82 tonnes and travel distances by 50,033 kilometres. This is comparable to the carbon absorption capacity
of 5,986 trees.

Innovations in sustainable packaging:

«  The packaging for the entire 15-product range of Nescafé Mainstream has been revamped and improved.
The aluminium foil layer in the Nescafé Coffee Mix packaging has been eliminated and replaced with a fully
recyclable, single transparent material. This results in a yearly reduction of 2.9 tonnes of virgin plastic use and
22.2 tonnes of waste, leading to a total decrease of 43.8 tonnes in carbon emissions.

« In collaboration with the local supply chain, Nestlé Taiwan is the first in the market to substitute plastic straws
in Tetra Pak packaging and plastic lids on milk powder cans. Commencing in 2023, it plans to reduce
approximately 54 tonnes of virgin plastic from milk powder lids and remove plastic straws from an annual
total of 27 million bottles.

Winner of the Climate Champion Award &REEFERIETEIR &8
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Nestlé Taiwan is deeply honoured to be recognised
as a finalist for the Climate Champion Award. This
acknowledgement is a testament to our unwavering
commitment to sustainability and environmental
stewardship.
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Nestlé has established a clear roadmap to achieve
net zero emissions by 2050. This ambitious goal is
not merely a statement but a detailed plan that we
are actively implementing. Year after year, we publish
our greenhouse gas emissions, demonstrating our
dedication to transparency and accountability.

[am proud to say that we put peak carbon behind us
around 2019-2020. Since then, we have effectively
decoupled the growth of our business from the
growth in greenhouse gas emissions. This milestone
highlights our commitment to sustainable growth
and our leadership in combating climate change.

In 2024, Nestlé Taiwan became the first foreign food
company in Taiwan to collaborate with its supply
chain to complete the Carbon Footprint Verification
(CFV) under ISO 14064-1:2018 for organising
greenhouse gas inventories. This achievement is a
testament to our innovative approach and our
dedication to reducing our environmental impact.

Thank you for this prestigious award. We are
inspired to continue our journey towards a greener,
more sustainable future.

Winner of the Climate Champion Award &EEFRRIEITEIE
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Longchen P&P is a service-oriented manufacturer

devoted to the vertical integration of low-carbon xg@
papermaking and eco-packaging, and a role ¢k %ﬁ
model in fulfilling the circular economy over the
long term. Paper products needed in daily life are
manufactured using environmentally-friendly
advanced technologies, with resources utilised at
high efficiency. Its main products are
containerboard produced with recycled waste
paper, as well as corrugated boards and
corrugated boxes made to order according to

customers' purchase requirements. Tailored and

high value-added products, as well as overall

packaging solutions, are available for corporate 25 A S S B MRS AR - BBt E
customers. The highly efficient JIT (Just in Time) A RRRISNAY  SHIEE [ ERAE
order-taking production model, shaping the ORISR - A EIE RS REAARRIR
company into a service-oriented manufacturer. REMI - REEZNFOERR - £
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WotkREFETEFK - FEEBAREAR
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production capability enables a highly effective
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Since 2003, Longchen Group has focused on
recycling waste paper from garbage to produce
packaging while

cartons, developing

high-efficiency resource utilisation
technologies. Today, it is one of the top five
industrial paper producers in Asia. In response
to the UN’s SDG 12 (Sustainable Consumption
and Production), the group integrates core
papermaking

economy model,

technology with a circular

transforming waste in its

plants into reusable resources to achieve

multiple environmental benefits, including

water conservation, energy waste

reduction, and carbon reduction.

saving,

The group has established 11 circular economy
models across Taiwan and China, and has
obtained the BS8001 certification for the
highest maturity level, Level 4 (Optimised), in
circular economy standards. These models
include: 1) waste paper recycling, 2) waste paper
scrap recycling, 3) mixed waste paper recycling,
4) white water recycling, 5) anaerobic biogas
recovery from wastewater, 6) wastewater sludge
recycling, 7) food waste recycling, 8) rainwater
recycling, 9) waste heat recovery, 10) recycled
water reuse, and 11) waste recycling.

In 2023, the environmental benefits of the 11
resource reuse technologies were significant:
14.93 million tons of water saved, 19.11 million
tons of CO2e reduced, 26,000 tons of raw
materials conserved, 4.4 million tons of waste
reduced, 3.96 million kWh of electricity saved,
and economic benefits totalling NT$622.97
million. The water recycling rate in the plants
also reached a record high of 97%.
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Thank you to the organisers for once again
recognising Longchen P&P’s achievements in
promoting ESG. Longchen P&P is dedicated to
resource regeneration technology, using waste
paper as raw material to produce industrial
paper and packaging cartons. The company has
gradually developed three key technologies:
papermaking circulation, water circulation, and
circulation,

energy with  many of these

technologies setting benchmarks in the
with

long-term value has always been the direction

industry. Balancing short-term gains

of Longchen’s sustainable development.

At present, Longchen has achieved the lowest
carbon emissions per unit in the industry at 0.64
as part of its 2050 net-zero carbon pathway. The
integration  of  high-efficiency  resource
utilisation technology serves as a critical
foundation on this net-zero path, delivering
multiple environmental benefits such as low
carbon emissions, energy savings, and waste
reduction. We hope to explore more diverse

solutions for the planet’s sustainability.

Finalist of the Climate Champion Award &{EEFERIETEIR
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Tasteme Tastee
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Tasteme is committed to providing solutions
for businesses to reduce food waste, enhance
brand image, expand customer base, reduce
environmental pollution, and lessen the
financial burden on consumers.

Since its launch in April 2021, Tasteme's
"Goodie Bag" has accumulated nearly 130,000
users and partnered with more than 1,000
stores, including retail chains and local shops.

We aim to address food inequality through our
app service, accessible to everyone in Taiwan.
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Tasteme, founded in 2021, is dedicated to
reducing food waste and promoting a
consumption

sustainable green lifestyle.

Tasteme has successfully reduced the
equivalent of 380 tonnes of carbon emissions,
comparable to the lifetime carbon output of
two adult males. According to Taiwan's

Environmental Protection Administration
(EPA), two-thirds of the food waste generated
in Taiwan each year occurs in restaurants and
at the retail level, leading to significant

resource wastage and environmental impact.

Tasteme's core service is to provide "Goodie
Bags," allowing consumers to purchase
near-expiration food at a discounted price.
Users can choose from various pick-up
options, including self-pick-up, delivery, or
shipping, making it convenient and flexible.
This not only helps consumers save money
but also promotes the reuse of food.

To further its mission, Tasteme actively
engages in promoting sustainability through
its Campus Ambassador Programme. The first
cohort attracted 15 university students, while
the second, in collaboration with Plantarium,
saw participation increase to 50 students.
These activities aim to educate young people
about the

practices and raise awareness of food waste

importance of sustainable
issues. Campus ambassadors participate in
workshops, community outreach, and online
campaigns, allowing them to share and

spread the message of sustainability.
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In addition to its educational initiatives, Tasteme
produces a podcast, "Coffee, Tea, or Tasteme,"
featuring over 130 industry experts such as CPC
Corporation ~ Chairman Lee  Shun-Chin,
Chunghwa Telecom General Manager Lin
Chao-Yang, and Foundation for Yunus Social
Business Taiwan Chairperson Tsai Hui-Ling. The
podcast focuses on sharing their "sustainable
visions and policies," inviting professionals from
various sectors to discuss Taiwan's sustainable
future and promote public awareness of
environmental issues.

Through these efforts, Tasteme has not only
achieved significant results in reducing food
waste but has also created a powerful social
impact, with over 100 related news articles
raising public awareness of food waste and
sustainable development. The company hopes
to continue expanding its influence,

encouraging more people to participate in the
movement to reduce food waste and work
together for a better future for the planet.

Finalist of the Climate Champion Award &&E1EFRIE]
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Being nominated for the BCCT 8th Excellent
Award - Best
Award is a

Corporate  Contribution
Corporate Climate Action
tremendous affirmation of Tasteme's efforts to
reduce food waste and promote sustainable

development.

Tasteme has been dedicated to connecting
restaurants and consumers through our app,
allowing surplus food items to be reused at
discount price. Our mission is not only to
minimize food waste but also to encourage
every consumer to participate in this

environmental initiative, contributing

collectively to the future of our planet.

Over the past three years, we have successfully
reduced food waste by 152,144 kilograms,
which is equivalent to a reduction of 380 tons
of carbon equivalent emissions. These
achievements would not be possible without
our partners and supporters. We extend our
gratitude to all the restaurants and users
involved with Tasteme; it is thanks to the
support from the BCCT that we can continue to

advance this meaningful mission.

Looking ahead, we will persist in our efforts to
expand our impact, raise awareness about the
importance of food saving, and encourage
everyone to practice green consumption. Once
again, we thank the BCCT for this recognition,
and we will continue to strive for a better
environment for all.

Finalist of the Climate Champion Award &f{E1EER
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Why We Support

CSR Committee, BCCTaipei
althmEfEFERELtEHEEEEE

The CSR Committee of the British Chamber of
Commerce in Taipei (BCCTaipei) strongly believes
in the power of responsible business practices. As
the driving force behind BCCTaipei's commitment
to social and environmental responsibility, our
committee is focused on fostering positive change
and sustainable growth within the community.

Through our initiatives and events, we aim to
inspire businesses to engage in meaningful CSR
activities. These efforts emphasise the importance
of ethical practices while providing tangible
support to the communities where our member
companies operate. By sponsoring the Corporate
Social Responsibility Award, we proudly recognise
and celebrate  organisations that have
demonstrated outstanding innovation, dedication,
and impact in their CSR initiatives.

These finalists have set high standards, achieving
significant results and becoming exemplars within
the business community. Our goal is to inspire
more companies to integrate social and
environmental responsibility into their core
operations, contributing to a sustainable and
equitable future for all.
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Taiwan Life Insurance Co.,Ltd.
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Founded in 1947 as the first life insurance company
in Taiwan, Taiwan Life Insurance was privatised in
1998 and became a subsidiary of CTBC Holding in
2015. Taiwan Life Insurance has cemented its place in
the industry with four major competitive advantages:
"professional talent cultivation," "leading product
research and development” "comprehensive
distribution strategies," and "leading digital services."
In 2023, leveraging its solid sustainable development
strategy, a myriad of digital innovation services, and
outstanding brand influence, Taiwan Life Insurance
won 56 awards at home and abroad, and has been
ranked among the "Brand Finance Insurance 100" by
Brand Finance, a British brand consulting company,
for seven consecutive years.

Continuously emphasising localisation, Taiwan Life
Insurance's services are based on offering a
comprehensive range of insurance services and
paying continual attention to market changes to
develop flexible, creative product strategies that help
improve company performance, provide the public
with convenient and comprehensive insurance
services, and maintain stable profitability in the long
term in order to create a stable win-win strategy for
policyholders and Taiwan Life Insurance as well as
achieve sustainable business goals.

In the 75th anniversary of its establishment, Taiwan
Life Insurance has been upholding CTBC Holding's
service philosophy of "treating customers as family"
and the brand spirit of "We are family" to provide
every customer with more thoughtful financial
services and innovative products, as well as keep
pace with the times in offering innovative digital
services, brand excellence, and sustainable insurance
influence. Taiwan Life Insurance is not only the first
life insurance company in Taiwan, the company also
aims to become the number one brand for insurance
services among the Chinese-speaking world.
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The core spirit of insurance is to transfer risk
and offer protection. Advance planning is a
critical first step to achieving this. The same is
true for exercising. The earlier one begins, the
more it can help prevent illnesses and build up
health assets. Power walking is internationally
recognised as one of the most convenient
exercise methods. It can be easily integrated
into daily life, is suitable for both old and young
men and women, and is easy to get into the
habit of. Taiwan Life has long promoted public
welfare for the elderly, using personal health
initiatives to promote national health and
encouraging small actions for reducing carbon
footprints to promote lower national carbon
emissions. In 2012, we launched the
Three-Generation Power Walk; now on its 12th
consecutive year, the event aims to encourage
the public to participate in an accessible,
environmental, and age-friendly activity -
power walking. The event relies on the support
of families to promote health management for
all ages. In addition to power walking, we also
took action to implement environmental

sustainability, stay consistent with net zero
carbon-emissions goals, and preserve biodiversity.

For the Three-Generation Power Walk, we invest
in new ideas every year and call on customers,
charity partners, professional baseball stars and
well-known artists to participate together to
maximise the benefits of the event. In 2023, we
held the power walk event at the Taipei Zoo for
the first time. Through it, participants were able
to understand the ecology of animals, helping
them establish correct ecological conservation
concepts. We have also organised power walking
events at the Taichung Park and Kaohsiung
Museum of Fine Arts to let people understand
the beauty of nature and art while power walking
through the environment, humanities, art, and
historical monuments. In doing so, we aimed to
create a symbiotic relationship between these
places and the community. In order to provide
opportunities for health promotion and
community engagement for elderly groups living
in remote areas, we have provided the
Grandparents Pickup Service and full-journey
volunteer companionship  service, inviting
disabled elderly persons and their families to go
power walking together, helping elders sustain a
dignified life. Moreover, since 2022, the
promotion materials of previous events have
been recycled into shoulder bags and backpacks,
giving new life to waste materials and advocating
for health and eco-friendliness with a focus on
environmental sustainability.

In the future, Taiwan Life will incorporate digital
technologies into the Three-Generation Power
Walk event, developing new health promotion
models. At the same time, addressing the rise of
cultural diversity in society, we will uphold the
principle of treating customers fairly and
promote the concept of self-driven health
management to different ethnic groups, aiming
to build a healthy Taiwan.
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On behalf of Taiwan Life Insurance, I want to

express our heartfelt gratitude to the British
Chamber of Commerce in Taipei for honouring
us with this award. It is a significant honour for
any company and serves as a powerful
motivator for us to keep pushing forward. We
are committed to doing the right thing and

making a positive impact on society.

For many years, Taiwan Life has championed
the concept of self-driven health management.
In 2012, we organised Taiwan's first
intergenerational family power walk. Now in its
13th year, this event encourages families to
exercise together, promoting health and
sustainability for people of all ages. We hope
that families can view the annual
Three-Generation Power Walk as a special day
to come together. This reflects CTBC Holding's
brand spirit of "We are family," as we strive to
build a sustainable future that benefits

everyone.

Once again, I would like to thank the judges for
this honour. On 5th October, we'll be hosting
the 13th annual Taiwan Life Power Walk at the
Taipei Zoo. I warmly invite everyone to join us
and become part of Team Walk, Team Family,

and Team Health.
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Hotai Finance Co., Ltd.
MEEERGBRAE

Hotai Finance Corporation (hereinafter referred
to as HFC) is a comprehensive financing services
company, established in 1999, offering a wide
range of services to meet the diverse needs of its
customers. Over the years, the company has
continuously expanded its instalment payment
services, including for new cars, commercial
vehicles, used cars, motorcycles, and refinancing
options, while also extending into corporate
equipment leasing, providing tailored financial
services to businesses.

As Taiwan'’s leading vehicle financing brand, HFC
has grown from focusing solely on “vehicles” to
venturing into “non-vehicle” sectors, and from
“leasing and financing” to “green energy
investment,” all while adhering to its core values
of "Customer First, Profession Based." HFC is
committed to helping customers achieve their
aspirations and becoming the industry’s top
benchmark.

HFC firmly believes that the purpose of business
is to create value for all stakeholders, and in
doing so, it continuously enhances its resilience
and competitiveness in sustainable operations.
As global attention to ESG grows, HFC not only
established an ESG Sustainable Management
Committee to address sustainability issues raised
by stakeholders but also actively aligns with
international standards. By integrating diverse
and innovative action plans into its core
business, HFC strives to balance high EPS with a
commitment to ESG sustainable development.
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Hotai Finance Co., Ltd.
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Embodying the spirit of "giving back to

society," HFC encourages all employees to
become part of the social safety net by
participating in volunteer services. Employees
are encouraged to engage directly with service
recipients, fostering a cycle of goodwill and
fulfilling the company’s social responsibility.
Employee volunteer participation has reached
new highs, with 2,861 instances of involvement
in 2023 alone, contributing a total of 12,626.5
hours of service.

With 25 years of history, HFC has served over 3
million customers. Upholding the philosophy
of "always striving for better,” we aim to break
and frameworks,

through limitations

continuously unlocking the potential for
sustainable operations. By connecting with
stakeholders and implementing actionable
initiatives, we seek to collectively expand our

sustainable impact!
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“Road Safety” is a key component in building
inclusive, safe, resilient, and sustainable cities. In
2023, an international media report described
Taiwan's chaotic traffic conditions as a “pedestrian
hell highlighting the urgency for Taiwan to
address its road safety issues. Taiwan has the
highest motorcycle ownership rate in the world,
with over 14 million motorcycles on the road
daily—an average of one motorcycle for every two
people. According to Taiwan's Ministry of
Transportation and Communications (MOTC), the
country's traffic accident fatality rate is 4 to 6 times
higher than that of OECD countries, with
motorcycle users accounting for the highest
proportion of fatalities at 60%.

HFC, a long-term player in the motorcycle
financing business, provides customers with
affordable instalment plans, making vehicle
ownership and mobility more accessible. As part of
its corporate mission, HFC has taken the initiative
to advocate for road safety, launching the
"Motorcycle Road Safety Project" in 2020, in
collaboration with partners in its value chain. The
goal is to create a "Road Safety Ecosystem"
through communication and engagement with
customers and the public, raising awareness of
road safety and reducing accidents involving
motorcycle riders.

HFC's road safety efforts are built on four key
action plans, aimed at fostering road safety
awareness among families and  younger
generations. These initiatives strive to create a safe,
inclusive environment where all road users can
coexist harmoniously.

Public-Private Partnerships to Increase Driving
Training Accessibility

HFC was the first private company to collaborate
with the Highway Bureau, MOTC, and local motor
vehicle offices to promote subsidies for motorcycle
driving training. Beginning in 2022 with the Taipei
Motor Vehicle Office, subsidies were offered to
low-income groups and young riders. By 2023,
95% of Taiwan's counties had adopted the
programme, which even extended to outlying
islands such as Kinmen and Penghu. HFC has
invested a total of NT$2.3 million into the
programme, offering different subsidy plans to
encourage participation. For instance, participants
could receive up to NT$1,300 in rewards for
completing training, and low-income individuals
received full subsidies.
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Strengthening Value Chain Participation
Through Channel Integration

HFC incorporated road safety promotion into its
core business by organising motorcycle safety
driving workshops at schools, led by its marketing
department. The success of these workshops
inspired HFC's North, Central, and South regional
teams to proactively provide safety promotion
resources to motorcycle dealerships. Over 500
dealers, representing about 27% of HFC's partners,
participated in this initiative, promoting road safety
to their customers and reinforcing sustainable
business practices within the value chain.

Launch of a Video Contest to Call for Road Safety
Ambassadors

In 2023, HFC launched the first-ever “Motorcycle
Safety Video Competition,” with a total prize pool of
NT$230,000, encouraging participation from high
school and university students across Taiwan. The
competition drew 38 entries from 15 schools, with
the winning video, Motorcycle Safety Tune, created
by students from Ming Chuan University. The video
was adopted as a promotional piece by the Highway
Bureau. This initiative not only brought diverse
perspectives to road safety advocacy but also
cultivated a new generation of road safety
ambassadors, further supporting efforts for the 2024

competition, co-organised with the Highway Bureau.

"Zero Violations Challenge” to Promote Safe
Driving Practices

To reduce motorcycle traffic violations, HFC
introduced the “Zero Violations Challenge,” where
participants could enter a prize draw by maintaining
a record of zero traffic violations for three months.
Shifting from traditional punitive measures to
rewards-based incentives, this  programme
encouraged safe driving behaviour. In 2023, over 190
participants signed up, and the challenge's results
indicated that those who attended motorcycle
driving schools had a violation rate of only 2%,
underscoring the significant impact of driving
training on improving road safety.

HFC integrates its core business with the promotion
of road safety, deepening the commitment to
motorcycle safety among employees, government
agencies, partner dealerships, and driving schools,
and translating this recognition into tangible actions.
Looking ahead, HFC aims to continuously connect
various stakeholders, increase the participation rate of
partner dealerships, and expand the number of
collaborating driving schools. These efforts are
intended to further broaden the road safety

ecosystem and create a safer road environment for all.
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Road Safety, An Issue That Concerns Us All!

HFC is deeply grateful to the judging panel for
recognising our efforts. We take pride in being a
force for a better society. Along with offering
affordable vehicle instalment plans and
promoting inclusive finance, we've made road
safety advocacy central to our mission,
enhancing service value and fulfilling our social
responsibility.

It's the fifth year of our motorcycle road safety
initiative, we are delighted that key stakeholders,
including the Ministry of Transportation and
Communications, schools, and dealership
partners, have joined our "Road Safety
Ecosystem," working together to promote a safe
and sustainable traffic environment.

It is a great honour to receive this award. It not
only affirms the efforts of the HFC team but also
strengthens our confidence to continue

advancing toward our vision of “inclusive traffic,
shared safety.” Looking ahead, HFC will keep
connecting with more partners to create a
positive cycle of good, fulfil our corporate social
responsibility. HFC is committed to sustainable
actions marked by diversity and innovation, with
a steadfast aim to make a greater impact.

Finalist of the Corporate Social Responsibility Award EZEHES
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Regent Taipei is located in the Zhongshan

commercial district, an area that serves as a
hub for finance, luxury shopping, and
cultural arts. The hotel enjoys proximity to a
10,000-square-metre park and is just a
five-minute walk from Chifeng Street,
recognised by the renowned international
magazine Time Out as the "coolest
neighbourhood in Taiwan." The hotel blends
Eastern simplicity with Western elegance,
offering meticulous, refined services and
facilities. By embracing a philosophy of
co-prosperity with the local community and
striving for excellence, Regent Taipei creates
a cultural exchange platform that connects
travellers to the world, providing an
extraordinary experience in both
accommodation and dining.
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Prosperity,” and “Local Harmony.” These principles guide the establishment of ten sustainable action
policies: energy conservation and carbon reduction, resource recycling, net-zero green living,
diversity and inclusion, gender equality, talent development, a happy workplace, local ingredients,
sustainable travel, and charitable activities. The hotel is committed to promoting innovative
sustainable actions, ensuring that sustainability is not just a slogan but an integral part of daily life.

Environmental Symbiosis

Utilising energy-efficient equipment, effectively using energy, reducing greenhouse gas emissions,
minimising waste generation, recycling resources, and implementing 5G integrated innovation
applications to drive sustainable consumption patterns. This approach encourages customers and
the supply chain to build a sustainable, low-carbon green lifestyle together.

Equality and Prosperity

Creating an inclusive and fair working environment, valuing salaries and benefits, respecting diverse
cultures and values, and assisting employees in growth and value demonstration through talent
development programmes. This promotes industry progress and enhances employee happiness,
moving from “inclusion” to “integration” and ultimately to “prosperity,” fostering a happy workplace
with empathy.

Local Harmony

Continuously providing high-quality local products and services, caring for animal welfare,
encouraging customers to participate in cultural and ecological activities, and experiencing local
customs and ecological environments. This aims to achieve sustainable local development and
community prosperity, giving back to society, helping disadvantaged groups, and advocating care
and support among people, thereby creating a warmer and more harmonious social environment.

Regent Taipei adheres to the group’s philosophy — “Treat others as you would like to be treated.” By
positively influencing and enhancing Taiwan'’s tourism industry, the hotel brings the best of the world
to Taiwan and shares the best of Taiwan with the world. On the path ahead, Regent Taipei will
continue to achieve more milestones, creating more symbiosis, prosperity, and harmony, and
building a beautiful sustainable life together.

Finalist of the Corporate Social Responsibility Award
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At Regent Taipei, our commitment to
sustainable development is centred on three
main pillars:  environmental symbiosis,
equality in prosperity, and local harmony. We
encourage every team member to integrate
sustainability into every aspect of their lives.
Whether it's in the work environment, service
delivery, or how we treat resources and
society, sustainability should be at the core.
The hotel, together with our colleagues, will
contribute through our daily efforts to bring
balance and harmony to the environment,
society, and culture.
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GSK is deeply committed to fostering a Diversity
culture. We are committed to promoting DEI
(Diverse, Equitable, and Inclusive) value and creating
an environment where everyone feels valued,
respected and empowered.

At GSK, we recognise that diversity goes beyond just
gender. It encompasses a wide range of dimensions,
including age, religious beliefs, sexual orientation,
and socio-economic background. We respect and
embrace differences, ensure that everyone is treated
fairly and has opportunities for their own growth
and development. We also emphasise that everyone
is empowered and has the right to express their
opinions, thereby helping us make better decision,
drive positive changes and move towards a
sustainable future.

Through our DEI initiatives, we aim to attract a
diverse workforce that reflects the communities we
serve and support their career development. We
focus on creating equitable opportunities for career
advancement and providing inclusive leadership
development programs. By doing so, we foster an
environment where everyone can thrive and reach
their full potential.

Our commitment to DEl is not only a moral
imperative but also a strategic corporate operation
priority. We want ourselves to be ambitious for
patients by embracing diversity and inclusion in our
clinical trials. By doing so, we are better equipped to
understand the needs of our diverse patient
populations and develop innovative solutions to
address them. This is particularly crucial in the
healthcare industry, where the impact of our work
directly affects the lives of billions of people around
the world.

In conclusion, GSK's efforts in delivering a DEI
culture are driven by our belief in the power of
diversity, equitable and inclusion to fuel innovation,
build a better workplace, and ultimately improve
patient outcomes. We've done a lot, but there is still
much more we can do. That's why we choose to
work with British Chamber of Commerce Taipei and
sponsor the Diversity Award for the third
consecutive year. We want to encourage more
corporations joining us in further promoting the
importance of DEI. By embracing DEl, we are not
only doing the right things on the right track, but we
can do our best to unit science, technology, and
talents to get ahead of disease together.
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We are a leading international banking group,
with a presence in 53 of the world’s most
dynamic markets and serving clients in a further
64. Our purpose is to drive commerce and
prosperity through our unique diversity, and our
heritage and values are expressed in our brand
promise, Here for good. Standard Chartered
PLC is listed on the London and Hong Kong
Stock Exchanges.

In Taiwan, we opened our first branch in 1985
and acquired Hsinchu International Bank in
November 2006. We provide a comprehensive
range of financial solutions to corporates,
institutions, and individuals digitally and
through our network of branches across Taiwan.
Our Consumer, Private and Business Banking
business offers award-winning digital banking
capabilities to provide clients with simpler,
easier and more convenient ways to bank. Our
local market expertise and global reach help
corporations  fulfil their international
potential through our Corporate, Commercial

true

and Institutional Banking arm. Both businesses
incorporate sustainable finance solutions to
support our ambition towards a net-zero future.
Our people are at the heart of everything we do.
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Standard Chartered Bank Taiwan continuously strives to promote a strong culture of Diversity and
Inclusion. SCB Taiwan established a DEI council, comprising 30+ employees from over 10 different
departments, to promote DEI within the Bank since 2021. This committee also established five
workstreams, focusing on Gender Equality, Disadvantaged Equality, Wellbeing, Diversified Suppliers,
and SC Pride (LGBT+ group) to build consensus on diversity and inclusion.

In 2023, we developed three strategies: ‘Diversity Embedded in Company Value and Culture’, 'Making
a Leadership Contribution to Diversity’, and ‘Innovation in Diversity’, to achieve three key objectives:
Best Place to Work, Best Place to Bank, and Prosperous Communities. The DEI Council organised over
30 events, attracting more than 1,000 participants. Together with all our colleagues, we are moving
towards our DEI vision

Diversity Embedded in Company Value and Culture

DEI is our unique corporate culture, which is embedded in our values and an inherent part of our
brand. To raise awareness of the value of diversity and tackle discrimination and marginalisation, we
continuously engage more stakeholders within and outside of the organisation to take action.

Internally, we strive to drive change in policies to be more inclusive. SCB announced in September
2023 the rollout of enhanced global parental leave benefits that standardise the amount of parental
leave we offer, providing parents with the option of undertaking more equitable caregiving
responsibilities for their children. With the enhanced benefits, employees can access a minimum of
20 weeks of paid parental leave, irrespective of gender, relationship status, or how a child comes to
permanently join an employee’s family. The enhanced benefits have been designed to support
working parents. This is part of our commitment to fostering an inclusive culture, where employees
are supported in balancing their personal lives with building successful careers.

Also, SCB announced The Pride Charter in 2023, which stands for respect for all colleagues and
commits to providing a safe space for our LGBT+ colleagues. Through a principles-based Charter, our
aim is to embed a culture of inclusion and provide a safe work environment where every colleague
has a fair chance to reach their full potential and thrive. Real inclusion is only achieved when the
needs of LGBT+ colleagues are fully integrated throughout all processes and policies, visibly
represented, and spoken of openly.

Externally, we continuously identify new DEI suppliers through the supply chain management-led
procurement process. As of October 2023, SCB Taiwan'’s spending with diverse suppliers accounts for
10% of spending with overall suppliers. In Q3 2023, our newly onboarded diverse suppliers made up
16% of all newly onboarded suppliers. Our aim is to create mutually beneficial relationships with
suppliers from all walks of life, reflecting the diverse communities and cultures we operate in.

Moreover, to support and empower women entrepreneurs to grow, thrive, and succeed in business
through upskilling and mentorship, SCB Taiwan, in partnership with The Garden of Hope Foundation,
launched “Women in Entrepreneurship (WiE)" in 2023. The WIiE programme not only offers financial
incentives, but we also collected the expectations and support needed from the entrepreneurs and
customised the upskilling trainings and workshops. We also recruited 30 SCB Taiwan employees as
volunteers who served as practitioners, providing consultations on business development, followed
by marketing/promotion strategies and fundraising and financing. We look forward to this
supporting young women entrepreneurs as they unlock their potential to grow into leaders, expand
their businesses globally, and continue tackling social issues with their innovative ideas.
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Making a Leadership Contribution to

Diversity

The leadership-driven efforts are sustained

and impactful in creating a DEI culture within

SCB Taiwan. Our levels of leadership take a

lead-by-example approach to champion

diversity, involving themselves in every DEI
initiative and demonstrating notable actions
and role model behaviour.

« Participation: We take responsibility and
stand together to promote a culture of
inclusion, embedding DEI in policies and
practices, allocating resources, setting up
accountability and measurement, and
maintaining continuous communication.

« Engagement: Following our DEI vision, we
aim to add value to our various
stakeholders through collaboration and
partnership, learning best practices, and
sharing knowledge beyond the
organisation's boundaries (e.g., joining the
DEI Network in Taiwan).

* Role model: We recognise our leaders or
colleagues with inclusive behaviours as
role  models, ensuring an equitable
working environment by inviting them to
proactively share personal stories and
encourage more colleagues to embrace
DEL

c:g’lvesl in Progress:
%men Accelerating Change

STHANTERNARENAL WOMENS DAY SUMMIT

Innovation in Diversity

To raise awareness of the value of diversity and
tackle discrimination and marginalisation, we
continuously engage more stakeholders
within and outside of the organisation to take
action through innovative initiatives. For
example, SC Pride Taiwan launched the
market's first "Rainbow ATM," which attracted
significant media exposure (both video and
articles). To celebrate Pride Month, SC Pride
Taiwan decorated the ATM in the main branch
with rainbow colours. It was the very first time
Standard Chartered installed a Rainbow ATM
to show our support for the LGBT+ community
and promote DEI together with our families,
friends, and clients. During Pride Month, we
also gave out rainbow stickers and launched
an internal activity encouraging staff to take
pictures with the Rainbow ATM.

We hope that our actions inspire our own and
other employers—across industries, around
the world—to take similar actions. If we stand
together, we can build a movement that
creates a more inclusive society.

Winner of the Diversity Award 2% T &8
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We are very honoured to be among the finalists
for the BCCT Diversity Award, with the
opportunity to share our experience in the DEI
journey.

Standard Chartered Bank is an international
banking group with a history of more than 170
years, with service offices in 53 markets around
the world. At the same time, we have more than
85,000 employees from 131 different countries
serving our colleagues around the world. Our
colleagues represent over 120 nationalities and
100 ethnicities, and more than 170 languages
and dialects are spoken across the bank. With
this unique composition in the workplace, we
value and celebrate the diversity of our teams
across all our locations and business functions
so that everyone feels respected and can realise
their full potential.

To thrive in a complex and diverse world, SCB
Taiwan reflects, supports, and nourishes
diversity—in all its forms. A diverse workforce
accelerates innovation by bringing more
perspectives, views, and opinions to the table.
Diversity and inclusivity improve our ability to
understand the varying needs of our clients,
which supports more relevant innovation. We
are focused on building a culture of equity and
inclusivity to ensure that everyone feels safe
sharing their ideas while respecting the
opinions of others. Our strongly inclusive
culture and our valued behaviours are essential
building blocks for driving commerce and
prosperity. We strive to be a great place to work
and a great place to bank, while also

supporting the communities where we operate.

Thank you, BCCT, for the recognition. With SCB
Taiwan's DEI Council delivering DEI value, our
commitment is embedded in every one of us
and everything we do. We will keep leading
excellent outcomes and remain committed to
creating a culture at the bank that welcomes
everyone.
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Cardif Assurance Vie, Taiwan Branch, is a
subsidiary of BNP Paribas Cardif and
represents its first entry into the Asian market.
It offers a range of savings and protection
insurance solutions and is a market leader in
unit-linked insurance and creditor insurance
products within the bancassurance channel.
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The company currently employs nearly 400
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premium has reached NT$ 56.5 billion over the
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BNP Paribas Cardif Taiwan has been at the forefront
of promoting diversity and inclusion since 2014, in
alignment with SDG 5, focusing on gender equality.
The company places "Respect for Persons" as the
highest standard in its code of conduct and is
committed to creating a diverse, equitable, and
inclusive  workplace through well-established
policies and concrete actions. The senior
management of the group and Cardif Vie Taiwan
periodically promote the concept of gender equality
and a culture of diversity. They also take part in our
activities with great passion. The CEO of BNP Paribas
has stated at various locations and meetings:
“Enabling all to express their talents without
restrictions, by being in the right role, is a key
element of the company’s success’ and
“"Homophobia and transphobia have no place, and
will never have a place, at BNP Paribas.”

Vision and Values on Diversity:

The company believes that everyone deserves to be
treated fairly, regardless of gender, age, nationality,
or disability. With a strong Code of Conduct, BNP
Paribas Cardif Taiwan prohibits all forms of
discrimination, bullying, and harassment, ensuring
that every employee can work in a safe and
supportive environment. Gender-neutral facilities

and equal benefits for same-sex couples
demonstrate the company's dedication to
inclusivity.

Leadership Efforts in Promoting Diversity:

Top management actively promotes gender
equality and supports LGBTQ+ rights. The
company’s CEO and senior leaders emphasise a
"zero tolerance" policy towards discrimination and
consistently participate in diversity initiatives. By
setting an example, they inspire all employees to
uphold these values in their day-to-day work.

Innovative Diversity Initiatives:

The company launched the "Equality and
Sustainability ~Vanguard" initiative in 2023,
encouraging employees to engage in social equality
activities through a point-based system. Over 350
employees participated, demonstrating strong
support for these initiatives. Additionally, BNP
Paribas Taiwan collaborates with "Dialogue in the
Dark" to raise awareness about the needs of visually
impaired and disabled individuals, fostering a more
inclusive work environment.
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Measuring Diversity Impact:

Each year, the company conducts the "Conduct
& Inclusion Survey" to assess the effectiveness
of its diversity programmes. In 2023, over 90,000
employees participated globally, with 83%
providing positive feedback on the inclusive
culture, and 87% feeling free to be themselves at
work without fear of judgement.

Sustainability and Continuity of Diversity
Programmes:

The company has established the BNP Paribas
PRIDE employee resource group and the Taiwan
Pride Committee to provide ongoing training
and resources for employees. These groups
ensure that diversity efforts remain impactful
and continuous. Furthermore, the annual
"Diversity Month" reinforces the company's
commitment to fostering inclusivity.

Communication of Diversity Efforts:
Externally, BNP Paribas Cardif Taiwan openly
supports the LGBTQ+ community by
participating in Taiwan's annual Pride Parade
and partnering with organisations to promote
gender equality. The company uses media and
social platforms to highlight its efforts in
supporting diverse and marginalised groups.

In summary, BNP Paribas Cardif Taiwan’'s
comprehensive approach to diversity—through
policies, leadership, innovative initiatives, and
continuous evaluation—has created a lasting
impact both internally and externally.

At BNP Paribas Cardif, through unwavering
effort and continued commitment, we strive to
eliminate prejudice and discrimination. We
believe that everyone deserves to be loved and
treated fairly, ensuring that each individual can
thrive and showcase their talents in the most
comfortable and supportive environment.
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BNP Paribas Cardif Taiwan Branch is thrilled to
be recognised for diversity by the British
Chamber of Commerce in Taipei. As part of the
BNP Paribas group, we're all about creating an
inclusive space where everyone, regardless of

nationality, ethnicity, gender, or even favourite
snack choice, can feel respected and treated
fairly. Here, you don't need to "fit in"—because
you're already amazing just the way you are!
This recognition is just the beginning. We'll
keep promoting diversity and inclusion
initiatives, showing the world that differences
are what make us stronger (and much more
Let's keep fighting bias and
discrimination, because everyone deserves a
fair chance, a little love, and a lot of respect.
Thank you again to BCCT for this wonderful

interesting).

honour—we're excited for what's to come!
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STMicroeIectronics Limited Taiwan Branch
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At ST, we are over 50,000 creators and makers of
semiconductor technologies mastering the
semiconductor supply chain with
state-of-the-art manufacturing facilities. As an
integrated device manufacturer, we work with
more than 200,000 customers and thousands of
partners to design and build products,
solutions, and ecosystems that address their
challenges and opportunities, and the need to
support a more sustainable world. Our
technologies enable smarter mobility, more
efficient power and energy management, and
the wide-scale deployment of cloud-connected
autonomous things. We are committed to
achieving our goal to become carbon neutral on
Scope 1 and 2, and partially Scope 3, by 2027.
Further information can be found at

www.st.com.
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With over 50,000 people spanning 118
nationalities and 40 countries, STMicroelectronics
is a global company working together as one
team. Our aim is to foster an equitable and
inclusive workplace where people feel supported
to be their authentic selves and reach their full
potential. We are convinced that diversity, equity,
and inclusion (DEI) have a positive impact on
innovation, stakeholder engagement, and both
personal and company growth. We actively
promote DE&I measurements and disclose DE&I
data on the ST DE&I website and in the Annual
Sustainability Report.

What are we doing?

Recruiting more women

At the end of 2022, women represented 35% of
our global workforce and 25% of our exempts. In
an under-represented technical field, we reached
our target of hiring 30% women for exempt
positions for the second year in a row. Our target
for 2025 is to increase the percentage of women at
all management levels to 20%.

Remuneration and career opportunities

We value all employee contributions and have
zero tolerance for any kind of discrimination. Our
objective is to safeguard equity in development,
career opportunities, and remuneration. Following
the global rollout of our pay gap index, we
recorded an overall gender pay ratio of 100% in
2024 Q2 (basic salary with prime), averaged across
job grades and normalised by country.

Attracting young talent

Our workforce is highly skilled and experienced,
with staff turnover in our engineering and
management population of just 7%. To continue
building our capacity for long-term success,
however, we also need to attract young talent
through our STEM programme.
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Hiring and inclusion of people with disabilities
As part of European Week for the Employment of
People with Disabilities in November 2022, ST took
part in several activities involving employees and
people with disabilities. In France, ST employees
shared a typical workday with an unemployed
disabled counterpart, while in Italy, all the directors
teamed up with sports champions with disabilities
to learn about overcoming limits through the
metaphor of sport. In both countries, these
activities were followed up with webinars that
attracted over 600 and 700 participants,
respectively. Also, ST France hired 29 people with
disabilities in 2022, bringing the total to nearly 600
employees with disabilities.

About our programmes

« "Blossom” programme start from 2021
The Blossom network is made up of people from
ST's new generations (Y and Z) who are willing to
support change within our company. Blossom
mainly focuses on our generations, which have
introduced new expectations to the workplace
regarding communication, collaboration, career
development, employee experience, and more!
Today, we are 26,493 at ST, representing over 50%
of ST's population. By 2025, we are projected to
represent 75% of ST's workforce.

We hold many roundtable meetings with
company executives each year around the world,
allowing employees of these generations to have
the opportunity to meet face-to-face with the CEO
and present their suggestions and questions
about the company. Additionally, we have an
annual event where employees can form teams to
participate and earn points, providing an
opportunity to better understand and exchange
ideas with each other across gender, age, and
regional boundaries.
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« "STEM your way"programne start from
2018

Science, Technology, Engineering, and
Mathematics (STEM) education is increasingly
considered indispensable. It provides the tools
needed to develop solutions to complex global
problems and fosters curiosity in young
people.

STEM for Girls: We believe our industry needs
more diverse talent to create a better future.
Our role in combating gender stereotypes in
science and technology is a key focus of our
initiatives in this area.

In 2022, we organised 40 events for
participants ranging from elementary school
students to university students, as well as
employees and their family members, all
dedicated to enhancing diversity in STEM.
These initiatives reached nearly 7,000 students
globally. Italy was particularly active, engaging
with more than 1,700 teenagers. In 2023 and
2024, we continue to promote these initiatives
globally.

Our employees are involved in these activities
as both mentors and facilitators. Members of
our Women in Leadership community act as
role models, speak at webinars, and participate
in social media campaigns, inspiring women
and girls to be confident about their future
roles in STEM.

After these activities, more students believe
that regardless of gender, they can join the
technology industry and aspire to work at
STMicroelectronics. In Taiwan, more than half
of the students submit their résumés to us after
each event, hoping to become part of ST.
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RE - 1t - TRMEE (STEM ) HBEH
T A~ O S ERAY - B O] DUIR R EE AR
SRIEMEIKEEMENITE  WHEBEFEA
HFS 0 -

STEM for girls: MBS - HMWITERZE
BEIZREHNATREISEEEZHIARR -
MET R BN AR ZREIZ S E
HERRRMEE — R EZ/@ER -

F2022%F - HMB/WENBERKREBEE - &
TREZAES 7405758 - BAOREE
STEMEERZEMN  BLEEEEZIKEE
R3S 37,0002 E£200 - EAFMLHE
EIE - RS 7#BE1,70025 VD E - 20234F
M2024%F - HPIFHEEE S IKIERE -

RS TLUEMAIRESNS M2 EELE
E8 - RPN EENTEREFRZE

ERNEE - EREGSIN T LRKREE T2
IR RESIEED - BB ML ZE

STEMBHRIARREBITME D °

EELRFZE  ESWEEMRE - ,muma i
Rlgnfe] - APIER T DIIDARIRTTZE - W]
HDATE"EE% - ESE - ’i‘/\;iﬁi]?é B

ElﬁE’JHEEiHﬁﬁ}E*TFﬁJ_ wmE
W BOAH¥EEN—8 -

Finalist of the Diversity Award 2T (EE B}




A B R =
EIL‘;\=

We are profoundly honoured to be recognised
as a finalist for the DEI Award by BCC Taipei. At
STMicroelectronics, our commitment to
diversity, equity, and inclusion (DEI) is at the
heart of our corporate ethos. With over 50,000
employees representing 118 nationalities across
40 countries, we strive to create a workplace
where everyone feels valued, respected, and
empowered to reach their full potential.

Our journey towards fostering an inclusive
environment is reflected in our tangible actions
and measurable outcomes. By the end of 2022,
women constituted 35% of our global
workforce and 25% of our exempt positions. We
are determined to increase the percentage of
women at all management levels to 20% by
2025. Our efforts to ensure equity in
development, career opportunities, and
remuneration have resulted in achieving a 100%
gender pay ratio in Q2 2024.

We are also dedicated to promoting the
inclusion of people with disabilities. During the
European Week for the Employment of People
with Disabilities in November 2022, we engaged
in  impactful  activities that fostered
understanding and inclusion. In France, we
hired 29 individuals with disabilities in 2022,
bringing our total to nearly 600.

Our "Blossom" programme, initiated in 2021,
and "STEM your way" programme, launched in
2018, are instrumental in driving change. These
initiatives  focus on empowering new
generations and combating gender stereotypes
in STEM, reaching thousands of students
globally.

Being a finalist for the DEI Award is a testament
to our unwavering commitment to advancing
DEI within our organisation, and we are grateful
for the recognition from the judges. We are
proud of our progress and remain steadfast in
our mission to create a diverse, equitable, and
inclusive environment for all.
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PKR Offshore Co., Ltd.
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Established in 2018, PKR Offshore (PKRO) has
since grown into one of the leading offshore
vessel owners in Taiwan, supporting the
fast-growing  offshore wind market. Our
state-of-the-art offshore fleet spans the entire
offshore wind value chain and includes CTVs,
SOV, CSOV, Walk-to-Work Vessels, PSVs, AHTSs,
and offshore barges. Leveraging on our extensive
operational track record, we have successfully
serviced major wind clients during the stages of
development, construction, commissioning and
O&M, for the various offshore wind farms in
Taiwan and have since ventured into new markets
like Japan and Korea too.

We are part of the Singapore-based, Marco Polo
Marine Ltd (MPM), which is pioneering the next
chapter of offshore wind energy in Asia. MPM, a
reputable integrated marine logistics group, with
key focuses on ship chartering, shipyard
operations and offshore wind, was established in
1991 and listed on the Singapore Exchange since
2007.

At PKRO, we strongly believe in building a
sustainable future and doing our part in the
transition towards the net-zero goal. Over the
past few years, we have been very active in the
development of the offshore wind industry,
helping to build up the local supply chain and
growing the local talent pool in Taiwan. This year,
we are very honoured to be sponsoring the
Green Energy Award, where we hope to
encourage companies, which have been actively
driving positive changes in the renewable energy
space, to come forward and apply for this BCC
Taipei Green Energy Award and to join us in this
journey towards creating a greener future.

—

PKR Offshore Co,, Ltd.
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Taylor Hopkinson Ltd.  ¢”e Taylor Hopkinson
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For the third year in a row, we're delighted to
be supporting this fantastic event organised
by the BCCTaipei and to be sponsoring the
Green Energy Award, celebrating the continued
acceleration of renewables in Taiwan.

Investment in renewables has already created
thousands of new jobs for local talent and the
industry now offers huge opportunities
across a range of technologies for Taiwanese
candidates seeking international experience
to take their skills abroad.

The shortlisted companies have demonstrated
significant investment and commitment to
driving further growth in the region,
supporting Taiwanese supply chain and
providing valuable opportunities to develop
a highly skilled, sustainable local workforce.
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Green Energy Award

B EBERERE

PEAK Wind Taiwan
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a‘) PEAK Wind

PEAK Wind Taiwan, a branch of the PEAK Wind
Group, was established in Taipei in 2018 to
contribute to the expansion of renewable
energy through asset management and
innovative solutions. With 83% of its
employees being Taiwanese, the company
prioritises localisation and the sharing of
expertise, aligning with Taiwan’s ambition to
reach net-zero carbon emissions by 2050. PEAK
Wind is instrumental in overseeing significant
offshore wind projects, such as Changfang,
Xidao, and Zhong Neng, which are expected to
be operational by 2024/2025. These projects
will bring an additional 900 megawatts of
power, supplying energy to 950,000 homes
and cutting carbon emissions by 1.65 million
tonnes annually.
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PEAK Wind is committed to developing Taiwan's
offshore wind industry by investing in the
training and development of local talent.
Through comprehensive programmes, the
company equips individuals with the specialised
skills necessary for Operations & Maintenance
(O&M) in offshore wind farms like
Changfang-Xidao and Zhong Neng. This
initiative not only enhances employability but
also strengthens the broader Taiwanese supply
chain involved in O&M.

PEAK Wind Graduate Programme Taiwan
Launched to address the need for skilled
professionals in Taiwan's offshore wind sector,
the PEAK Wind Graduate Programme offers
recent graduates a two-year training
experience.  Participants complete three
8-month assignments, gaining expertise in
various aspects of offshore wind projects. The
programme also pairs graduates with seasoned
mentors, accelerating their growth and
preparing them for leadership roles in the
industry.

PEAK Wind Academy

The PEAK Wind Academy provides a
comprehensive curriculum designed to foster
professional growth in renewable energy. It
offers courses that range from foundational
industry insights to specialised expert training.
The Academy also launched an external course
on O&M preparations, which will be held in
Taiwan (19th — 20th of November, 2024) to
transfer global best practices to local
professionals, enhancing the efficiency and
performance of Taiwan's renewable energy
projects.

PEAK Wind Windipedia

PEAK Wind Windipedia is an online resource
that compiles over 180 industry-specific
abbreviations, helping professionals, academics,
and the public understand the complex
terminology of the renewable energy sector.
This tool supports clearer communication and
advances knowledge within the industry.
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We are honoured to be named a finalist for this
award. This recognition not only validates the
hard work and dedication of our entire team

but also reinforces our commitment to
supporting the growth of Taiwan's offshore
wind industry. It is particularly meaningful for
us because it highlights the impact of our
initiatives, such as the PEAK Wind Graduate
Programme and PEAK Wind Academy, in
fostering local talent and strengthening the
renewable energy sector.

We are motivated to continue driving
innovation, knowledge sharing, and
sustainable development in Taiwan and
beyond. We believe this achievement is a
testament to the power of collaboration and
our shared vision of a greener future. We are
grateful for the opportunity to be part of this
journey and excited to further contribute to the
country’'s net-zero goals while developing a
highly skilled workforce for the future.

@ PEAK Wind Academy

Mastering O&M
Preparations for Offshore
Wind Projects

Q@ Taipei, Taiwan | 19 - 20 November 2024
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FORMOSA SOLAR RENEWABLE POWER

Formosa Solar was founded in 2016, supported
by Partners Group, to manage and invest in solar
photovoltaic projects in Taiwan with the
fundamental goal of combining corporate social
responsibility, environmental protection, and
community sustainability. Guided by our vision
to be the most reliable and leading partner in
Taiwan's energy transition, we invest in the green
energy industry to help make the Earth cleaner,
promote community development, and foster
social inclusion. We are committed to driving the
transition to a cleaner, more sustainable energy

future in Taiwan.
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In 2023, Formosa Solar Renewable Power Group
expanded its operations by constructing and
acquiring 36 new solar power sites across
Taiwan. These include notable large-scale tender
projects such as the Pingtung Agricultural
Biotechnology Park and Checheng Elementary
School in Pingtung, expected to be completed
between 2024 and 2025. By the end of 2023,
Formosa Solar owned a total of 483 solar sites
nationwide, with a combined capacity of 196.07
MW and cumulative electricity generation of
873,970,000 kWh—equivalent to a reduction of
432,615 tonnes of carbon emissions.

Formosa Solar prioritises public interest by
refusing to build solar farms that require
large-scale deforestation. Instead, it focuses on
repurposing non-arable land, such as
subsidence zones in Yunlin, abandoned salt flats
in Chiayi, and illegally mined areas in Pingtung.
These areas are transformed into solar farms,
to otherwise

providing sustainable value

underutilised  land.  During  construction,
environmentally friendly methods are employed

to minimise impact.

In addition to generating green energy, Formosa
Solar supports Taiwan's energy transition by
offering Corporate Power Purchase Agreements
(CPPA) to clients. In 2023, Formosa Solar signed
a 50 MW CPPA with Foxwell Power, forecasting
an annual electricity output exceeding 65 million
kWh—equivalent to the carbon absorption of
129 Daan Forest Parks. This is the company’s
largest single-client CPPA to date.
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Formosa Solar fully owns and manages all its
with  70%
in-house, ensuring power generation quality
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sites, operated and maintained
and a stable supply. Since 2018, the company
has been providing green energy to various
industries, including semiconductors, energy
platforms, and financial institutions, helping

them meet carbon reduction goals.

To further promote sustainability, Formosa Solar
partnered with the National University of Tainan
in 2023 and joined the "Solar Panel Recycling

Industry Alliance" in 2024. This collaboration

aims to enhance solar panel recycling
technologies, reducing waste and resource
depletion.

Despite not being mandated to issue a

sustainability report, Formosa Solar voluntarily
published its first bilingual ESG report in 2023,
adhering to GRI standards. Financial data and
greenhouse gas inventories were independently
verified, and the report is available for public

download on the company website.
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Formosa Solar also emphasises local community
engagement. For instance, it has long supported
the Xingguo Community near the Pingtung
In 2023,
donations helped fund infrastructure projects

Gaoshu PV Demonstration Zone.

such as surveillance cameras and medical

equipment, and Formosa Solar created
approximately 100 workdays of employment per
month for local residents.

Finally, Formosa Solar values ecological
sustainability. At its Chiayi salt flats site, the
company collaborates with local conservation
groups and Tunghai University to monitor
environmental impact, holding regular meetings
and inspections. Moreover, Formosa Solar
promotes renewable energy education, having
organised solar PV experience camps for three
consecutive years in partnership with the
Ministry of Education to foster sustainability

awareness.
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Formosa Solar Renewable Power Group is
honoured to be shortlisted for the BCCT Best
Renewable Energy Award for the second time,

marking eight years of dedication to advancing
renewable energy in Taiwan. This recognition
affirms our ongoing commitment to driving the
transition cleaner,

energy and providing

sustainable energy solutions for the planet.

As climate change intensifies, the urgency for
energy transformation becomes ever more
critical. As a leading solar energy provider, we are
committed to developing efficient solar farms
that contribute to achieving the global net-zero
emissions target.

Our success is the result of a collective effort, and
we extend our gratitude to our employees,
their
collaboration. This nomination also serves as a

partners, and clients for trust and
reminder of our responsibility to continue
overcoming challenges in the renewable energy
sector. We are inspired to keep progressing,

delivering greater positive impacts for society.

Thank you to BCCT for this
motivating us to keep pushing forward for a

recognition,

better, more sustainable future.
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Our mission is to accelerate the energy transition
across the Asia-Pacific region by providing
sustainable and affordable green energy solutions
that deliver lasting economic, social, and
environmental benefits to our host communities
and stakeholders. As of 30 June 2024, we own,
develop, construct, operate, manage, and
commercialise a renewable energy portfolio that
includes Onshore Wind and Solar, Offshore Wind,
and Stationary and Transportable Energy Storage
projects totalling 46 GW, with an extensive local
presence of over 1,000 employees across 86 offices
in the Asia-Pacific region.

Established in 2015, Vena Energy's Taiwan office has
developed, built, commissioned, and operated
seven solar power plants, totalling 412 MW of
renewable energy assets. Committed to corporate
social responsibility, Vena Energy is actively
developing offshore wind and storage projects in
Taiwan, contributing to a comprehensive transition
to renewable energy and moving towards the goal
of net-zero emissions.

For more information, please visit
www.venaenergy.com, or follow us on LinkedIn,
Facebook, Instagram.
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Vena Energy: Leading the Energy Transition in the Asia-Pacific Region

Vena Energy plays a crucial role in spearheading the energy transition across the Asia-Pacific region
towards a more sustainable future. Our core business objective is the responsible development and
operation of utility-scale renewable energy projects. Through strategic planning and meticulous
execution, Vena Energy endeavours to decrease carbon emissions through its operations, thereby
contributing to the global goal of combating climate change.

Major Project Milestones:

Largest ground-mounted solar energy project inaugurated on Earth Day, 22 April 2023, graced
by former President Tsai

Taiwan's Largest Solar Island: The 272 MW E2 Solar Project, Taiwan'’s largest ground-mounted solar
energy project, and Vena Energy’s largest operating project to date. This significant milestone was
celebrated during an inauguration ceremony that coincided with Earth Day, 22 April 2023, and was
graced by President Tsai Ing-Wen of Taiwan, along with other governmental dignitaries, industry
partners, and Vena Energy executives.

Environmental & Social Impact Management
As a developer and operator of renewable energy assets, Vena Energy prioritises responsible and
sustainable development, as well as environmental protection and preservation.

« Enhanced Local Engagement: Vena Energy builds strong relationships with local communities
through transparent communication and active engagement. This involves holding informational
sessions, responding to community concerns, and involving local stakeholders in project
planning and development, contributing to the overall well-being and advancement of the
communities where it operates.

« Educational Initiatives: Vena Energy invests in educational programmes and workshops to
increase awareness about renewable energy and sustainability. These initiatives include
collaborations with schools and community organisations to guide children to think about civic
issues in an engaging and joyful manner.

« Job Creation and Economic Growth: By developing renewable energy projects, Vena Energy
creates job opportunities for local residents and stimulates economic activity in the community.
This includes positions in construction, maintenance, and administration, as well as potential
benefits to local businesses through these activities.

« Environmental and Social Responsibility: Vena Energy implements practices that minimise
environmental impact and promote sustainability. This includes efforts in habitat preservation
and restoration, as well as participation in local CSR initiatives and employee volunteer activities.

« Stakeholder Collaboration: Vena Energy engages with a diverse range of stakeholders,
including government agencies, non-governmental organisations (NGOs), and industry partners,
to ensure that projects align with both regulatory requirements and community interests. This
collaborative approach helps address concerns and build trust among stakeholders. In 2023,
Vena Energy continued its partnership with Tunghai University and the Kaohsiung Wild Bird
Society (KWBS) in Taiwan to conduct environmental surveillance aimed at increasing foraging
times and observing the sleep activities of migrating birds near Project Mingus, Vena Energy’s 70
MW solar project. In collaboration with the university and the NGO, we conducted quarterly
environmental surveillance investigations to assess the ecological health of the region. In
addition to habitat management, we also focused on improving the surrounding conservation
area through initiatives such as spreading straw and crushed stones during the breeding season
to create a conducive habitat for egg incubation, thereby boosting the success rate of hatching
efforts of the migratory birds. Our efforts to promote environmental awareness and engagement were
reflected in increased visitation to our visitor centre, which saw a 40% rise in total visitors from 2022.
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ena Energy is deeply honoured to be shortlisted
for this year’s Best Renewable Energy Award.
This recognition reflects not only our dedication

to sustainability but also the collective efforts of
our team, partners, and the communities.

As we reflect on the past year, we are proud of
the milestones we've achieved in advancing the
energy transition across the Asia-Pacific region.
In the first half of 2024 alone, we reached key
operational highlights:

« 3.2 GW of operational capacity

¢ 1.1 GW under construction

« 3.1 GW of contracted capacity

« And we generated 2.4 terawatt-hours of
green power, marking an 8%
period-on-period growth.

Established in 2015, Vena Energy's Taiwan office
has developed, built, commissioned, and
operated seven solar power plants, totalling 412
MW of renewable energy assets. The annual
power generation reaches 620 million kWh,
accounting for 4.65% of Taiwan's total annual
solar energy output.

These  achievements  demonstrate  our
unwavering commitment to accelerating the
shift towards clean energy. Looking ahead, we
are positioning ourselves to further strengthen
our onshore solar and wind portfolio. By
partnering with reputable corporations through
Power Purchase Agreements, we aim to solidify
our presence across the Asia-Pacific.
Recognising the challenges of intermittent solar
and wind power, we are expanding our battery
storage pipeline to ensure renewable energy’s
reliability and efficacy for future generations.
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None of this would be possible without the
talent and passion of our people. Our workforce
has been instrumental in delivering these
results, and our engagement with local
communities remains central to our mission.
Through approximately 200 Corporate Social
Responsibility initiatives, we have built

meaningful relationships that make a lasting
difference in the regions where we operate.

As we look to the future, our commitment to
driving positive change and creating a more
sustainable tomorrow remains stronger than
ever. Together, we will continue to lead the
energy transition and deliver lasting value for all
our stakeholders.

Thank you.
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PCA Life Assurance
RiBAS

Company Profile 2SI

Established in Taiwan in 1999, PCA Life Assurance
is part of Prudential plc. Our purpose is to be the
partner for every life and protector for every
future. It is our mission to be the most trusted
partner and protector for this generation and
generations to come, by providing simple and
accessible financial and health solutions.
Leveraging Prudential plc's leading position in
retirement planning, investment-linked and
protection plans, PCA Life Assurance offers a
wide-range of high quality products and services
through diverse channels, including
bancassurance, telemarketing, group insurance,
online insurance, and insurance brokers, to fulfill
customers’ needs and help them build a better
and happier future.
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Why We Support ZB/EE

As a leading life insurer, whilst PCA Life Assurance
are committed to provide peace of mind to our
customers, we aim continuously add value to our
communities and support a sustainable and
inclusive future by finding innovative solutions.

By sponsoring the Innovation for Wellbeing
Award, we focus on innovations including new
products, technology, platforms, or services that
enhance the health and wealth wellbeing of
people in Taiwan and over the world. These
solutions ideally serve the public interest or
support vulnerable groups.

Thank all the corporates and organisations that
participated in the Innovation for Wellbeing
Award. Your achievements in the subject of matter
have enhanced wellbeing of the people in Taiwan
and propelled our society forward.
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(Great Minds Technology., Ltd. BFRERHZEXDERAE])

Great Minds Technology Co., Ltd. was founded
in 2022 as a social innovation start-up, focused
on the mental well-being industry. Our mission
is to help individuals find inner peace and
make healing a part of daily life while
promoting Asia's mental health movement. In
2023, we
Couchspace app, which has become Taiwan's

launched our first product,
largest mindfulness meditation app that also
provides online counselling services, offering a
comprehensive one-stop solution for mental
health, helping individuals and corporate
employees relax, focus, and sleep better.

The app features hundreds of guided

mindfulness ~ meditations  created by
psychologists, mentors, and celebrities, as well
as yoga sessions, sound bowl therapy,
handpan music, white noise music, and sleep
stories. The app also provides professional
online consultations where users can easily
find and book sessions with suitable therapists

through the app's consultation section.

In response to the low EAP usage rate in
Taiwan, we also launched our innovative
corporate EAP solution in 2024. This includes
the implementation of the Couchspace app,
corporate workshops, meditation challenges,
and online counselling services, making
mental health engaging yet professional. This
solution helps companies foster employee
well-being and create happier workplaces.

couchspace
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The Couchspace app has been available on
global platforms for nearly two vyears. In
addition to receiving a 4.8-star rating, it was
also featured as one of Apple’s Favourite apps
this year. As Taiwan's largest mindfulness
meditation app, Couchspace offers hundreds of
guided mindfulness meditation sessions, along
with a diverse range of content, including white
noise music, sleep stories, and yoga sessions.
These courses are created in collaboration with
Taiwanese psychologists, yoga instructors,
celebrities, and influencers, building a platform
for the mental health community.

This year, Couchspace also launched
professional online counselling services,
allowing users to easily find suitable therapists
and complete consultations online. In just six
months, this feature has helped over 200 users
complete online therapy sessions.

On the corporate side, our business solutions
have rapidly expanded, with partnerships
established with renowned companies such as
Cathay Group, Nan Shan Life, Systex, Kuang
Tien General Hospital, and Pinkoi. Over the past
six months, we have conducted more than 20
Employee  Assistance  Programme  (EAP)
workshops and mindfulness meditation group
sessions, helping companies improve their
overall mental health and employee well-being.

Couchspace has also been selected for several
competitions and accelerator programmes,
including being a finalist in Dragon's Chamber
2023, joining the 7th batch of Social Innovation,
BE Accelerator, and Taipei Entrepreneurship
Accelerator, and receiving awards from Taoyuan
City's Thack competition, Taichung ASSET
Sustainable Business Awards, and BBA

Corporate Contribution Awards.

Winner of the Innovation for Wellbeing A
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We are deeply honoured to be selected as a
finalist for the Better Business Award. This
recognition reaffirms our commitment to
enhancing mental health and well-being
through Couchspace. Our mission has always
been to provide accessible, stigma-free mental
wellness tools, and this achievement shows the

positive impact we are making, both for
individuals and corporations.
Being  acknowledged  alongside  other

remarkable companies inspires us to continue
innovating and  delivering  high-quality
mindfulness and counselling services. We are
grateful for the support of our users, partners,
and team members, whose dedication has been
instrumental in this success. This milestone
motivates us to further expand our efforts to
improve mental health and foster well-being in
Taiwan and beyond.

BRI EU A
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aetherAl Co., Ltd.
EZREEROTAREAT

aetherAl Inc, founded in 2015 and
headquartered in Taipei, Taiwan, is a leading
company dedicated to developing digital
pathology solutions and Al-assisted diagnostic
support systems. Our mission is to enhance
diagnostic accuracy and promote smart
healthcare. Since our inception, we have
focused on integrating digital pathology and
Al technology into clinical practices, driving
digital transformation in pathology and
improving  patient  outcomes  through
innovation.

Our flagship product, aetherSlide, is widely
adopted in major medical centres across
Taiwan, Japan, the United States, and Europe,
establishing aetherAl as a leader in the digital
pathology market in Taiwan, with a market
share of 70%. We are expanding our
international presence, collaborating with
leading medical institutions worldwide, such
as Chang Gung Memorial Hospital, National
Taiwan University Hospital, Japan's National
Cancer Center Hospital, the University of
Pittsburgh Medical Center, and University
Hospital Tubingen in Germany.

Our product line includes standalone Al
solutions like aetherAl Hema for bone marrow
differential counting and aetherAl Endo for
colonoscopy assistance, as well as a
comprehensive digital pathology platform,
aetherSlide, integrating various Al
applications. Our solutions are designed to
enhance diagnostic accuracy and efficiency
while significantly reducing the workload of
medical professionals, thus advancing the
digital transformation and intelligence of
healthcare systems globally.
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aetherAl's innovative solutions leverage artificial

intelligence and digital pathology technology to
enhance the accuracy and efficiency of
pathology diagnostics globally. Our digital
pathology platform, aetherSlide, integrates
multiple Al applications,

lymph node

including
hematopathology, metastasis
detection for various cancers like gastric and
colorectal cancers, and immunohistochemistry
(IHC) quantification for breast cancer. These
applications significantly improve diagnostic
accuracy and speed, enabling pathologists to
process large volumes of specimens more

efficiently.

Our solutions have already demonstrated
significant success in various international
medical institutions. For instance, at Chang
Gung Memorial Hospital in  Taiwan, the
aetherSlide digital pathology system helps save
over 40 hours per month in cross-team
collaboration time. Our Al applications have
shown high accuracy and efficiency in clinical
studies, achieving lymph node metastasis
detection diagnostic accuracy rates exceeding
95.8% and significantly reducing diagnosis time,
ensuring timely and appropriate treatments for

patients.

aetherAl's
employed by top medical institutions, including

Internationally, technology s
University Hospital Tubingen in Germany and
the National Cancer Center Hospital in Japan.
Our innovations not only enhance diagnostic
capabilities at these institutions but also
support the advancement of global pathology
research. We aim to expand these solutions to
more countries, particularly those with high
demand for advanced diagnostic tools.
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We are deeply honoured to be shortlisted for
the BCCT "Innovation for Wellbeing Award."
This
dedication and innovative spirit of everyone at
aetherAl. As a
leveraging Al

recognition is a testament to the

company committed to
technology to improve
pathology diagnostics and patient outcomes,
we have always believed that innovation is a

critical driver of healthcare progress.

Being a finalist not only acknowledges our past
achievements but also motivates us to
continue striving for excellence and developing
solutions that benefit patients worldwide. We
will keep collaborating with leading medical
digital
pathology and apply the latest Al technologies

institutions  globally to advance
in clinical practice, ensuring faster and more
accurate diagnoses and treatments for more
patients. We believe the future of healthcare is
becoming more intelligent and digital, and

aetherAI will play a significant role in this

transformation.
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FaceHeart Corporation
e EERMARATD

Founded in 2018 by Dr. Bing-Fei Wu, an IEEE Fellow, and Dr. Meng-Liang Chung from the Electrical
and Control Engineering department of National Yang Ming Chiao Tung University, FaceHeart
Corporation is devoted to enhancing human health and wellness. We aim to revolutionise the
healthcare, home automation, and insurance industries with our innovative video-based rPPG
technology. Over the years, we have secured multiple patents in both Taiwan and the United States,
and we package our solution within FH Vitals SDK, facilitating effortless integrations across diverse
environments for remote measurement of key vital signs.

FaceHeart

Driven by our commitment to accuracy and precision in physiological data, FaceHeart has
collaborated with leading hospitals, including National Taiwan University Hospital, Taipei Veterans
General Hospital, and Chang Gung Memorial Hospital, to conduct clinical trials and validate our
technology. We have collected over 200 million datasets from more than 6,000 testers to
continuously improve our algorithm. In 2023, FaceHeart Vitals™, registered as FH Vitals SDK, became
the first contactless video-based vital sign solution to receive US FDA Class II Software as a Medical
Device (SaMD) clearance.

Achievements:

« Won the CES Innovation Award in 2024

* Recognised as one of the top medical startups at MEDICA in 2023

« Won the top prize at the Global Startup Competition at VivaTech in 2022

FaceHeart Vitals™ is compatible with various platforms and operating systems, including iOS and
Android, allowing seamless integration. We are also actively pursuing potential partnerships globally
with a variety of healthcare platforms, elderly care centres, insurance providers, and more.
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FaceHeart Corporation launched the (for Heart Rate FaceHeart Vitals™
measurement), FaceHeart Vitals™, to capture key vital signs i

9 b, oW O

via a 45-second “selfie”. With the power of Al, FaceHeart 65 a8 s was usem  emee
o

Vitals ‘ improves 'h‘uman hea]th and accelerates the T y— o —

revolution of the digital health industry through a simple, SRERECS RN 55 P

N AR RE TR WAENR T R

comfortable, and cost-effective method of health
monitoring. FaceHeart Vitals™ can measure multiple vital @ a=so
signs, including Heart Rate (HR), Blood Pressure (BP), By

Respiration Rate (RR), Oxygen Saturation (SpO2), Heart Rate
Variability (HRV), and Stress Index.

(/ M —EAXEARNE
ZARENRRM MR

This solution boasts several key features:

+ Fully Contactless and Software-Driven: FaceHeart Vitals™ turns any device with a camera into a
medical tool, enabling efficient health management through digital solutions like Remote Patient
Monitoring, Telehealth, and Corporate Wellness.

« FDA 510(k)-Cleared Accuracy: It is the first video-based solution to receive FDA 510(k) clearance for
heart rate measurement. Extensive clinical trials, including over 200 million datasets from 6,000+
testers, validate its accuracy and reliability.

« Enhanced Edge Computing Capability: The software’s edge computing allows it to operate on small
devices without relying on cloud services, reducing latency and addressing security concerns. This
functionality is advantageous for areas with limited internet access, though cloud-based options are
available for web-based applications.
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Key benefits of FaceHeart Vitals™:

+ Cost-effective and Convenient: Users can
obtain vital signs with a quick ‘selfie’ video,
eliminating the need for physical visits or
costly devices.

« Secured and Reliable Data: FDA
certification ensures the software's safety,
accuracy, and reliability, supporting effective
preventive care and monitoring.

« Improved Health Monitoring: Patients can
easily track their health, while medical
service providers gain access to real-time
data, enhancing diagnosis and treatment
efficiency.

The digital health industry is experiencing
remarkable growth due to the ageing
population and the need to reduce healthcare
costs, with its market estimated to grow to $109
billion by 2027. FaceHeart targets B2B
collaborations in the healthcare and wellness
industry, focusing on digital health channels and
building strong collaborations in the US, Europe,
LATAM, the Middle East, Africa, and Asia. Its
customers include VARs, ODMs, ASPs, and
healthcare providers, emphasising telemedicine
and smart devices.

FaceHeart Vitals™ has demonstrated significant
and positive impacts on people's well-being
across various sectors of healthcare and

wellness, including (1) simplifying the process of

underwriting services for insurance providers, (2)
boosting corporate wellness, (3) reducing the
cost of real-world data (RWD) collection, (4)
reducing the workforce of caregivers through
continuous monitoring, (5) innovating smart
in e-triage,
telehealth services.

healthcare and (6) enhancing

Finalist of the Innovation for Wellbeing Award
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Being selected as a finalist for the Innovation for
Wellbeing Award from PCA Life Taiwan is an
honour and aligns perfectly with our mission to
enhance lives through innovative, accessible,
and impactful solutions. This recognition
underscores our commitment to addressing
health and wealth challenges with cutting-edge
and practical solutions that serve the public
interest. It highlights our dedication to creating
this solution that is not only groundbreaking
but also easy to access and affordable. We
believe FaceHeart Vitals™ will not only allow
millions of people to easily monitor their health
regardless of time and location, but also raise
awareness of the importance of preventive care
and follow-ups with healthcare providers,
resulting in lifestyle changes in human
behaviour.

As finalists, we are proud to see our efforts
acknowledged and are inspired to continue
developing solutions that benefit a wide range
of people in the healthcare ecosystem, driving
meaningful improvements in well-being and
sustainability.

FaceHeart Vitals™

Check your vitals
via a 45-second “selfie”
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Far Eastern SOGO
KEEZENBE

Working in harmony with the environment
and society. This is the core principle of Far
Eastern SOGO.

As a pioneer in sustainability within Taiwan's
retail industry, we leverage our influence to
continually  support outstanding small
farmers by expanding their sales channels. We
also encourage consumers to support
sustainable products and use their purchasing
power to make a difference. Additionally, we
collaborate with other social enterprises to
create a beneficial impact on the society.

Far Eastern SOGO has developed a rigorous
social enterprise empowerment mechanism,
advocating for eco-friendly green consumption.
For instance, with the Small Farmers Fair, we
partner with social enterprises to handle
everything from vendor selection, guidance,
and promotional support, to post-event
revenue analysis and feedback. Each
exhibition takes at least six months, creating a
positive cycle that bridges small farmers with
customers and fosters a growing, sustainable
customer base. Internally, we  work
cross-departmentally to find solutions from
our core business, collaborating with
stakeholders to create a socially friendly
ecosystem for social enterprises.

This is why we strongly support the BCCTaipei's
Social Enterprise Award. We look forward to
collaborating with more outstanding social
enterprises to build a better future together.
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Come True Social Enterprise Co., Ltd.

(Come True COFFEE)
REHEEEARA

In 2015, our founder, Mr. Wang, started his
second business with the goal of giving back
to society and promoting public welfare. By
establishing a social enterprise—a business
model aimed at solving social or
environmental problems—our mission at
ComeTrue Coffee is "A cup of coffee, a dream
come true." We aim to contribute more to
society, inspiring those we help to feel the care
and support of the community. Each cup of
coffee not only delivers great flavour but also
carries the spirit of giving and sharing.

"Clean Water in Africa" is the founding mission
of ComeTrue Coffee. Through direct trade of
green coffee beans, we help farmers in
coffee-growing regions earn better incomes.
ComeTrue carefully ensures the quality of each
cup of coffee, providing consumers with an
exceptional experience that keeps them
coming back. We then donate 50% of our
profits to the "Africa Clean Water Project,"
partnering with World Vision to dig wells and
provide clean water resources in Africa.

This approach creates a win-win-win situation
for coffee farmers, ComeTrue, and consumers.
Each cup of coffee not only offers great flavour
but also embodies the spirit of giving and
sharing. ComeTrue Coffee is a leading
Taiwanese coffee brand committed to ESG
principles, ensuring that every sip supports a
better world.
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In order to fully understand the coffee industry's
supply chain, our founder decided to visit Ethiopia,
the birthplace of coffee, in Africa. During his time
living with the local communities, he personally
observed and experienced the widespread issue of
"lack of clean water resources" in the region.

This problem not only severely impacts the quality of
life but also leads to waterborne diseases like
diarrhoea, which is one of the leading causes of death
in young children. The poor hygiene conditions
caused by the water shortage also give rise to various
health issues, including skin diseases.

Children and women in the area spend significant
time and effort fetching water, all while facing risks of
animal attacks and crime. The water they collect often
has hygiene issues, as it is contaminated by animal
waste or infested with mosquitoes, further
endangering the health of the community. This
situation results in a diarrhoea rate of up to 27%
among children under five, severely affecting their
growth and development.

Due to the difficulty in accessing water, families often
reuse the same water for bathing, and some people
resort to just washing their faces to conserve as much
water as possible. The inability to bathe daily has led
to many children and adults suffering from skin
conditions like scabies and rashes.

Children spend so much time fetching water that they
are often tired or miss school altogether, hindering
their learning opportunities and reducing their future
competitiveness. This lack of education further limits
their chances for a better future. The scarcity of clean
water is one of the most urgent issues in the region,
and access to clean water could be the key to
breaking the cycle of poverty and disease.

The founder hopes that through the creation of
ComeTrue Coffee as a social enterprise, the goodwill
embedded in coffee beans can help drive the
well-drilling project. Using a revolving fund, this
initiative quietly supports clean water efforts 12,000
kilometres away, providing clean drinking water to the
people in this vast region.
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From the perspective of a social enterprise, ComeTrue
has developed an innovative business model and
charitable platform. Operating with an OMO strategy,
we sell coffee beans online while offering in-store
coffee experiences. By blending creativity with coffee,
we have developed a unique range of creative coffee
drinks using locally sourced Taiwanese ingredients
and have introduced a freshly made soufflé dessert
series, combining coffee and food.

Fifty percent of the profits are donated to the "Clean
Water in Africa” project, staying true to our core value
of "A cup of coffee, a dream come true," and creating
a cycle of goodwill. In partnership with World Vision
Taiwan, we use mechanical or manual well-drilling
equipment to extract underground water, providing
clean drinking water to communities in Africa. From
2017 to 2023, with World Vision's help, 22 wells were
successfully drilled in  Zambia, Malawi, and
Mozambique.

ComeTrue Coffee, as a social enterprise, continually
monitors the social impact of its solutions. In 2023, the
founder revisited Africa and personally witnessed the
operation of the new wells and the positive changes
they brought to the local communities. Six months
after the wells were installed, children's health showed
significant improvement, and school attendance rates
increased. A Water Resources Management
Committee was established to ensure the continued
operation of the wells and the improvement of
community sanitation. These tangible indicators of
social improvement are the key reasons the founder
chose to provide long-term support for the "Clean
Water in Africa."

In addition to the Clean Water Project, direct trade of
green coffee beans also enables farmers in
coffee-growing regions to earn better incomes,
achieving a win-win-win situation for farmers, coffee
businesses, and consumers. Each cup of coffee not
only offers great flavour but also carries the spirit of
giving and sharing.
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We are deeply honoured to be recognised by
the jury and to be nominated for the 2024 BCCT
Social Enterprise Award. This recognition is a
testament to ComeTrue Coffee's unwavering
efforts over the years. It also provides an
opportunity for us to share our company
mission and business philosophy.

To fulfil our mission of "Clean Water in Africa,"
we rely on the dedication of every member of
ComeTrue Coffee. Our management philosophy
revolves around four key values: "Talent,
Sharing, Warmth, and Satisfaction," which has
resulted in a high employee retention rate of

90%.

ComeTrue Social Enterprise Co. Ltd adopts
direct trade for sourcing green coffee beans.
We sign long-term contracts with coffee
farmers, including those from disadvantaged
communities, purchasing their beans at prices 2
to 3 times higher than the international market
rate. This approach ensures farmers receive
better and more stable incomes. Additionally,
we collaborate with the International
Cooperation and Development Fund's (ICDF)
"JUSTGO Origin Project” initiative to enhance
the social and environmental performance of
smallholder farmers. By establishing sustainable
procurement standards and offering contract
guarantees, we aim to support long-term
sustainability through our purchasing practices.
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As a social enterprise, ComeTrue Coffee is
committed to addressing global environmental
and social issues. With the assistance of World
Vision, we have successfully drilled 22 wells in
Zambia, Malawi, and Mozambique, improving
water resources for the local communities.

In our restaurant, we use enzymes to convert
kitchen waste into fertiliser, which is then
provided to our long-term suppliers for
growing high-quality
vegetables eventually return to our tables as
delicious ingredients. This circular approach not

vegetables. These

only creates a green cycle from farm to table
but also effectively reduces the company’s
carbon footprint.

By adhering to our core value of "Clean Water in
Africa," we aim to make a positive impact on the
environment. Our vision is for all companies to
strive not just to be the best in the world, but to
be the best for the world. We hope to continue
contributing positively to society in every
aspect of our operations.
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Story Wear (Beauterama Trading Limited)
Tt R B EERERGOGAR AT

Story Wear, founded in 2019, is a zero-waste
fashion company from Taiwan focused on
reducing the massive waste generated by the
global fashion industry. As a zero-waste
designer fashion brand, Story Wear's unique
value proposition is "a fashion brand that
creates no waste in its lifetime." The company
encourages consumers to find pieces they are
willing to wear for a long time, ensuring that
even at the end of a garment's life, it poses no
burden on the environment. This commitment
embodies Story Wear's vision of sustainability.

Currently operating in three markets—Taiwan,
Hong Kong, and the UK—Story Wear strives
for market expansion while also serving as a
sustainability solution provider and an
educator on sustainable fashion within the
industry. The company has collaborated with
major corporations such as L'Oréal, IKEA,
7-Eleven Taiwan, and Dentsu Taiwan to offer
upcycling design solutions for corporate
projects.

In addition to promoting sustainable industry
practices, Story Wear is dedicated to ensuring
fair treatment and compensation for fashion
workers. All products are made locally in
Taiwan, with some crafted by in-house tailors
and others produced in collaboration with
disadvantaged communities through
partnerships with non-profit organisations. In
2023, Story Wear became the first Taiwanese
company to receive the prestigious Butterfly
Mark certification from the UK-based Positive
Luxury organisation, recognising its excellence
in environmental, social, and governance
standards.
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Story Wear is a zero-waste fashion company
based in Taiwan, committed to addressing the
global fashion industry’s massive waste problem
while ensuring that fashion workers receive the
respect and compensation they deserve. The
root of this issue lies in the rise of the fast fashion
industry, where brands produce low-cost,
low-quality products, which consumers discard
after only a few wears. Furthermore, the global
fashion supply chain is rife with labour violations,
such as low wages and poor working conditions,
and efforts to regulate these practices have been
largely ineffective.

Since its establishment in 2019, Story Wear has
focused on reducing waste in the fashion
industry.  The  company designs and
manufactures products primarily using discarded
materials, such as post-consumer denim jeans
and unused stock fabrics from factories. Denim’s
durability and ease of upcycling make it Story
Wear's primary material, and the company
upcycles an average of 10,000 pairs of jeans and
five tonnes of stock fabric annually. Most of their
products are sold by the end of each season,
minimising inventory waste.

All of Story Wear's products are locally made in
Taiwan. Some are handcrafted by the company's
two full-time tailors, while others are produced
by suppliers who have signed cooperation
agreements. Many of these suppliers are
non-profit ~ organisations  dedicated  to
empowering vulnerable communities. For
example, the Xuan Yi Foundation in Taoyuan is a
key partner of Story Wear, comprising mothers of
children with severe disabilities. These mothers,
unable to work full-time due to caregiving
responsibilities, have created their own
workshops, allowing them the flexibility to work
while managing their family commitments.

Story Wear measures and reports its social
impact in various ways. The company publishes
an annual social impact report that details the
volume of materials upcycled and estimates
the amount of water saved, as textile
production is known to be water-intensive and
highly polluting.
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The company also transparently discloses the
value of orders placed with partner
foundations and non-profit organisations,
showcasing its positive impact on both society
and the environment.

One of Story Wear's key innovations is
demonstrating that upcycled fashion, often
perceived as environmentally friendly but
lacking in aesthetic appeal, can be just as
stylish and desirable as mainstream fashion.
The company extensively uses artisanal
patchwork techniques inspired by traditional
Japanese kimono repair methods, extending
the lifespan of clothing. This craftsmanship not
only gives the products a unique and refined
appearance but also emphasises timeless
design.

Story Wear’s business model also includes
collaborations with corporations to help them
upcycle their textile waste. For example, the
company has worked with L'Oreal and IKEA,
transforming their staff uniforms into new
products for internal use or public sale. This
business-to-business service model creates
opportunities for cross-industry collaboration,
further amplifying Story Wear’s social impact
and helping corporate partners achieve their
ESG goals.

In early 2024, Story Wear secured a rare NT$15
million equity investment from Taiwan's
National Development Fund. This funding will
support Story Wear’s expansion from Taiwan

into key international fashion markets,
marking a significant milestone for the
company.

Story Wear’s achievements in ESG practices
have gained international recognition. In 2023,
Story Wear became the first Taiwanese
company to receive the prestigious Butterfly
Mark certification from the UK's Positive
Luxury organisation, recognising its excellence
in environmental protection, social responsibility,
and governance.
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We are honoured to be shortlisted for the Better
Business Awards in the Social Enterprise
category. This recognition is a great affirmation
and encouragement for the Story Wear team.
Since our founding in 2019, Story Wear's
mission has been "to be a fashion brand that
creates no waste." This nomination not only
acknowledges our past efforts but also
highlights the increasing societal recognition of
the path of social enterprise. Story Wear has
always believed in "mainstreaming sustainable
fashion." In a fast fashion-dominated world, we
have chosen to focus on resource reuse and
innovative manufacturing. Our aim is to reduce
environmental impact and create employment
opportunities for disadvantaged communities,
offering growth and respect to all participants.

We deeply appreciate the support from our
partners, customers, and team, which has
enabled us to achieve our goals. Our success
wouldn't be possible without the non-profit
organisations and corporate clients who have
helped give new life to corporate waste. These
partnerships have added meaning to our
products while helping us meet our social
responsibilities.

This nomination marks both an honour and a
new beginning. Story Wear will continue
innovating and pursuing opportunities that
positively impact the environment and society.
We look forward to playing a bigger role on the
global fashion stage, promoting Taiwan's
sustainable fashion internationally, and using
fashion to change lives.

Once again, thank you to the Better Business
Awards jury for this recognition. Story Wear will
remain committed to sustainability and social
responsibility and  looks  forward to

collaborating with more partners to bring
positive change to the world.
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Twine Fair Trade Company
MEAFEZARAD

Guarantee Fair Trade

Benefit Corporation certified

TWINE supports and advocates the ideas of fair
trade and environmentally-friendly  design,
provides a reasonable salary and a safe working
environment for producers, and values community
building and social welfare. It provides consumers
with the best quality and reasonable prices and, by
doing so, advocates the idea of changing the world
through ethical consumption.

History of development/business model

TWINE was established in 2010. A portion of the
products it sells is designed by its team of
designers using fair trade materials. Its other
products are produced by various fair trade
organisations in different countries, all of which are
accredited by the World Fair Trade Organisation
(WFTO). The majority of the makers of these
products are disadvantaged people, and the
non-profit/non-governmental organisations they
work for are all members of the WFTO. Half of the
revenue from its product sales goes back to local
producers in Nepal, Kenya, and Chile, providing
them with a reasonable income and social welfare.

Creating social value/mitigating social
problems

Currently, TWINE has nine branches. Along with 25
countries and 60 fair trade sustainable growth
organisations, TWINE is the only member of the
WFTO in Taiwan, as well as the co-ordinator of
Taiwan in Fashion Revolution.

In addition to the continued development of fair
trade apparel, TWINE collaborates with Fashion
Revolution’s international campaigns and shares
the latest news about green fashion with a
Taiwanese audience. Apart from continuing to hold
regular social welfare events, participation in local
community development became a part of its
agenda in 2017 in an attempt to enhance the skills
of producers and provide more resources and
assistance to local communities.

\1

TWINE

FAIR TRADE
% >

ATEHRE - BROERE
WRFLAMN - BEHRSELA
@i TERIEEER -

BRFIRE HEEBRANTREAS
KRR ET - EERTSAIR R BN T2 KITAE
MBS - FTEFAEERRRES
TS - EIRIBRITRRIIRK -

SR BRI RIBIE REMI RS T, -
KAN MR MBS - BT - BRE
i - BAR - FHGRAKERS S
BEM MR M E AR - BIKRTE - [
B -

MEFXFUEEAFEINER - HR
TEER VREESGENHE Z2LMF
RiE - BERtRERATZEAN ; ¥R
HEZREREFN@RENGEER -

MRFE013FEAABERAIFESH
BWFTOWEZE - RPN EEEZHFHER
PRI ZEE - FTAAINGOENPO
HZHANFESHERENEE - £
EEMR A EAGENTEEEZERMHML
ZatIREER -

HEOUNEHR  REZEBAMAEE
AMNEFERNEC - BRFEER
TN A FESEm |




APPLICATION SUMMARY EiFAB R4

Introduction

Twine Fair Trade is a social enterprise committed
to promoting economic and social well-being
through fair trade. The company primarily focuses
on addressing poverty and fostering the
economic independence and quality of life for
marginalised communities. This report covers
Twine Fair Trade's social impact, innovative
business model, sustainability, and its practices in
Environmental, Social, and Governance (ESG)
areas.

Focus on Poverty Alleviation

Twine Fair Trade's core objective is to tackle
poverty through fair trade, addressing the root
causes of global economic inequality, lack of
market access, and inadequate education and
skills. Many producers in developing countries
and remote areas struggle to receive fair market
prices due to their lack of resources and skills,
preventing them from improving their livelihoods.
Twine aims to promote economic equity by
increasing these producers’ incomes and
providing them with skill training and market
access to achieve economic independence.

Solutions and Social Impact

Twine Fair Trade addresses poverty by offering

comprehensive support through its products and

services:

» Fair Wages: Ensures that producers receive fair
compensation, helping them sustain their
livelihoods and invest in their future.

*+ Market Access: Connects small-scale
producers with international markets through
global trade fairs, online platforms, and retail
partners, eliminating intermediaries to
maximise profits.

« Community Development: Invests in
education, healthcare, and infrastructure
projects to ensure the benefits of fair trade
extend to the entire community.

e Capacity Building: Provides training and
resources to enhance producers' skills and

product quality, increasing their market
competitiveness.
These efforts have led to significant

improvements in income, living standards, skills,
and environmental sustainability. Independent
certifications, such as Fair Trade and B
Corporation, ensure Twine's transparency and
accountability, while objectively evaluating its
social impact.
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Innovation and Differentiation

Twine  Fair Trade adopts innovative

approaches that differentiate it from

traditional business models. Key innovations
include:

 Direct Trade Relationships:  Twine
establishes direct trade relationships with
producers, reducing intermediaries and
ensuring producers gain more profit and
control over pricing and production
processes.

+ Commitment to Fair Trade: The company
prioritises producers’ welfare by ensuring
fair wages and ethical working conditions,
which contrasts with traditional
businesses that focus solely on profits.

« Utilisation of Technology: Twine connects
producers with international markets
through online platforms, expanding their
reach and opportunities.

« Sustainability: Promotes environmentally
sustainable practices throughout the
supply chain, encouraging producers to
adopt methods that reduce their
environmental footprint.

e Capacity Building and Training: Twine
offers ongoing training programmes to
improve product quality, expand offerings,
and boost competitiveness.

These innovations have enhanced Twine Fair

Trade’s market competitiveness, promoted

economic independence, and increased

consumer support for fair trade products.

Sustainability of the Business Model

Twine Fair Trade's business model is built on
fair trade principles, ensuring producers
receive maximum profits through direct trade
relationships. The company also invests in
education and infrastructure within partner
communities to enhance overall well-being.
Twine requires approximately $500,000
annually to support its operations and
community development plans, which are
funded through product sales.
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To ensure sustainability, Twine employs the

following strategies:

e Transparent
transparency to
stakeholders.

o Capacity Building: Provides training and
resources to improve producers’ skills and
product quality.

« Diversified Income Streams: Expands
product lines and explores new markets to
increase revenue and reduce dependency
on single income sources.

« Community  Engagement: Actively
involves ~ community  members  in
decision-making to ensure initiatives align
with their needs.

« Environmental Responsibility:
Implements eco-friendly practices in
production and supply chain management
to minimise environmental impact.

Operations:  Maintains
build  trust  with

Governance and ESG Integration

Twine Fair Trade is committed to transparent
governance and follows ESG principles. The
company carefully selects responsible partners
within its supply chain to ensure adherence to
fair trade and environmental standards. Twine
also reduces its environmental footprint through
sustainable sourcing, eco-friendly production
techniques, and waste management. In terms of
employee welfare, the company provides
additional benefits like volunteer leave and
maintains a safe and healthy work environment.

Twine's governance reflects its commitment to
social and environmental responsibility,
fostering a  supportive and inclusive
environment for all stakeholders.

Conclusion

Twine Fair Trade has significantly improved the
living conditions of marginalised communities
through its innovative business model and
strong social responsibility. The company’s
success is rooted in its commitment to fair trade
principles, community development, and
environmental sustainability. These factors have
contributed to Twine Fair Trade’s sustainability
as a social enterprise, making a lasting impact
on the global trade system's fairness and
sustainability.
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We are deeply honoured to once again be
shortlisted for the 2024 BCCT Better Business
Awards in the Social Enterprise category. This
recognition is not only an acknowledgment of
our efforts but also an encouragement to our
partners, communities, and supporters. Since its
inception, Twine Fair Trade has been committed
to improving the lives of marginalised
communities and promoting economic fairness.
Being shortlisted for this award marks another
significant step in realising these goals.

At the core of our social enterprise is the mission
to tackle poverty through fair trade, particularly
by supporting economically disadvantaged
producers. We firmly believe that every
producer  deserves  fair  compensation,
regardless of where they are in the world. This
belief drives us to work continuously with
small-scale producers globally, establishing
direct trade relationships, removing intermediaries,
and helping them secure fair returns and
significantly improve their quality of life.

Throughout this journey, we have also
prioritised environmental sustainability. We have
supply
minimise  our

implemented  eco-friendly chain
management practices to
environmental impact. Our producers are also
committed to sustainable production methods,
preserving the natural resources of their
communities. These efforts have been validated
by third-party certifications such as Fair Trade
and B Corporation, ensuring that our impact is

both real and sustainable.

This nomination motivates us to continue
expanding our social impact, fostering more
participation in fair trade, and creating greater
opportunities for producers in the global
market. We are grateful to BCCT for providing
this platform to share our vision and collaborate
with other outstanding social enterprises.
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