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Joanne Ling
EBIE

Chang Hwa Bank (CHB) was founded in 1905. Over the past 117 years, CHB has
built a strong reputation, and followed the traditional culture Solid Management,
Public Service. CHB abides by the management principles Service, Efficiency,
Innovation and pursues to become the best bank of integrated financial services
provider in Asia. CHB's service network spans throughout Asia, Europe, and the
Americas. In Taiwan, CHB has 185 domestic branches, Offshore Banking Unit, 3
agents conducting securities brokerage, venture capital subsidiary activities, and
also has 7 branches, 1 representative office, and 1 subsidiary bank in overseas
countries to provide far-reaching and prompt services around the clock to world-
wide Taiwanese enterprises, the overseas Chinese and multinational corporations.
who require access to their funds and financial services.
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Joanne Ling, chairperson of Chang Hwa Bank (hereinaf-
ter referred to as the Bank or CHB), is the first female
chaitperson of CHB since its establishment n 1905. After
taking office in 2019, in order to effectively promote
sustainable development of the Bank, Chairperson Ling
established_Sustainable Development Comittee and
serves as convener. With the support of all directors,
Chairperson Ling leads CHB towards net-zero carbon
emissions in 2050 and has achieved the "STEP" sustain-
ability project in 2020-2022, which accomplished the
adoption of SASB Standards, the TCFD framework, and

e Equat 3 propo;
the 4C sustainability vision (Carbon - Implement carbon
reduction, Capital - Create ESG investment value, Credit
~ Expand and encourage geents finance, and Cus(omer -

) continue the
ESG pathway, and CHB woced 25 Sustainabilty Year-
book Member in S&P Global Sustainabilty Yearbook
2023,

Actively enhance various iniiatives to ensure effec-
tive corporate governance.

Led by Chairperson Ling, The Bank continued to strength-
en the Board's diversified professional functions, imple-
ment integrity and operational responsibilties, ensure the
fights and interests of shareholders and other stakehold-
ers, and pay attention 10 the sustainability and the
resilience of enterprises. CHB ranked in the top 5% of
overall listed companies in the 8th and 9th Corporate
Governance Assessments and inthe top 4 in the Financial
Insurance category, affiming the Bank's commitment on
improving various govemance aspects to get positive
results.

Put sustainable financing into practice, toward the
goal of et zero,

In order to develop the influence of financial industry, CHE
officially signed the Science Based Targets iniliative
(SBTi)in June 2022, As the first government-owned bank
in Taiwan to commit to SBTi targets, the Bank has estab-
fished Category 1and Category 2 greenhouse gas emis-
sions reduction targets with 2020 as the base year and
released the Sustainable Financial Commitments to
integrates ESG factors into the operation process of

investment and financing under the leadership of Chair-
person Ling. CHB actively supports enterprises with
environmental protection (E), social responsibilty (S) or
corporate governance (G), and assists customers in

transformation, and launched the Sustainable Perfor-

ance Linked Loan and Green Deposit Program (o coop-
erate with customers to build a sustainable low-carbon
society.

Happy workplace and human rights protection.

Chairperson Ling believes that employees are important
assets of the Bank, and is committed to fulfiling human
fights principles, establishing a healthy and safe work-
place, and honoring the core values and development of
its employees. We uphold faimess, reasonableness, and
diversity based on any conditions, provide compensation
and benefits better than legal requirements, as well as
comprehensive education and training programs. For 9
conseculive years, the Bank has been selected as a
constituent of the “Taiwan High Compensation 100 Index,
“Taiwan Employment Creation 99 index', and have been
awarded Happiness Enterprise, Healthy Workplace, and
Sports Enterprise Certification. We also emphasize the
physical and mental well-being of our employees with
various family-friendly and women-friendly measures,
aiming to support employees in achieving a work-lfe
balance. Furthermore, we maintain the effectiveness of
10 45001 occupational health and safety management
systems to protect the rights and interests of employees
and ensure stability of human capital

In hope of creating a happy society which enjoys
collective social prosperity and common good

The Bank has long been dedicated to social empower-
ment and community engagement. In addiion to the
long-term partnership with the Huashan Social Welfare
Foundation on the donation and volunteer service
program for seniors, and scholarship and assistantship
program with Taiwan Fund for Children and Families, the
Bank supported sports development by partiipating in or
sponsoring sports events. Since 2016, for the purpose of
nurturing grassroots athletes, CHB have donated to the
Taitung County Sports Association of training for efte and
potential athletes for 7 consecutive years. In 2022, the
Bank offcially established the CHB archery team, aiming
1o cullivate young potential elte athietes to become the
seeds for Taiwan's sport

Under the leadership of Chairperson Ling, CHB wil
continue to promote a positive cycle of sustainable finan-
cial development in the future, and collaborate with
employees, customers, investors and other stakeholders
towards sustainable development goals and the net-zero
vision.
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We are honored to be nominated for this year's “Business Leader of the Year Award" and sincerely appreci-
ate the judge’s support.

Chang Hwa Bank was founded in 1905 and has nearly 6,600 employees and assets of 27 tillon. As an important
member of the global financial industry, we are obliged to participate in more ESG activties and follow the United
Nations Suslainabls Development Goal, The United Nations Globsl Campac,the Paris Agrsement, and alher

norms. We take " inable integrity" as our commitment and aim at a
riple-win for our employees, customers, i into our
dail operation and implement the sustainable vision ith our employees, cmumg carbon reduction, environmental

protections, care, and actively i
Thanks again for the recognition of the finalists. Chang Hwa Bank has been selected into the world's top 500 banks
for many years and actively practiced sustainable development in recent year to improved its environmental, social
and governance actions, and set many milestones and won many recognitions. We were also selected for the first
time this year by S& Global as the 2023 Sustainabillty Yearbook Member. In the future, we will continue to promote
various sustainable projects, deepen and expand the "4Cs Sustainable Vision," including scientific carbon reduction,
capital in responsible investment, responsible credit, and inclusive finance. With international thinking to support the
locals and make the Bank the most trustworthy financial service provider.
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FedEx Express
International B.V.
Taiwan Branch
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FedEx Express is one of the world's largest express transportation companies,
providing fast and reliable delivery to more than 220 countries and territories.
FedEx Express uses a global air-and-ground network to speed delivery of
time-sensitive shipments, by a definite time and date.
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FedEx is committed to promoting a corporate culture of
Diversity, Equity and Inclusion (DEI), actively creating an
environment that accommodates the diverse experiences
and perspectives of the team, and a gender-equal work-
place where each team member feels a sense of belong-
ing. The ratio of FedEx female employees in Taiwan has
reached 40% and has shown an upward trend in the past

Michael Chu is the Managing Director of FedEx Express
(FedEx), Taiwan, a position that he assumed. since
September s, 2006. Managing over 1,300 employees,
Mr. Chu is responsible for the overall planning, administra-
tion, and management of Taiwan operations. Michael Chu
plays a key role in implementing corporate strategies
aimed at enhancing FedEx service in Taiwan and striving
to bring positive impact to the community

BHREFST FEQF (DE) XMUBIELE
LI 7

three years, breaking the ¢ e that the logis-
tics industry is - L

MIMEBA ; BIREA ﬂlﬂ!ﬂ{.ltﬂi{!ﬂﬁ! FTHRK

FedEx BTHER

has edcard efors and resources & 7 RRAHAR

mitment o the communities it serves, FedEx o FRRF AL - WEERATY - ARHERR T

its 50 years of operation by collaborating with the WPA to
hold a road safety workshop offine in Taiwan for the first
time since the pandemic eased. Through picture book
reading and interactive activites, knowledge about traffic
safety will be conveyed o the children. In addition, FedEx
volunteers will teach children the concept of sustainable
logistics through lively interactive Q&As. The idea of
environmental protection can be deeply ooted in the
learning stage of children

FedEx has launched the sponsorship of the Taiwan

co-organizers, FedEx
recruit professionals.

FedEx provided a series of training courses with JIAYE
Information Co., Ltd to help partcipating teams under-
stand the professional details of international logistics and
the management skills of B2B e-commerce. The course
itself focused more on the implementation of the e-com-

uct launch. In addition, FedEx set up booths at the final

site to hold one-on-one question-and-answer sessions

about the international logistics industry for students.

FedEx looks forward to deepening its interaction with

students and helping young talent meet the needs of
Es.

1 AEBAMBBLIEY ERNZHR WS - HE
MT—RE2MUVRFB— BN - Bit2020F4E - 8
=

Bl MR EREMGRKAS - 2NMBASIEAE

GUARIA1,300 B8R T - FEBBHRE A BENBBEE

55 .
NEHBTRE aﬁﬁ&;& mgn RBRERYE B

“mﬁﬁﬁxmlz;ﬁ . u&m“ﬁﬁl!)\m.nmwmo

mm’ME‘Fk?mn‘ut ﬂ?)f?‘ﬂliﬂ”ﬂﬁﬁ&“lﬂlﬁuaﬁ
PBRERRETLE -

B EARE

%I’\EAE]%EWE Top 5%




ACCEPTANCE

Firstofall, v tothe
tion

for the recogni-

At FedEx, people is our greatest assel. We always adhered to our unique “People-Service-Profit” philosophy.
Respecting diversity and practicing gender equity is what we befieve is right and must be done. Therefore, we are
always committed to promoting a corporate culture of Diversity, Equity and Inclusion (DEI), actively creating an
environment that accommodates diverse experiences and perspectives of the team, and a gender-equal workplace
where each team member feels a sense of belonging

Ais0, as the premier logistics partner for e-commerce, FedEx seeks to assist enterprises in their investment in digital
transformation. Atracting talented individuals with interational perspeciive and specialized knowledge in e-com-

of this digital y s g Taiwan Universly Student B28 Cross-bor-
der E-commerce Compelition, Fed€x hopes to help in

Moreover, FedEx also firmly believes in safety above all. As an expertin logistics, we fully comprehend the signifi-
cance of road safety. Through our collaboration with the World Peace Association, we are able to elevate children's
awareness regarding road safety o a safer society for future g

We will continue to deliver high-quality logistics solutions, collaborating hand in hand with our valued customers and
partners in Taiwan to beter promote connections and cooperation between Taiwan and the global marketplace.
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Pacific SOGO
Department
Stores Co., Ltd.
(Far Eastern SOGO)
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Far Eastem SOGO was established in 1987 and became a member of the Far Eastern
Group in 2002, and has been Taiwan's most trusted department store for decades. We
showed concern for our stakeholders during the pandemic, overcame the economic down-
turn in the retail sector, and enhanced our corporate’s sustainability.

Far Eastern SOGO not only continues to grow but stands as a renowned department store.
in Taiwan, and an exemplary business of sustainability in retail industry. We have published
the Far Eastern SOGO annual ESG Report in each of the past 9 years, earned more than
160 ESG-related awards and relevant certifications. Far Eastern SOGO has become the.
role model of “green department store” and “happy workplace”, and remains committed to
quiding the company towards an ESG-driven operational model and leading our stakehold-
ers towards a net-zero future.
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Sophia Huang has led SOGO Department Stores for over
16 years since the end of 2007, making her the
longest-senving chairperson in the company's history.
‘Transitioning from her background in media to a career in
retail business, Ms. Huang introduced international man-
agement experience and harnessed her feminine leader-
ship 1o drive the company's transformation and innova-
tion. Under her leadership, the company achieved its
best-ever business performance and reached the highest
corporate value in its history.

Ms. Huang has successfully guided the profit-oriented

ability in Taiwan and Asia-Pacific leveraging its core
capabilfies and showcasing the o mduslrys influence.

Since taking on the role of Chairperson at SOGO, Ms.

Huang has strengthened corporate governance, promot-

ed social well-being, and practiced corporate sustainabili

ty. She successfully elevated SOGO from being the

“department store leader” to becoming the “department

store ESG role model,” earing over 160 awards both

‘domestically and internationall.

- National Enterprises Environmental Protection
Award (4 consecutive years)

- National Sustainable Development Awards
(2nd time)

- Taipei City Labor Safety Award
(10 consecuive years)

- Global Views ESG Awards - Exemplary Award for
‘General Services (4 consecutive years)

- Taiwan Corporate Sustainability Awards (TCSA) and
‘Global Corporate Sustainability Awards (GCSA)
ranked first among retailers in Taiwan in terms of the
number of awards received)

- Asia Responsible Enterprise Awards (AREA)

- Taiwan Best Customer Center Award - Gold Prize

Her creativity and versatilty have propelled SOGO ahead
of the industry and kept the company ahead of regula-
tions.

- the first department store to use electronic gift vouchers;
- the first department store to establish CSR website;

- Optimized the first CSR Policy of department stores
in Taiwan into “Sustainability Policy” to enhance

sustainabilty.

- Initiated an unparalleled "new tableware era" free
from single-use and melamine tablg

- Establishing the “Product Csleqory Ru\es (PCR) for

Department Store Carbon Footprint.

- First department store incorporating the *Service
‘Carbon Label"in green procurement

- First member of the mtemamana\ initiative EP100
(Energy Productivity 100) in the department store
and retail industry in the Asia Pacific region.

During the pandemic, Ms. Huang led Far Eastern SOGO
1o overcome challenges, initiated a comprehensive reno-
vation, collaborated with suppliers 10 innovate new
business models, provided vaccine bonuses to employ-
ees, and implement pandemic subsidies exoeedmg legal
requroments Against the odds, SOGO achieved its

stever annual sale performance, with Py +high
gmwm in both annual EPS and operating profit

and department store industry, Ms. Huang stood out
among 112 candidates from 19 countries in 2018 to
become the first Taiwanese woman o be recognized as
“Asia’s Top Sustainability Superwoman.” In 2023, she was
nominated for the ‘Business Leader of the Year” award by
the Briish Chamber of Commerce in Taipei. Huang
frequently inspires audiences in schools, public associa-
tions, and various sectors reminding them that kindness is
an investment that never fails. Under her leadership, Far
Eastern SOGO exemplifies the compatibilty of EPS and
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1 would like to thank the BCC Taipei for giving
us this opportunity to attend this event and a
recognition for what we endeavor to do for
years,

For all businesses, it takes determination and
perseverance to achieve sustainable goals. |
believe, “As long as this s the right way to
go, we will get there eventually, no matter
how far it is.” We have been awarded more
than one hundred and sixty CSR and ESG
prizes and international certificates.

Itis alreadly a great honor to have this chance
to be nominated as | believe all businesses
have been working very hard to create better
place in terms of climate change, labor rights
and business,
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China Life
Insurance

Co., Ltd
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Established in 1963, the Company was listed on the TWSE as
“China Life Insurance Co., Ltd. in 1995 In 2021, China Life became
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Corporation (CDF) via share swap. Having provided excellent
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years,

and business strategies to implement forward-oof innova-

tive approaches across all its businesses in alignment with the
s usiness stategies.

China
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corporate goverance and intemal control measures. With “We
‘Share We Link" as motto, the Company’s strong financial founda-
tion, _stringent  corpor

easures have resulted in oulstanding business and sustainabilty
performance.
To enhance ustainabity govermance,the Comzany stabisned 3
Camporse Sustanabily Develapment Commitiss” in 2014
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mpoﬂmg to the Board. The Comiiee is tasked with sefting the
Company’s sustainabil ing sustain-
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able_development stategies, and implementing company-wide

sustainabilty actons that enhance ESG value and faciltate proper

‘management of climate-related risks and opporunites.

China Life's proactive approach and sustainabilty actions have

produced concrle resls. Numsrous sustanaity awards rom
jovernment and private insttutions, and certification from
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which we conduct business. In the future, China Life will work
handin-hand with its stakeholders in enhancing sustainable devel-
opment as it strives to become the most trustworthy and recom-
‘mended ife insurance company.
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the vision to become the most reliable ife insurance:
company, China Life has committed to being a leader in
green finance. The Company makes cimate governance
a comerstone of its operations and investment manage-
ment strategies. China Life is ahead of ts peers in estab
fishing a comprehensive climate governance framework,
and acively integrating responsible financial principles
on reduction into its investment and operational
scivites
In 2021, China Life became the world's first enterprise to
achieve ISO 14097 certiication, and in 2022, the Compa-
ny completed ISO 14067 cerlification for carbon footprint
of its insurance services. These efforts have been recog-
nized with the Asia-Pacific Climate Leaders award from
the Financial Times and Nikkei Asia.
Dedicated to the core strategies, China Life achieved the
following results:

Leader of TCFD Framework Governance
a company that espouses sustainable development
pnncrples Cting Lifehas taken the load inestabishing »

ing the highest level of BSI compliance venﬂcalmn
Guided by the board of directors, the Corporate Sustain-
ability Committee, and the Risk Management Committee,
the Cnmpany is commited to prudent olimte sk man-

common-benefit_ecosystem, China Life incorporates

upsiream and downsiream resources into its overall

carbon reduction strategy. Regarding investment, Chi

Life has been following the PRI and PS| principles for

years, investing in renewable energy power plants, and
bond:

panies in high-carbon emission industries. These climate
actions have allowed us 1o actively manage risks and

the world'sfirst enterprise to achieve ISO 14097 certifica-
tion. China Life conducted engagement with high carbon
emission investees and sent out a total of 121 question-
naires in 2022. The survey showed that 73.5% of
carbon-intensive investees who joined climate engage-

mveslees joined the science based targets (SBT) iniia-
tive

ChinaLife also incorporates suppliers as partof it climate:
fisk management, and continues to discuss ciimate risk
issues with suppliers through annual supplier evaluations
and questionnaire surveys, aiming to continue 1o enhance
its sustainablefinance influence.

In urging suppliers to enhance sustainable development,
China Life organizes assessments on key suppliers every
year. In 2022, relevant questions on climate risk manage-
ment are added in the Assessment Sheet. Response rate
of the engagement surveys reached 100%. More than
70% of suppliers have adopted energy-saving and carbon
reduction measures. Furthermore, over 60% of suppliers
practice green procurement.

In the future, China Life will continue to actively monitor
international trends and the development of climate
issues, and further integrate them into all aspects ofits ffe:
insurance business.

Awards and for Climate Action

agem
de!znse for internal control. Aside me imizing the
impact of climate risks, China Life actively seeks to seize
new opportunities across all aspects of its lfe insurance
business.

In terms of operations, China Life has introduced insur-
ance service carbon footprint assessments that analyze
carbon emissions associaled wilh every stage of the
insurance policy lie cycle. This information serves as the

- Establishing a comprehensive TCFD governance
framework and achieving the highest level BSI
compliance verification.
- Achieved SO 14067 certication with the  lowest
carbon footprint among industry peers in Taiwan.

« The worlds first enterprise 1o achieve ISO 14097
certification.

+ Asia-Pacific Climate Leaders Award from the Financial
Times and Nikkei.

+ Green Leadership in the Asia Responsible Enterprise

ransformation. Based on ISO 14067 certiication results,
our policies have the lowest carbon footprint of 2.619kg
among Taiwan's lfe insurance industry. This demon-
strates the positive effects of inialives such as incorpo-
rating green energy, promoting remote facial recognition

Ahead of the Curve in Climate Actions
Based on the concept of establishing a low-carbon and

rds (ARE;
+ The ESG Initiative of the Year - Taiwan in the Insurance
Asia Awards 2023,
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China Life is honored to be nominated for the *Climate
Champion Award" of the 2023 BBC Taipei Better Busi-
ness Awards, and i privileged to have this opportunity to
discuss climate-related issues and share our actions in
addressing the ciimate crisis.

With fie insurance as its core business, China Life has
established a comprehensive climate governance struc-
ture and taken the initiative in s investments and
business operations s the climate issue becomes
increasingly dire. In addition to enhancing climate risk
management, China Life actively seeks opportunities in
Tow-carbon transition.

As a lfe insurance company, China Life is tasked with
managing financial assets for policyholders. Our mission

The EU nations are the forefront in promoting global
sustainability and China Life is working diigently to
accelerate alignment wilh international standards. Being
nominated for the “Climate Champion Award” is a true
testament to China Life's effort and achievements
climate management. Looking forward, we wil adhere to
global trends and form ideal climate strategies that
ensure sustainable business models, aiming to create
long-term value for stakeholders and striving for global
prosperity.

EASHRAFHITE R AH12023 BCC Taipei Better

S RABEARIRATA -
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however, does not solely focus on or
investment returns, but rather the flow of funds and
capital. Through investments in renewable energy and
green bonds, as well as engagement with carbon inten-
sive industries, we work hand-in-hand with investees in
pursing a sustainable environment.

As for operations, our headquarters has adopted green

IFEBE - ARSURBRTR TS N
ERBEELE - RAEABARYALT - URZE
BT PARFESHOEH - RBMDRIHERURER
MR - dE BB o

energy as a means 1o pursue sustainable business
development, M we launched
and electronic insurance services as part of our digital
innovation strategy, offering convenient services while
reducing need for transportation and printed paper,
cutting down our carbon emissions.
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IKEA's vision is to "create a better everyday life for the many people” by offering a wide range of '

aesthetically pleasing, practical, affordable, niquely designed, and functional furniture and home
decor that is accessible to the majority of people. To achieve this, IKEA's founder, Mr. Ingvar Kamprad,
designed a distinctive business model, including in-house design, global production, centralized
procurement and distribution, and mechanical sales system. All of IKEA's designs adhere to the
principles of “democratic design," which require considering five key elements ~ function, form, quality,
sustainabilty, and low price. Through various innovative approaches, IKEA minimizes costs at every
stage, enabling the provision of affordable, high-quality, and well-designed home goods for everyone. In
addition to the "democratic design” principles, since 2019, IKEA has introduced the "IKEA Circular
Design Principles” during the product design phase and aims to transform all IKEA products into
“circular economy concept products” by 2030, thereby extending product lifespans and reducing
dependence on Earth's raw materials.
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The IKEA vision has always been to create a beter every-

day lfe for the many people. Unfortunately, climate

change threatens this vision mr both penple today and
W hau

comes to climate change. o are commitd 1 becoming
climate positive by 2030 by reducing more greenhouse
gas emissions than the IKEA value chain emils, while still
growing the IKEA business.

encompasses every facet of its operauens, lrom the initial
extraction of materials o the eventual er of its
products. This approach ensures that evevy Imk in the
value chain contributes to the company's ciimate goals.
Key initiatives underpinning IKEA's strategy include

panding 3
plant-based food sales, enhancing the efficiency of prod-

IKEA restaurants. In FY22, IKEA achieved a remarkable
5% reduction in its global climate footprint compared to
the preceding year. This reduction reached 12% when
measured against the baseline year of FY16. Notably, the
climate footprint of IKEA's global retail business
decreased by an impressive 12% compared to FY21. This
reduction was primarily realized through a substantial
increase in the share of renewable electricity, rising from
71% to 76% between FY21 and FY22. IKEA's global
wolvement in initatives like RE100 and EV100+ also
underscores its unwavering commitment to renewable
energy and electric vehicle adoption.

In Taiwan, IKEA pursued absolute greenhouse gas er

ty standards. For instance, it encourages the gradual
replacement of green delivery vehicles in alignment
with IKEA's carbon reduction goals. In the case of
customers, IKEA introduced plant-based products like
the plant ball 1o raise awareness about sustainable
dietary choices. In Taiwan alone, the impact has been
substantial, with 744,076 plant balls sold, resulting in a
reduction of 186,019 kg of CO2eq. Additionally, IKEA
actively engages with the local community through
iatives like the "Under Havet" exhibition, which
promoted ocean conservation and encourages

in stores featured a collection of soft toys made from
recycled ocean-bound plastic, creating a powerful tool
10 engage customers, especially children, in the mes-
sage of ocean protection. This initative aracted
10,380 visitors and significantly influenced consumer
choices towards sustainabilty. Futthermore, IKEA
Taiwan's "Light-up Hope" campaign, initiated in 2020,
aims to raise public awareness about energy poverty.
We collaborated with the NGO partner World Vision in
Taiwan, inviting customers to donale to help ener-
gy-poverty families. IKEA also donated energy-saving
products, such as LED bulbs, and over the course of
the 3-year program, the living conditions of 539 fami-
lies have been improved.

Not to be forgotten are IKEA's dedicated coworkers
who actively contibute to the company's sustainabilty
goals. Initatives, such as the “Energy Saving Compet
encourage employees to reduce electriity
usage. Sustainabilty training for employees is another

empower coworkers on the journey towards sustain-
ability. Additionally, events like the “Ask Me Anything
sessions faciltate transparent dialogue between man-
agement and operational staff, enhancing coworker
engagement in climate goals. From the annual i-Share

sion based food
sales, energy efficiency enhancements, and the imple-
mentation of zero-emission solutions in last-mile delivery
services. We understand that the fight against climate
change cannot be waged alone. Engagement with stake-
holders, including customers, suppliers, and employees,
is crucial, as they all play a vital role in the combat of
climate change. One prominent initiative in this regard is
IKEA's Green Procurement Policy, known as IWAY. This
guideline faciltates sustainable actions among suppliers

survey,

ty, the scores have increased by 10% since FY20,

dsmonslralil\g the positive impact of these initiatives.
in GHG emissions

ov 2 ot of hard work by coworkers, suppirs and

o anamsmg every part of the IKEA footprint. Togem-
er, we will take the remaining actions needed to
contribute to fimiting global warming 10 1.5
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IKEA is deeply honored to have been selected
as a finalist for the 7th British Chamber of
Commerce in Taipei Better Business Awards
2023 for the Climate Champion award.

IKEA's vision is to "create a better everyday life
for the many people,” and this spirit extends to
creating a better future for our planet. We are
acutely aware of the challenges that climate
change poses to global society and the envi-
ronment. As a result, we have pledged to
achieve climate positivity by 2030, which means
reducing more greenhouse gas emissions than

unwavering in our dedication to climate action
and sustainable development, working togeth-
er to create a better future.
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our g to

grow our business. Th notjust
a responsibility but also a promise to future
generations.

We extend our heartfelt gratitude to everyone
who has supported IKEA, including our

coworkers, customers, and partners. Your
support and collaboration have brought us to
this point. Lastly, we want to express our
appreciation to the judges of the British Cham-
ber of Commerce in Taipei for this recognition.
Regardless of the final outcome, we remain
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YES CHARGING

YES CHARGING SERVICE CO. s an integration provider. We p l
in 3 . Otherwise, We develop
the charging system for station operators to easily “monitor al the chargers on site and perform the
power dispatching function to stabilize the power grid.

YES CHARGING SERVICE CO. provides charging services to many Taiwan companies and EV
drivers in four-wheeler and tow-wheeler electrc vehicles since 2010, We are the largest charging
service provider in Taiwan market and we've already installed over 3,500 chargers and reduced
carbon emission over 3.5 million kg. We assist our clients in transforming from ICE into electric
includes Porsche Taiwan, Nissan, China Motors, Chung-Sin bus, CPC, TSMC, Hyundai, Opel,
Ssangyong, Mitsubishi, MG motor and Volvo Taiwan.
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YES CHARGING dedicate to supply EV charging
and energy management solutions o reduce
carbon emission. Our website emphasizes the
total quantity of carbon reducing, which means we.
take it as a crucial indicator and see creating green
environment as a company culture. We plan our
business strategy and have permission by board of
director to develop integrating green power sourc-
es including solar energy and hydrogen energy.
We have developed both energy system combin-
ing with charging system and kept running
charging. We applied for the BCCTaipei Better
Business Awards "Climate Champion Award
2023", because we keep emphasizing the impact
to the environment from climate changing and
awakes them joining the fine in zero emission proj-
ect. We support our clients in changing ICEs into
EVs by providing total solutions in EV charging
field and design charging promotion schemes by
accumulating charging kW to converse into carbon
reducing quantity and give back the charging

points to them to use the point to redeem the
charging fee for the next charging time. We adopt
this way to arouse the awareness in protecting
environment to customers and to save the planet
by reducing carbon emission.

We keep communicating with many residential
committees, management unit of technology &
science parks and shopping malls to give them the
information in the trends of vehicle electrifying. By
providing one stop shopping services, we reduce
the complexity in building up and managing a
charging station and successfully change their
minds from resistance to acceptance. Our clients
now understand they can shape a green brand
image by introducing charging services and
making connections to EV drivers. We have built
up over 60 charging stations in shopping malls and
public paring lots, and over 100 residences to
install charging equipment to let dwellers charging
their EVs.
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Good evening, everyone. I'm Carrey, and I'm
here on behalf of YES CHARGING SERVICE
COMPANY to participate in this award ceremo-
ny. We are truly honored to win this award.

YES CHARGING is an electric vehicle charging
senvice provider, offering a one-stop shopping
senvices to electric vehicle owners. Our services
include chargers selling and chargers installa-
tion, and we have our own system development
team to develop and customize of charging
systems, and we operate and monitor many
charging stations for our ciients.

YES CHARGING has been a part of the Taiwan-
ese electric vehicle industry for over a decade.

0%  RAECarey » RIAKYES CHARGING £
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fromits.
early days when there were just a few dozen
electtic vehicles to over 50,000 electric vehicles
on the road today. We are also very optimistic
that this number will continue to

HR - MR ARTIBE LN o
RARFERIRENE - ARRRE - HART
WETIRANG S o Wi - RE G LRI

cantly in the coming years.
Every charging station operator in the Taiwanese
market has been struggling to make a profit, and
we, as one of the pioneers in this industry, also
need to face this issue and challenge. While our
company is sil working toward proftabiy, the
strong determination of athe YULON Group to
consistently provide us with resources, 1o let us
have some good achievements in the Taiwanese
market.

We are committed to moving forward and
contributing to addressing ciimate change and
further developing the electric vehicle market in
Taiwan. Finally, | would like to express my grati-
tude to the organizers for hosting this competi-
tion, which has given me the opportunity to intro-
duce our company to everyone. Thank you.
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Carrefour
Taiwan
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“REH" in Taiwan, meaning “Every Family is Joyful and
Happy” in line with the operating philosophy of Carrefour.
Carrefour has opened more than 300 stores across
Taiwan in omnichannel, including hypermarkets, super-
markets and online shops, and we also have a Carrefour
Foundation. Carrefour's ambition is to become the world
leader in food transition for all. We believe everyone
deserves the best. In 2018, Carrefour launch of the *Act
For Food" initiative, the start of the food transition which
includes Carrefour’s own house brand, organic products,
national and local production, environmental protection,
and cage-free eggs. Carrefour Taiwan is also leading
Asian countries to promote animal welfare policies,
launching cage-free eggs, animal welfare fresh milk and
other products, and Carrefour Taiwan was awarded Good
Egg Award by CIWF. In addition, Carrefour established
Carrefour impact store in 2019 to promote responsible
‘consumption and production, and was also recognized by
the iF DESIGN AWARD. Carrefour Taiwan launched the "
Start With 1 - 1 am Impact" in 2023, by endowing price tags
with values. Consumers are encouraged to support
sustainable products and use their consumption to make
an impact.
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Many interational organizations have started incor-
porating animal welfare into their operations when it
comes o sustainable development, corporate
behavior, and commerce. Carrefour, drawing inspira-
ion from the animal welfare practices in the Europe-
an Union, began a commitment and reform action
regarding cage-free eggs since 2018. Carrefour
announced that they would no longer sell eggs from
caged hens before 2025, and their own brand prod-
ucts have gradually shifted to using cage-free eggs
as ingredients. Carrefour's proactive actions and
specific commitments have been recognized with
the "Good Egg Award" from the renowned UK animal
welfare organization, Compassion in World Farming
(CIWF).

Carrefour collaborates with non-profit organizations
o jointly address systemic issues of animal welfare
in Taiwan. In 2022, Carrefour firstly organized the
Animal Welfare And Food Transition Forum to
promote communication and cooperation among
industry, government, and academia. Carrefour has
been a long-ime supporter of the "Pigs Welfare
Standards (2022)" and the "Taiwan Dairy Cattle Wel-
fare Scorecard (2021)", which are initiated and
established by the Environment & Animal Society of
Taiwan (EAST). Carrefour also assists in promoting
relevant certiication labels. From 2018, Carrefour
has launched the "Cage Free Alliance Certification”
for certifying the eggs friendly produced by the
battery hens and expanding the certification to
include other livestock species, by introducing the
"EAST-certified" in 2021.

In addition to animal welfare concerns for hens and
cows, leopard cat is also a focus of attention for
Carrefour. Due 1o the overlap between the leopard
cat's habitat and agricultural activities, Carrefour has
partnered with the Endemic Species Research Insti-
tute (ESRI) to establish the "Leopard Cat-Friendly
Label." This initiative aims to prevent harm to the
leopard cat's habitat during farming processes,
achieving a balance between farmers' production
and the ecological needs of the leopard cat. Inspired
by the positive environmental changes brought
about by leopard catriendly farming practices,
farmers in Zhongliao, Nantou, have spontaneously
formed a "Cooperative Association” to expand the
cultivation area using these methods.

In terms of product, Carrefour collaborates with the
government and non-governmental organizations to
establish labels related to animal welfare, ensuring
the value created by farmers during the production

process is protected. Beyond products,

Carrefour also extends th
through
Battery Cages" petition and launching the speech of
*food transition’. To date, these efforts have reached
a cumulative impact on 200,000 individuals,

tives such as supporting the "Ban
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Whether we win an award or not, being nominated is a form of

MR EGN - AROR—HNE - WWF
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recognition, and we are grateful to the judges for acknowled
ing Carrefour's efforts. On the path to food transition, Carrefour
aims 0 treat everyone with care, be it consumers, suppliers,
partners, or, most importantly, the environment. For s, its not
just about how well crops grow; what matters is whether the
land and lfe are being properly cared for. That's why we care
about animals and the health of the land.

We would ke to express our gratitude to the Environmental
and Animal Society of Taiwan for leading us in liberating hens
from cages, recognizing that gender equality isn'tjust a human
concen; it extends to hens and cows, fellow females, and we
hope they are treated well t00. We also want to thank the
Biodiversity Research Institute of the Forestry Bureau for help-
ing us protect the endangered leopard cat.

This year, Carrefour initiated the *Starting with i* campaign,
where the price and value of products are displayed on price
tags simultaneously. The purpose is to make consumers
aware of the sustainable impact of each choice they make.
Therefore, we invite everyone here to step into Carrefour and
support every environmentally sustainable product. Every one
of you has the power to make a lasting impact on the environ-
ment!
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Swire Coca-Cola is the fifth largest bottling partner of The Coca-Cola Company by volume, with
a franchise to manufacture, market and distribute TCCC products. The corporate mission of
Swire Coca-Cola s to strive to be the best employer, the best business partner, and the best
corporate cilizen. Over the years, we have created increasing social value because we deeply
understand that "Our Choices Will Shape Our Future." Therefore, in 2019, Swire Coca-Cola
introduced "Our Choice, Our Future" as its 2030 sustainable development strategy, focusing on
three core aspects, including seven focused areas: product choice, sourcing, climate, water,
packaging and waste, our people, and community. We continuously innovate our operations,
offering a diverse range of high-quality beverage products while dedicating ourselves to environ-
mental protection and community care, striving to achieve economic development and environ-
mental and social sustainability.
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Swire Coca-Cola Taiwan places great emphasis on
sustainable development. In our 2030 Sustainable Devel-
opment Blueprint, we have identified seven focused
areas, including product choice, sourcing, ciimate, water,
Dackagmg and waste, a3 well s our peopl and comm-
ne of the focused

where we uphold the belef n sustanable developmem in
collaboration with local communites. We have been
actively involved in community projects, allocating a
certain percentage of our annual profits 1o Swire Fund for
community engagement activiies.

Within the realm of community engagement, we observe
and address local community needs in Taiwan, focusing
on two main developmental aspects. The first is "Water
Stewardship,” as water is a ciilical component of our
beverage products. Therefore, water replenish is one of
the Key global projects for Coca-Cola. In Taiwan, we
implement various community water conservation initia-
tives 10 protect aquatic ecosystems and return clean and
stable water resources to the community. The second
focus area is "Youth Development.* The core value of the
Coca-Cola brand is "happiness." However, the escalaling
issue of school bung is a"echng the physical and
enial dovolopment of our youth. Through strategic com-
and public ecemion activties, we aim to
Geatoa joyful growth environment for children and eradi-
cate bullying from schools.

Water Stewardship Project
Water is one of the most crilical natural resources for
humanity, and it is an irreplaceable necessity. For Swire
Coca-Cola, the primary ingredientin our products is water.
Therefore, in addition to efforts to enhance water efficien-

in our production processes and recycling, and the
management of wastewater discharge, we also consider
how to give back water resources o the community. In
Taiwan, alhough tap water is widespread, some resmems

line ruptures or water contamination during heavy rains or
typhoons, resulting in a lack of usable water. Since 2014,

ave been assisting remote areas in constructing
rainwater harvesting systems. By collecting, fltering, and
storing rainwater, we help residents have access to clean
and stable water sources. To date, the project has built 11

systems in 7 counlies across Taiwan, benefiting over
8,500 people. Additionally, Coca-Cola Taiwan has
been collaborating with the Taipei Bird Society to
promote wetland conservation in the Guandu Nature
Park. By briefly opening floodgates and introducing
seawater in appropriate amounts, we improve wetland
water quality and increase the diversity and quantity of
ecological environment, Starting in 2015, in collabora-
tion with the Taiwan Wetland Alliance, we have been
carrying out environmental improvement projects in
the Tainan Erren River Wetland and the Kaohsiung
Zhouzi Wetland, enhancing the water purification func-
tion of wetlands, and increasing biodiversity.
Anti-Bullying Project

Recognizing the severity of bulling issues in Taiwan-
ese schools, Swire Coca-Cola Taiwan joined by The
Coca-Cola Foundation, i callaboration wh the Chid
Wellare League Foundation, iniiated the *I Have My
Bully-Free Right" anti-bullying project in 2017. Lever-
aging our expertise in marketing and communication,
we developed a series of creative and socially impact-
ful communication and activities. We analyzed key
stakeholders in bullying incidents and conducted
phased dialogues with different groups each year.

aciivities, along with creative acions suoh as the
"Storytelling Vending Machine, lying exhibi-
ons, webste creatin, orginal wngs‘ “dial pcure
books, we raised social awareness and discussion. We
Welfare L
conduct campus advocacy and teacher training to
create a friendly campus environment. Our aim is to
create a joylul growth environment for children and
eradicat bulying (lom schools. Additionally, to expand
impact, wited business partners including
Cartfour Foundaton and Good Neighbor Foundation
1o join forces in spreading the anti-bullying message
and making a positive impact together. Over the past
six years, we have conducted a total of 525 campus
advocacy aciivities, influencing over 27 millon individ-
uals.

Swire Coca-Cola believes that neilher environmental
protection nor youth development issues can be
Solved with short-ter, one-time appeals. It requires
fong-term dedication to expanding the impact of these
issues. In the fulure, we will confinue to observe the
doulopment and neods of the community, futther

the content of community engagement
ro‘ 15, and connect with more partners o exert a
positive and meaningful influence.
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‘Thank you for the recognition! We are delighted that
Swite Coca-Cola has received this acknowledg-
ment, This award shows that we are not only a
world-class beverage company but also a corpora-
tion deeply committed to social responsibilty and
active community engagement

At Swire Coca-Cola, our vision has always been to
become the most beloved beverage company for
customers, employees, and communities. Sustain-
abilty is a one of our core values. We firmly believe
that a company's success is not only determined by
our business performance but also by how we, as a
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tion and giving to Taiwanese community while
making a profit.

B8 T 1 B CRIBR
) BARRERAHE < ERERUBBIE
BARBRAT - ARRESHALSRLBHIMY

InTaiwan,
opment through our Anti-bully project, aiming to
eradicate bullying from schools. Simultaneously,
we've focused on water conservation, giving back to
communiies through our “Rainwater Harvesting
System" and "Wetland Conservation Program.” Over
the years, its been inspiring to witness more people
benefting from these initiatives or becoming aware
of these vital issues due to our unwavering commit-
ment.

1 want to express my sincere gratitude o our team,
who have shown strong dedication and passion in
these community projects. Additionally, we're fortu-
nate to have the support of our partners and commu-
nity collaborators. Without your trust and coopera-
tion, we couldr't have jointy realized these essential
‘community engagement projects.

‘Thanks again for judges’ recognition. In the future,
we'll continue exploring our communities' needs,
and use our core expertise to contrbute to society
and the environment, to create more positive impact
to community! Thank you!
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Taiwan Life
Insurance
Co., Ltd.

BEASRRIRAERAE

Founded in 1947, Taiwan Life Insurance is the first life
insurance company in Taiwan that has cemented i

place in the industry with four major competiive it
tages: "professional talent cu\uvamn. Teading product
research and development,” "comprehensive distibu-
tion surategies,” and leading u.ngl services. Futher-
‘more, it has long committed to public welfare, especially
in creating a senior-friendly environment for Taiwan.

After merging with CTBC Life Insurance in January
2016, the company retained “Taiwan Life Insurance” as
its brand name, whie fostering a combined brand effect
of both China Life Insurance and Taiwan Life Insurance.
Also, Taiwan Life Insurance has become a 100%-owned
subsidiary of CTBC Financial Holding. As such, it has
gained the group's abundant resources and backing with

R P
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crRcHoLNG

TAIWAN LIFE

‘ance wil continue exerting influence through snslamahle
insurance, and int innovative investment
financing products as well as Services 1o saleguam
consumers' lifestyles. At the same time, it seeks to

te a sustainable environment and Society to the.
beneit of all stakeholders so that values are created and
shared.
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Leveraging a solid trateg)
myriad of digital innovation services, and eumandmg
brand influence, Taiwan Life Insurance was granted 57
‘major awards at home and abroad in 2022, making it a
leader in the lfe insurance industry in Taiwan, while
establishing itself as the preferred lie insurance brand
among Taiwanese consumers. By upholding CTBC
Holding's brand spirt - We are family” Taiwan Life Insur-

BAMERBE - 0225 FESTHARNAL - RE
ERBRALT - MRERAHLE LB ERBMR
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Taiwan Life Insurance has engaged in health promotion for years to address the fact
that Taiwan will become a super-aged society in 2026. In recent years, we have relied
on our core competencies in the insurance industry to carry out our mission of becoming
a pioneer in health. We began working with Hondao Senior Citizen's Welfare Foundation
in 2019 to jointly promote baseball for the elderly, promoting elderly health among the
public through Taiwan's signture sport of baseball, and providing different solutions for
social issues arising out of Taiwan’s aging population.

In the future, Taiwan Life Insurance will continue to combine diverse health promotion
services, activities, and tools with digital and promote health

concepts to all people for health and sustainability at all ages.
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First, Taiwan Life Insurance would like to
thank the British Chamber of Commerce in
Taipei for its recognition with this award.
Winning an award is a great honor to any
company, but it also means assuming
greater responsibility, and we will continue
to persist with doing what's right and exert-
ing our influence.

Taiwan Lie Insurance has been promoting
public welfare for older people by support-
ing the Bulao Baseball League, promoting
elderly baseball education in communities,
and encouraging older people to fulfill their
baseball dreams, so that older people will
understand that they are never too old to
learn and exercise. We organized the first
“inter-generational baseball game" and
brought together Professional, Adult, and
Little Baseball Leagues, and charity organi-
zations. The mixed-age games allowed
players to make friends through baseball,
so that older people will become more
active and healthy. This is a manifestation
of CTBC Holding's brand spirit of "We are
family." We hope to create a sustainable
future for people of all ages to mutually ben-
efit. Hope we will have the chance to play
baseball with everyone here in the future.
Together, let us all join Team Baseball,
Team Family, and Team Taiwan.
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Citigroup Inc.
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Citi is the leading global bank in Taiwan

Citiis proud to have had a strong presence in Taiwan since the opening of our first representative office
in 1964 and th frs branch in Taipei I 1965, Citfs marketieading products and servies have earned it
high praise. Citi's Instt top-tier

emerging local cmpumnons Ioca\ ﬁnanc\al instiutions, and qualifed foreign insttutonal investors with a
full fange of value-added onshore and cross-border solutons. As an esmbnsnea leader in the global

Citi bel
nity. i is wmmmed to fulfiling ourpula\e sm:la\ respnnslhl!l\y (CSR) and adoplmg concrete actions in
social and response to the United Nations' Sustainable
Goals, 50 as to propel growth for our firm and our clients.

On August 14th 2023, Citi Taiwan announced the completion of the sale of its Consumer Banking Busi-
ness to DBS Taiwan. Citi Taiwan now solely serves instiutional and corporate clients g Tawwan through
our market-leading Institutional Cli 1CG) business. in, providing
Citi's global network and services to our 800 multinational clients, around 1600 small ana mediomized
corporate clients and 100 local corporate ciients.
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Belonging in Banking
Cil's commitment to Diversity, Equity and Inclusion (DEI)
aims to build an equitable and inclusive cullure at the fim
where everyone has the potentialto succeed. DEI s at the
Gore of who we are as a fitm, and we recognize that trans-
parency and accountabiy are ey to our success.

These are not just words. We set goals, we prioriize
action and we are transparent about results. To that end,
we announced our new, expanded 2025 aspirational
diversity representation goals. Cili Taiwan achieves diver-
sity representation goal, there is 65.8% female represen-
tation in Assistant Vice President (AVP) to Managing
Director population in 2023, higher than APAC and Global
representation. We see this s a long-term strategy to
embed diverse representation and equity in our business
strategy 5o that it i standard practice for our colleagues,
clients and customers. Supporting DEI, business leaders

7 for
diverse talent across their businesses with progress that
is informed through data and tracking

Retaining & Develop Diverse Talent

annual Voice of the Employee (VOE) Survey,
interviews, regular focus group discussions across differ-
ent Inclusion Networks 10 gather data for actionable feed-
back

« Pay equity corrections across the franchise are made as
part of the annual compensation process each year. Cit

pay equily globally.

« Job rotations for millennial and gen Z employees. Each
year campus graduates undergo a dedicaled program
with stints across products/functions giving them greater
exposure and in-depth experience as they chart out their
careers and areas of interest within the bank.

« Diversity talent programs enable development and

(Gend

iger Capability Building & Leadershi

+ Leadership development and learning portfolio includes

ers 1o build effective teams that thrive in an inclusive
culture.

« Education sessions, Inclusive hiring workshops, Code of
Conduct virtual modules for people managers have all
contributed to driving a culture of inclusion on the ground.

: Reverse Merlorng Programs n Generatons Nelwork

mg‘ shares learning and experiences for mentors and

Diversity Is A Fact, Inclusion Is An Act

Our workforce is supported by policies and benefis that
embed DEI including:

« SelfD: All employees can voluntarily seif-identify their
gender identity, disability status and sexual orientation
confidentially This helps us create a more equitable work-
place and atract, retain and develop the best talent
around the globe.

« Medical Insurance and Domestic Relocation bene-
fits: Coverage of domestic partners including those of
same gender under dependents for Medical Insurance
policy and Domestic Relocation policy

+ Physical Infrastructure acces: im to be
inclusive in our approach and hence Cit sites include and
i not limited to accessible lifts/turstiles, ramps in build-
ings, designated parking, accessible desks and wash-
fooms.

« Assistive Technology: Cil's Assistive Technology
program provides our employees the abilty to work with
voice-to-text, screen readersimagnifiers, and other
software and hardware designed to enhance their work
experience and productivity

« Maternity Matters Program & Toolkits to equip expect-
ing mothers and their managers with information and
policies useful for pre-, during pregnancy and return to

« Diversity Networks: To create a workplace of equal
opportunity where everyone feels a sense of belonging,
Cili_encourages employee o form Afinily Networks,
itiated, led and run by employees, where all voices are
heard and offer multiple opportunities for everyone to be
part of the DEI campaign. In Tawan, Cii Women's
Network, Pride Network and Generation Network jointed,
have produced a short video “Inclusion Starts with I which
creates strong impact locally and regionally, and later
adopled by Cili Global. Each year DEI Networks starts off
activites,

Month in January, International Women's Day in March,
Families Matter Month in Apri, Pride Months in June, and
Disability Months in October. In 2023, three Networks
have engaged 2600+ participalion in our commitment to
an inclusive culture, where all of s can bring our authen-
1ic selves to work and thrive together.
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At Citi, we believe we can use our influence as a global bank
to bring about social change. We work hard to establish a
strong DEI (Diversity; Equity; Inclusion) foundation at all
levels and create paths for the next generation of leaders
across every dimension of diversity.

Diversity is foundational to our culture and business growth.
On the one hand, the global reach allows us to glean diverse
perspectives, while also advancing issues that are important
to our people, clients, and the communities we serve. On the
other, within Citi, we are committed to cvealmg a covpovale
culture that reflects the diverse

organizing this meaningful award. As
Citi remains committed to the Taiwan
Market, we will ensure Citi Taiwan is a
friendly workplace where the principle
of DEI always shines.
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In line with cmgmup goa\s Citi Taiwan is devoted to equiy.
At present, 65.8% of /an’s Assistant Vice President
(AVP) to Managing mecnur positions are held by women
This proportion is higher than that of Citigroup Asia Pacific
average and most of our peers in Taiwan. As of February
2023, women represented 71.6% of the total number of
employees, indicating Citi Taiwan's
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Regarding social inclusion, Citi Taiwan is focused on youth
empowerment, financial education, and

sustainability, etc. by promoting various public welfare activi-
ties and investing corporate resources to connect public
welfare partners, employees, and other resources to expand
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social influence. We aim to build a sustainable p
value chain through corporate power and to respond to the
United Nations sustainable development goals. Meanwhile,
Citi volunteers participate in various public welfare activities,
rallying colleagues to care for the local and
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contributing to the inclusive growth and progress of Tonwan,

Finally, we would like to extend our gratitude to BCCT for
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Swire
Coca-Cola
Taiwan
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SWIRE COCA-COLA

Swire Coca-Cola is the fifth largest bottling partner of The Coca-Cola Company by volume, with
a franchise to manufacture, market and distribute TCCC products. The corporate mission of
Swire Coca-Cola s to strive to be the best employer, the best business partner, and the best
corporate cilizen. Over the years, we have created increasing social value because we deeply
understand that "Our Choices Will Shape Our Future." Therefore, in 2019, Swire Coca-Cola
introduced "Our Choice, Our Future" as its 2030 sustainable development strategy, focusing on
three core aspects, including seven focused areas: product choice, sourcing, climate, water,
packaging and waste, our people, and community. We continuously innovate our operations,
offering a diverse range of high-quality beverage products while dedicating ourselves to environ-
mental protection and community care, striving to achieve economic development and environ-
mental and social sustainabity.
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Swire Coca-Cola views our employees as an indis-
pensable comerstone in driving sustainable develop-
ment. Our 2030 Sustainable Development Framework
encompasses three core aspects and seven focused
areas, one of which is "Our People” Our vision is to
create an inclusive workplace that provides equal
opportunities 10 all,regardless of Gender, Age, Disabilty,
Sexual Orientation, and Ethnicity or Reli chieve
50% female in supervisors and above Ppositions by
2030.

ire Coca-Cola globally promotes diversity and inclusion
across five main dimensions: age, gender, race, sexual
orientation, and physical and mental abilties. In Taiwan, in
addition 1o responding to headquarers' strategies for
gender equality in career development, we are also
focused on the broader societal context in Taiwan,
encouraging respect, acceptance, and embrace of e

GBT community. Furthermore, we have recently recni

foreign migrantworkers to join our team. Therefore, Iakmg

three main dimensions to achieve diversity an
interms of gender, sexual orientation, and ethnicity.

lusion

To deeply embed the values of diversity and inclusion
in every aspect of our corporate cullure, Swire
Coca-Cola Taiwan established the Diversily and Inclusion
Committee (DISCO) in September 2020. This committee:
formulated three core strategies: "Diverse Recruitment,”
“Development and Training," and "Friendly Culture and
Communication’ to ensure that employees feel respected
and included throughout the entire process from atirac-
tion and recruitment to nurturing and retention. We
have also made a public commitment to achieve a 50%
representation of female executives by 2030.

In our diverse recruitment efforts, we believe that hiring
i titude

regardless of gender, ethnicity, sexual orientation, or
other background factors. To break down traditional
gender biases in supply chain-related departments
where male employees have traditionally been
predominant, we have implemented a dual-track strate-
gy. This strategy not only reduces hiring managers'
concerns and biases but also revises job descriptions
and optimizes recruitment materials 1o atiract female

talents. We strive to improve the recrutment of female
talents and provide equal interview opportunites,
successfully recruiting frontiine female colleagues
who contribule o shaping a work cullure that

team.

After successfully recruiting a diverse team, the next
challenge is to maintain this diversity. Various
departments have developed their own new employ-
ee support programs. New colleagues are paired
with experienced partners who assist them in accli-
mating to the work environment, breaking down
generational bariers through relaxed and support-
ive communication. The business department has
even established the "Frontine Colleague Sister-
hood” to regularly organize physical gatherings
where female colleagues receive recognition and
guidance from department heads. Additionally, they
regularly collect feedback ~regarding common
diffculties or suggestions from female colleagues
and work together with the company to implement
improvements.

The company continuously launches various diver-
sity-themed training courses and aclvities 1o
reinforce a culture of diversity and inclusivity, inclu
ing unconscious bias training, inclusive leadership
workshops, Swire Pride Month, and women's lead-
ership workshops. These Gatvs o o reduce
preconceived notions among ~colleagues  and
encourage the expression of diverse opinions,

In terms of the work environment, we have estab-
lished gender-neutral restrooms throughout Taiwan,
provided a mother-friendly work environment, and
offered remote work options to ensure that diversity
and inclusion are not just slogans but tangible
support for individuals who are different,

Through sustained efforts, we have achieved signifi-
cant breakthroughs in diversity and inclusion indica-
tors. As of 2022, female colleagues in director-level
positions or above at Swire Coca-Cola Taiwan
reached 43%. We have also received recognition
through awards such as the "Women's Avenue DEI
Vision Award" and the “Excellence in Corporate
Sogial Responsibilty Award” by Common Wealth
Magazine. In the future, we will continue to invest in
employee training and development, strengthening
our culture of diversity, equality, and inclusivity, as
we work toward creating a brighter future for our
company.
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Thank you for the judges' recognition. First and
foremost, | want to express my deepest grati-
tude and respect to all our employees! We have
always regarded our employees as our most
valuable assets. We deeply understand that
true excellence can only be achieved when

invest in employee training and development to
enable our employees to grow together with the
company, continually pursue excellence, and
create a brighter future for our organization.

mxﬂammgz HAERRBEORHNR
' RM-ARAT

people from diverse perspec-
fives, and together to collab-

@  RPSRRA - AEETE

orate. Therefore, in order to enable each and
every colleague to unleash their full potential,
we are committed to building a diverse and
inclusive work environment and internal culture.

In recent years, as our has contin-

# S BMREENAMESSHET » FRHI
ERFRSL - Al 0 BT ERSG—UEIAES
BAFROBERR  ROFHS HRI—B
BIUARBMN TIERFARNBLL -

ued to grow, we have been fortunate to recruit
partners from diverse backgrounds to join our
team. Our commitment to employee develop-
ment goes beyond providing excellent benefits
or flexible working conditions. What's even
more important to us is our effort to create a
working environment  that supports  and
respects every employee. We actively listen to
and value the opinions and suggestions of our
employees, making them feel that they have
excellent opportunities for growth and develop-
ment here. In the future, we will continue to
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Volkswagen
Group
Taiwan
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Volkswagen Group Taiwan Co. Ltd. is a sales subsidiary established by the Volkswagen Group.
Volkswagen Group Taiwan is comprised of four brands - Audi, Volkswagen Passenger Cars,
$KODA, and Volkswagen Commercial Vehicles. With its rich product lineup and comprehensive
strategies, Volkswagen Group Taiwan successfully achieved a total annual sales of 22,687
units in 2022.
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Promoting diversity and inclusion is a part of Volkswagen
Group's global mission. ‘We live diversity" is one of our
seven Group principles. As a global enterprise, employing
and working with people of different nationalities and ethnic-
ities is our daily lives at Volkswagen Group Taiwan(VGT).

Starting with optimizing recruitment and training programs,
Volkswagen Group Taiwan targets a 50% female employee
proportion by 2024. We are making an effort to promote
gender equity in the workplace not just in our company but
with our dealers as well. For example, for Audi, one of the.
VGT's brands, the current proportion of female sales consul-
tants at dealers is 21%, which has increased significantly
compared with 14% in 2019.

Throughout 2023, Audi Taiwan joined hands with ELLE to
launch the (Game Changer) campaign, a series of events.
intended to celebrate diversity and inclusion and empower
women. To further promote female empowerment, the
theme of 2023 Audi Innovation Awards is ‘Women in Tech:
Driving the Future of Mobility’, participants can connect with
like-minded professional women in the tech industry, break-
ing gender barriers and driving change for the automotive
industry's future.
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For a global enterprise like Volkswagen Group, diversity is not a choice but a necessity.
This is the reason Audi initiated ‘Listen, Learn, Exchange, Inclusion(LLXi)" as a global
strategy.

AtAudi Taiwan, we believe empathy leads to the best customer service and creates an
unforgettable brand experience.

Itis our daly life working with colleagues from different nationalities and backgrounds,
and we strive to increase the ratio of female employees in Volkswagen Group Taiwan as
well as in all touchpoints.
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Deutsche
Windtechnik
Co. Ltd.

BHER A ERAR

Deutsche Windtechnik leads the World as the Premier
Operation and Maintenance (O&M) Independent
Service Provider.

over
and maintenance. Deutsche Windtechnik has established
10 local offices worldwide, compnsmg 210 service points,

36 51 8 -
ABidu3z usain
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poten-
il ofrenewable energy development i Taa. Deutscne
Windtechnik has positioned Taiwan as its APAC hub, mark-
ing a pivotal first step into the APAC region. Since 2018, we
have initiated operational and maintenance services
Taiwan, assembling a local team with diverse imematona
backgrounds,  substantial operational  experience, a
specialized expertise. In addiion to our proficient technical
team, we have a robust support leam operating from
various offices across Taiwan.

Based on our practical experience in offshore wind farm
‘operation and maintenance, deep familarity with Taiwan's
environmental characteristics, and adherence to stringent
safety standards. we excal in providing customized and

BEBROHWAE (LTWREALE) R0
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ERBRRONS - EAHUORATAGE - 6
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g wind turbine units, transition
pieces (TP), and undevaer infrastructure. The estabish-
ment of a local presence in Taiwan by Deutsche Windtech-
mk signifies a significant mmemne in developing the APAC

e local team, drawing
taent rom vaious e, with |he sediaton o enhancing
Taiwan's professionalism in the intemational wind energy
industry. Our ullimate goal is to become the "Center for
APAC Operational and Maintenance Services."
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role in the renewable energy industry.

‘Throughout the entir ffecycle of offshore wind farms, while:
the nitil design and conslruction phases may consume a

programs and unwavering commitment to self- ment,
we provide an environment and opportunities for those
interested in entering the renewable energy industry to
realize their potential.

Stringent Safety Requirements for Setting the Best
Example

Deutsche Windtechnik regards the prevention and response
to safety incidents as a top priority. We not only require all

and relevant certifications in occupational health and safety
regulations but also emphasize their awareness of occupa-
tional safety.

W provki tghtancend nenal bl fr eclars

each year and conduct regular simulation exercises and
aiing aciuiles 1o ensure out coleagues remain Hghly
vigilant. Up to 2022, our Lost Time Injury Frequency (LTIF) is

s of
operaton. High-qualty operationl and maintenance (O8M)
services essential for the sustained success of
renewable energy.

Deutsche Windtechnik, guided by principles of integrity,

ing to the long-term sustainabilty of the local offshore wind
energy industry, as explained further.

Secure the inheritance of Local Talent and Roots in
Taiva

Deutsche Windtechnik places great importance on talent
development, aiming to bridge the talent gap in the offshore.
wind energy industry. Since we established in Taiwan in
2018, over 40% of our team members come from unrelated
industries.

+ Cross-Industry Talent Development

Deutsche Windtechnik ensive training in

ofshore wind energy-rlaed felds, equiping talents from

sionals, and project managers, with the necessary know-
edge, skils, and practical experience. Additonally, we
prioritze employees'
various training opportuni
Unioath theif potontal while coninuously ennancing thel
professional skills and capabilies.
+ Local Elite Cultivat
Deutsche Windtechnik has established partnerships with
local colleges and universities, suct e National
ormosa University and the National Yunlin University of
Science & Technology. We have actively provided employ-
ment counseling and assistance to graduates interested in
pursuing careers in the offshore wind power industry,
pamm\ally in the field of operation and maintenance.
Additionally, we have joined the Wind Power Industry
oo ot Al e Staborod wih Minghisn
University of Science and Technology (MUST) to enhance
their Bachelor's Program in Wind Power.

Overall, our commitment to cultivating a highly skiled team

try and aligns vith the policy goals of achieving net-zero
carbon emissions. Thiough our specialzed ~training

‘measures, technicians can achieve the goal
of *working safely and retuming home safely."

Prioritizing Employee Well-being and Pursuing Excel-
lence in Benefits

Deutsche Windtechnik places a strong emphasis on the

ployees.
German corporate welfare pracices into the Taiwanese
context, ensuring our employees have the best benefits and
a positive working environment. Our Office team enjoys
flexble working hours; all employees can access on-the-job
training, employee ravel, comprehensive group insurance,
ete.

Moreover, to enhance the work-ife balance of our on-site
technical team, we collaborate with local B&8 in Budai,
Chiayi, providing comfortable and free accommodation for
technicians. This allows them to rest conveniently after their
shifts and fosters team camaraderie.

Actively Giving Back to the Community for Sustainable
Business

In pursuitof sustainable business practices, Deutsche Wind-
technik actively promotes local employment opportunites at
project sites. We not only offer various job positons, includ-
ing technicians, crew members, mariime coordinators, ware-
house managers, and cleaning staff bul also, through our
employee benefls and other iniiatives, reduce employee
tumover and significanty increase job satistaction. Thi, in

) e antspate providng mere ol ob pporunlics
oot ‘stimulating positive community devehv
Deutsche Windtechr mploy

o mitted
vellbeing, pmmotmg Iocallntlon. 5 recpansivle
corporate practices that have substantially impacted
non-industry akeholdersand he surrounding commu-
nities. We take pride in our achievements to date and will
continue to strive to maintain our commitment to
sustainability and thriving communities in alignment
with our "Green Energy” goal.
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“Rooted in Taiwan, But at home in APAC" has been
the overarching goal of Deutsche Windtechnik Co.
Ltd. since 2018. We specialize in offshore wind
farm operations and maintenance (O&M) services,
including wind turbines, TP, underwater infrastruc-
ture, onshore and offshore substations, and wind
farm management. Deutsche Windtechnik possess-
es extensive international O&M expertise and a
profound understanding of the unique characteris-
tics of Taiwanese wind farms. We offer tailored

are dedicated to facilitating the growth of Taiwan's
offshore wind energy industry. We aspire to position
Taiwan as the most pivotal hub in the APAC region,
nurturing numerous seed coaches to extend green
energy technology to other APAC counties.

CRIRER - IRTA) REEHRAARAFE2018%F
BUESMEREAR - ROV HRISERG
R AR SRR K TRERE  BRRTN
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O&M services. Over these years, we
ed significant efforts to local talents for the offshore
wind energy industry, introducing European tech-
nology to Taiwan. We have cultivated highly skilled
technical professionals and established a robust
logistics team.

i
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Deutsche strongly emph not
only industry satisfaction with our services but also
the safety and well-being of our employees. We
have rigorous and comprehensive safety education
and training programs while providing comfortable
living spaces for our on-site technical team, ensur-
ing the safety and well-being of every colleague,
and maintaining a high quality of work and life.
Furthermore, we encourage continuous career skill
development for our logistics team members, offer-
ing various training opportunities to create an inno-
vative and dynamic high team.
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Finally, we would like to express our

tude to BCCT and the esteemed panel of judges for
the opportunity to be a finalist for the Best Renew-
able Energy Award. Taiwan holds a significant posi-
tion as our core base, and we are committed to
nurturing local talent and further strengthening our
services in Taiwan. Guided by principles of integrity,
innovation, professionalism, and enthusiasm, we




ENERCON
Taiwan Ltd.
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ENERCON with turbines.

% ENERCON

ENERGY FOR THE WORLD

in more than 50 countries, supported by more.
than 40 sales offices and over 350 service
stations. More than 12,850 employees work in
research and development, production, sales,
project, logistics, installation management as
well as service and maintenance of wind
turbines. In 2022, more than 31,900 ENERCON
wind turbines, produced renewable power in
more than fifty counties.

In Taiwan, ENERCON turbines represent over
60% of the onshore wind market share, repre-
senting an installed capacity over 500 MW. The
first ENERCON turbines were installed in
Taiwan on Penghu Islands in 2002. More than
236 ENERCON turbines built nowadays, mainly
located near the west coast from Linkou to
‘Yunlin which are capable of withstanding serious
typhoons, earthquakes and maintain 97% guar-
anteed availabity. ENERCON Taiwan's head-
quarter locates in Taichung City and set up
Taipei office as APAC regional Hub with
Procurement, Sales and Project Management
team.
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ENERCON Taiwan recently completed a project of 7!
e . o this vear and 8 7
our K IOMKALE -
customer but also our team effort (o fnish the project :

under serious weather conditon as well as timeline.
There are five new wind turbines in total wil going to
operate and generate renewable energy for Taiwan.

At the beginning of 2023 and dunng the high wind

BLES 2 o EE RS S e st

season, ENERCON sucoessfully insta
at the Taichung Port windfarm owned by Taiwan Power
Company (TPC). Despite the challenging condition
during high wind season, the ENERCON Taiwan team
managed to complete the project to the customer's
complete satisfaction. The new turbines are added to
the existing wind farm, which utilizes a number of older
‘wind turbines of a different turbine manufacturer.

Taichung Port Windfarm is located in central Taiwan,
near the famous scenic spot Gaomei wetlands. The
wind farm stands in two lines parallel to the wetland
which inspires people o take photos with beautiful
sunset at alltimes.

Cross-functional teamwork plays an important role to
make the repowering project successful. Their excel-
lence of team collaboration, dedication and hard work
between ENERCON Taiwan Service Department and
Project Management Department to meet the working
schedule with remarkable performance.

We will continuously provide high quality of service to
our customers; we also would like to grasp the
i - nearly 2
going to reach end of e in the coming years to support

sustainabilty here in Taiwan.
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ENERCON is dedicated to provide renewable energy to support
our ENERCON

business here for many years and we continuously provide high

quality of service to operate turbines to meet our customer’s

satisfaction. We hope to cooperate with more and more Giant

Taiwanese companies as well as small and medium enterprises
on onshore wind to reach Net zero by 2050 together.

ENERCON EMiRBURBMBEMRS  ARPKAR—S2LN; B
ENERCON
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Synera
Renewable
Energy
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Synera Renewable Energy Group (SRE Group)
develops, builds, operates, and maintains offshore
wind farms across Asia and has an offshore wind
pipeline of over SGW. Aspiring to be a leading

El

o

5

planet and chariing a path toward a healthier, cleaner,
and more sustainable future.

. SRE Group
comprises businesses in Taiwan (SRE Tatwan) and
Japan (SRE Japan).

SRE Taiwan is a leading offshore wind developer in
Taiwan that has participated in all stages of Taiwan's
offshore wind development since 2012. SRE Taiwan
played an integral role in developing and delivering
two of Taiwan's three operational offshore wind
farms, namely Formosa 1, th first commercial-scale
offshore wind farm wih a total installed capacity of
128MW, and more recenty the 376MW Formosa 2.
Both projects are furthering Taiwan's energy transi-
tion efforts. Additional projects, Formosa 4, Formosa
5, Formosa 6, and Formosa 7 are currenlly in prog-
ress. In Northeast Asia, SRE Japan now has 2GW of
offshore wind projects in development.
SRE Group is headquartered in Taipei City, T
and supported by Stonepeak, a leading Shemae
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for green
energy, SRE Group commits to decarbonizing the
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Offshore Wind Projects

Synera Renewable Energy (SRE) has been developing
offshore wind power since 2012. In 2019, we inaugurated
Formosa 1, Taiwan's first commercial-scale offshore wind
farm, in collaboration with intemational partaers, making a
remarkable achievement on Taiwan's energy transition
path. Following the landmark Formosa 1, our second
large project Formosa 2 entered commercial operalion in
mid-2023, Meanwhie, we also added Fomosa 4, Fomosa 5,
Formosa 6, and Formosa 7 to our pipeline in Taiwan.
Encouraged by the success in Taiwan, we have been
accelerating the expansion across Asia, and now, we own
2GW offshore wind projects in development in Japan.
SRE' curntashors wind alnehas oxceedod SO,
Wi extensive experience inth development,consiu
tion, operation, an tabished
oursees as one of the few afshors wind comparies in
Asia with a proven track record across the lfe cycle of
offshore wind farmes.

Formosa 1
* In October 2016, SRE independently planned and
installed two demonstration wind turbines for Phase 1 of
Formosa 1, taking the lead in hamessing offshore wind
Pk Tabean Al end o 2019, Fomosa { ss el
me Taiwan's first commercial-scale
Senore wind frm
Formosa 2

+ SRE completed the construction of Formosa 2 in early
2023 and inaugurated it in the middle of the year in cullahr

enter commercil operation among al projects i the
second phase of Tawan's offshore wind development

Formosa 4

+ SRE and the other members of the “Taiwan Team” join
forces to invest in and develop Formosa 4, aiming to
bolster Taiwan's abilty to develop offshore wind power
independently and localize the supply chain. Since
Taiwan commercialized offshore wind, Formosa 4 is the
first offshore wind project to have its planning and devel-
opment entirely led by a local team.

Formosa 5
« Formosa 5 s the first loating offshore wind project to
pass the EIA review in Taiwan and join the auction of
Phase 3 Zonal Development of Offshore Wind.

ity (CSR)

@ oix comorsle suckl responehilly (0SR)
sociely. With

We take
seriously and stive to give
sustainabiliy at the core of everylhmg we do, for the
land we live in and for our fulure generalions, we

mindy nesds. we have doveloped on impacil CSR
program covering environmental education, - local
Viaszaton, and bonding with communiies

Considering the lack of materials about offshore wind
ke fo ol eisti I Tean e croaled
and published Out in Full Force! Lets the Wind
Honsir inheo, Tawan's s osaicd book (et

erin 2021. Inspired by our teans e tory of harness-

enenaning Huseatons and s captaing 861, soming
itself extensive acclaim. It was even named one of the

c

2022 Frankfurt Book Fair and the 2023 Seoul Interna-
tional Book Fair. SRE Taiwan has run the “New Ener
Education Campaign” for years and was recognized
with a prestigious prize for “SDG 4 Quality Education”
at the Taiwan Sustainabilty Action Awards in 2022 and
2023.

Meanwhile, we have been an active supporter of Miaoli
County Govemment's Slow Fish campaign.

brought street performances, stylish f00d trucks as
well as a chic and fomantic open-air cinema to the
Longfeng Fishing Port in Miaoli County. SRE's Open
Air Cinema is the first of its kind in Taiwan. These
events successfully polished the Longfeng Fishing
Ports public image, significantly raised s profile and
visibity nationwide, strengthened the community's

together our members, the local
Yo, slodens, and teacher. Tis CSR svent nol orly

locals Besides, we aso stive (o help thefocalcommu-
nities grow sustainably. Since 2014, we have been
collaborating with charities 1o take care of the disad-
vantaged and the elderly living alone. When the
COVID-19 pandemic broke out, we also immediatel
provided necessary resources such as health supplies
and tablets for remote leaming. By supporting the
locals o go through their difcult s, we have forged
a meaningful bond and realized our promise of giving
back o society.
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SRE is honored to be recognized as the finalist
of this year's “Green Energy Award.” As an
international offshore wind developer based in
Taiwan, we have dedicated ourselves to devel-
oping offshore wind for more than a decade and
owns a pipeline of over SGW. With extensive
experience in the development, construction,
operation, and maintenance, we have estab-
lished ourselves as one of the few offshore wind
companies in Asia with a proven track record
across the life cycle of offshore wind farms.

SRE its oursel d
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development for Taiwan and strives to support
domestic RE100 members to stay competitive
in the global market by providing them with
green energy. Beyond Taiwan, we also actively
expand our footprint and endeavor to acceler-
ate energy transition for the Asia-Pacific. In
addition to sustainable development, SRE will
also continue fulfiling our corporate social
responsibilty by promoting environmental edu-
cation, local vitalization, and bonding with com-
munities in the days ahead. Together with our
stakeholders, we will build a greener future!
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aetherAl
Co., Ltd.
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Aleading medicalimage Al solution provider, aetherAl s ded-
icated to providing cutting-edge solutions for digital pathology
workflow and Al-powered diagnostic support systems. At
aetherAl, we prid asa

but as an agent for transformation in the realm of pathology.
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Transforming Cancer Diagnosis Through Digital
Pathology and Al: A Game-Changer towards
Precision Medicine

Cancer occupies a crucial place in modern diseases,
and pathological diagnosis plays a pivotal role in
patient treatment and research. Tradtional patholog-
ical diagnosis demands physicians to examine phys-
ical slides under a microscope, a process fraught
with time constraints and a shortage of personnel.
Fatigue can lead to errors or omissions in diagnosis.
To address these challenges, aetherAl has devel-
oped digital pathology systems and Al-assisted diag-
nostic applications, acting as a second pair of eyes
for pathologists. These innovations have transcend-
ed the limitations of conventional pathology work-
flows, enhancing the accuracy and timeliness of
pathological slide examinations.

—— y . 4
the sensitivity of cancer detection while reducing

sisted diagnosis for multiple cancer types and pub-
lished numerous research findings in international
medical journals. AetherAl is committed to bringing
Al into clinical practice. Through the implementation
of digital processes, both time and space constraints
can be entirely eliminated. Tasks like slide transmis-
sion and physical archiving, which follow slide exam-
ination, can now be performed digitally, completely
eliminating the need for human transfer. Precious
resources among pathologists i hospitals can now
complement each other, significantly improving over-
all work efficiency and quality.

« Taking & prominent medical center as an exam-
ple, the comprehensive digitization of the patholo-
gy department saves over 4,000 hours of working
time per month. This enables medical technicians
to have a better working environment, reasonable

working hours, and participation in Al develop-
ment, enhancing their professional skills and
value,

« Through the digital pathology and digital slide
management platform, pathologists can not only

mplete
cancer reviews but also achieve remote cross-hos-
pital support. By transitioning from in-person to
online reviews, physicians save over 40 hours per
month.

« In the case of Al-based gastric cancer lymph
node detection, aetherAl LN can identity metastatic
Iymph nodes in gastric cancer with an area under
the receiver operating characteristic curve (AUROC)
of up to 0.9936, approaching a perfect algorithm.
Cii d that the Al-assist
ed workflow significantly improves the detection
sensitivity of micrometastases (fom 81.94% to
95.83%, P < 0.001) and the detection rate of isolated
tumor cells (from 67.95% 1o 96.15%, P < 0.001),
while significantly reducing physicians' side exam-
ination time (by 31.5%, P < 0.001). Results from
multinstitutional clinical validation indicate that this
Al appliication possesses high robustness (AUROC
= 0.9829). These findings have been published in
the international journal Nature Communications
(IF=17.604).

Since 2018, Taiwan's medical centers have begun
their journey towards digital transformation  in
pathology. aetherAl's digital pathology system allows
remote slide viewing, reducing carbon emissions
associated with slide transportation and physician
commutes. During the COVID-19 pandemic, digital
pathology systems reduced the risk of infection for
healthcare workers. Thanks to aetherAl's efforts,
today, over half of Taiwan's medical centers have
embraced digital pathology, with 75% of these
hospitals ~utiizing aetherAl's digital ~pathology
system. aetherAl's innovation continues to make a
positive impact in overall healthcare landscape,
improving medical services, and positively influenc-
ing environmental sustainabilty, medical education,
and hospital governance. It paves the way for inno-
vative possibilties in healthcare development.
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We are incredibly honored to be named a finalist for the "Best
Innovation in Health and Wellbeing" award at the 7th Annual
British Chamber of Commerce in Taiwan (BCCT) Excellent
Business Contribution Awards. This recognition symbolizes.
the acknowledgment of our dedication and efforts in the fields.
of digital pathology and Al-assisted diagnostics, inspiring us.
to continue pushing forward.

In today's modern world, diseases like cancer pose signifi-
cant challenges to global health, and pathology diagnosis
plays an indispensable role in disease treatment and
research. Traditional pathology diagnosis processes require
extensive time and human resources, and with a decreasing
number of pathologists available today, it places

journey towards precision medicine.

/e are committed to ongoing innova-
tion, developing more comprehensive
applications, and bringing new energy
o the healthcare technology industry.
With the power of technology, we aim
to realize precision medicine and ben-
efit humanity.

FEMREAESFRBHH HHBCCT
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pressure on them. Through digitization and Al assistance we

% HF0EL

aim to provide more stable and precise h
solutions within efficient timeframes.

aetherAl is committed to offering solutions for the digital
transformation of pathology and Al-assisted diagnostics. Our
mission is to leverage artificial intelligence for precision medi-
cine, enhancing healthcare quality and consistency. The
digital pathology system developed by aetherAl serves as
the fundamental core of pathology digitalization, while the
Al-assisted diagnostic applications built upon it become pow-
erful aids for pathologists. Our vision is for these tools to
become a second pair of eyes for doctors, elevating the
accuracy and efficiency of diagnosis. We are thrilled to
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witness and be a part of the rapid digital hap-

pening in Taiwan's medical centers and are honored to
collaborate with partners in the medical field on this exciting
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H2U Corp.

Established in 2013, H2U is Taiwan's premier digital
health brand with a mission 1o revolutionize health
through data-driven solutions and Al technology.
Focusing on lfestyle medicine and preventive
healthcare, H2U leverages its proprietary platform,
“Examine", which consolidates data from over 70%
of the nation's health inslitutions, serving over 2.5
‘million individuals annually.

As one of just three Taiwanese health tech compa-
nies integrated with the Health Bank SDK, H2U
delivers precise health analytics and guidance to
both consumers and businesses, fostering a holistic
health ecosystem covering major aspects including

KIRERERIBBRAHE

mladl H2U
Pl =

Allthese tailored services are seamlessly integrated '

on the H2U Pano, the flagship digital health platform
for individuals.
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nutrtion, education, sports, touris,
al health. This pioneering approach not only marks
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in
for managing and scaling health data
in Asia

Witin H2U's heallh ecosystem, individuals erioy
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and health products fo enhancing overal wel-be-
ing. They can also maintain transparent, compre-
hensive personal health data for ifelong care. Mean-
while, corporate clients benefit from top-tier work-
place health consultancy services and ESG respon-
sibiity solutions via H2U.
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H2U is committed to health technology and data-driven
solutions, exceling in innovation, impact, and sustain-
abilty across all stakeholders.

Innovation: H2U has established a comprehensive
health ecosystem, integrating muliple platforms to
provide consumers with precise health analysis and
guidance. Leveraging extensive data asset, H2U offers
data-driven insights to both businesses and individuals,
delivering diverse health services across dimensions
including nutriion, education, sports and occupational
health. I the B2B sector, H2U commands over 70% of
Taiwan's health check-up market share, serving
numerous renowned companies.

Impact: H2U's impactis multi-faceted. Through govern-
ment collaborations, the company promotes health
record applications, contributing to nationwide health
enhancement. For corporate dlients, H2U. offers
high-quality workplace health consultancy services,
aiding them in fulfiling ESG responsibilies. In the B2C
market, H2U's media platforms and communities have
amassed a massive following, encouraging participa-
tion in health- related activities and the adoption of
healthier lifestyles. Additionally, H2U actively collabo-

cy and impact of health services.

Sustainabilty: H2U has emerged as the largest digital

health service platform in Taiwan, with outstanding B28
fic B2C brands,

abiity through a closed-loop model of data-insight-ser-

vice-data. In the B2B sector, H2U's health check-up

Its the sole provider of digital workplace health
services, catering to over 250 companies, including

x h2y s

FFA Co-chairs

Taiwan Microsoft, Amazon, and intemational giants
like Gueci and Chanel. In the B2C sector, H2U's
brand memberships represent 30% of Taiwan's
young adult population, translating to one in every

H2U Everlasting Health Group.

H2U delivers value to various stakeholders. For
consumers, the company provides expert health
knowledge and exercise guidance, helping them
adopt healthier lifestyles. For businesses, H2U
offers workplace health services that enhance
employee wel-being and productivity. Government
collaborations drive nationwide health improve-
ments, and for shareholders, the company's
sustainable business model demonstrates signifi-
cant growth potential. On a societal level, H2U has
posilively impacted numerous individuals and orga-
nizations. In collaboration with partners, the compa-
ny expands the digital health domain, boosting
industry efficiency and impact. Furthermore, H2U is
committed to nurturing talent in related industries,
collaborating with multple universities and offering
internship programs to cullivate more outstanding
professionals.

In summary, H2U is an innovative and impactful
company rooted in big data and technology, offering
diverse health services across various domains. Its

akey player in the health technology field.
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In 2023, H2U proudly marks its 10th anniversary.

‘Throughout this journey, our steadfast commitment to
proming werkplace heallh has gamered us an

We are deeply honored to be nominated for
the BCCTaipei Better Business Awards' Inno-
vation for Wellbeing category. This recognition
not only acknowledges H2U's dedication but
also celebrates the collective efforts of all
partners in the digital health industry. Together,
we will continue to strive towards ensuring that
everyone can enjoy a healthier, better lie.

AR BBKAT © H2UKAQ B AL S
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I reputation, resulin
outcames for both companies o employees. We
have not only prioriized individual employee health
but have also elevated corporate nurse satisfaction,
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aligring wih o Socil Imgadt responsi
Our

me global expansion of our services, catering to inter-
national giants such as Taiwan Microsoft, Amazon,
and prestigious European luxury brands like Gucci
and Chanel

Backed by a wealth of health data expertise, we have
‘embarked on an even more ambitious vision in 2023.
Our mission is o establish a comprehensive digital
health ec stem. With digital health technology at its
core, this initiative aims to drive nationwide health
improvement, extend healthy lfespans, and enhance
overall quality of life. We aspire to seamlessly
mlegmle health into daily life through simpler, more

. HaU your way'
reflecis our commitment to becoming the go-to holis-
tic health guide for everyone.

“Precision health and_digitized medical solutions'
represent the future trends in the national healthcare
industry. We firmly believe that data-driven digital
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technology platforms and innova
tions wil be key drivers of digital health development.
Collaborating with ecosystem partners, H2U is actively
promoting cross- domain initatives such as telemedi-

R ABBCCTaipei Better Business Awards
Innovation for wellbemg Awards RIRE
SR WE

cine, health check-ups, nutrition and
counseling, fitness programs, and more. Our goal is
to bring Taiwan's outstanding biotechnology industry
and technological prowess into people’s daily lives,
fostering the growth of the entire health industry.
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MEDTRONIC
(TAIWAN) LTD.
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Bold thinking. Bolder actions. We are Medtronic. ‘

We lead global healthcare technology and boldly attack the most challenging heaith prob-
lems facing humanity by searching out and finding solutions. Our Mission — to alleviate
pain, restore health, and extend life — unites a global team of 90,000+ passionate people.
Powered by our diverse knowledge, insatiable curiosity, and desire to help all those who
need it, we deliver innovative technologies that transform the lives of two people every
second, every hour, every day. Expect more from us as we empower insight-driven care,
experiences that put people first, and better outcomes for our world.

In everything we do, we are engineering the extraordinary.
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In the early stages of the COVID-19 pandemic
in 2020, when there was a global shortage of
ventilators, Medtronic took bold actions to
support the urgent need. We made the data
for our Puritan Bennett™560 (PB 560) ven-
tilator freely available and supported relevant
organizations to expedite development, help-
ing tens of thousands of individuals with respi-
ratory needs. In Taiwan, we executed a dona-
tion program for image-guided intubation
equipment to reduce infection risks for over 70
frontline clinical units. Through collaborations
with various medical associations and the
National Health Insurance Administration, we
ensured reimbursement for this equipment,
enhancing its accessibility and protecting
frontline healthcare workers from the tradition-
al intubation-related infection risks.

For approximately 11,000 patients in Taiwan
with congenital type 1 diabetes, Medtronic
introduced ~continuous  glucose monitoring
systems and insulin infusion pumps. These
innovations alleviate the inconvenience and
pain of frequent injections for patients who
require lifelong blood glucose monitoring and
insulin administration. Accurate and continuous
glucose monitoring, coupled with medication
delivery, reduces the burden on caregivers and
patients. Through the integration of professional
medical knowledge and innovative technological

development, Medtronic successfully created
the Advanced hybrid closed loop system
with  continuous  glucose  monitoring.
Real-time data transmission through a
mobile app allows for immediate and effec-
tive monitoring and control of insulin dosag-
es, further reducing psychological and
physiological stress for caregivers and
patients.

Medtronic Taiwan is committed to fulfilling its
corporate mission of "alleviating pain, restor-
ing health, and extending life." Through
collaborations with healthcare institutions and
associations, we conduct hundreds of educa-
tional training sessions annually, benefiting
thousands of healthcare professionals. This
enables healthcare workers to utiize the
latest medical technologies more effectively,
quickly, and accurately, ultimately benefiting
millions of people in Taiwan each year.

In response to the inadequate access to med-
ical care faced by underserved rural areas, in
2022, we launched a rural healthcare sup-
plies distribution program. We visited 30
low-income households in Zhongliao Town-
ship, Nantou County, and distributed 32 ear
thermometers, 223 boxes of masks, and 42
medical kits. This initiative is expected to con-
tinue this year and is planned to double in
scale, impacting over 60 households.

Medironic remains dedicated to making a posi-
tive impact on healthcare and lives, guided by
our mission and principles.



R2020FEMMEI - REIFRBBRER
EBHHFH TPuritan Bennett™560 (PB 560)

PPIRESFURHRIAADY - 36 IRARBIHI DR BAEE
BN A BIFIR B AE AR « AW RINE

ARERNHARBREHAED DRITLER K
R ERED) - RERMRSRATE
SEET ERBHBEEN . FILFAORMY
HRMAR - HERRAREAR  HE - Ef

BRI BRIT - HENRIBTO
TRER AR — R AR R BARAEER « LRS W
BER RREVAMEZT  MYRRIEERH
BERRAN  RBELURE  REFEH—
RREAR °

 SEEWEAEBARNE
BAR

SHERBILE - ARERRROTENE - RIE
2022F R BHRMBBAMAR L & - FRhARP

RAN000EMERE— LMRHOLESR
SRR R A RBR IR
WEEEE

b
47

SHUNTERME

AREE ai32% .
2238 » WEHA2R - BRI S F N
AT BFUTIRRB R B G RIB6OTM
REE

SEBNIAEREL

MBS RMERS - FRLSMEEY - BBF

» SZEVE

BEENC

BRAEBES -

HERANE .




ACCEPTANCE

SPEECH
e

5
A= |

We are delighted to have earned a place on
the final list. This achievement serves as a
validation for us and, undoubtedly, it's a
great source of motivation, pushing us to
stay dedicated and keep improving.

Medtronic stands as a global leader in
healthcare technology, driven by our mission
to provide innovative therapeutic solutions to
healthcare professionals, ultimately aiding
patients in "alleviating pain, restoring health,
and extending life.” Transforming the lives of
two people every second, every hour, every
day.

Our mission compels us to provide a friendly
and innovative work experience for all em-
ployees because we know that when em-
ployees are in good spirits, innovation, cre-
ativity, and collaboration thrive, and through
each and every employee, we bring our mis-
sion to life. The recognition from the British
Chamber of Commerce in Taipei highlights
our culture and mission, inspiring us to con-
tinue our efforts. We extend our heartfelt
gratitude for the esteemed panel of judges.

In Taiwan, we unite a team of 300+ passion-
ate people. Powered by our diverse knowl-
edge, insatiable curiosity, and desire to help
all those who need it, we deliver innovative
technologies that transform the lives of
people, empower insight-driven care, experi-
ences that put people first, and better out-
comes for our world!

Medtronic, Engineering the Extraordinary.
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Blueseeds

The objective of Blueseeds social enterprise is to solve environmental hormone
issues, water contamination caused by toiletries that we use every day, and also
to protect rivers, lands and human health to create an environmentally sustain-
able business model.

Blueseeds teaches and cooperates with small-holder farmers to adopt natural
farming method, the most natural and traditional way to grow our own herbs, so
we can restore lands and prevent environmental hormones while planting
Besides, we master the core technique, from planting herbs, extraction, refining,
to blending fragrances and combining with tourism industry, creating our
one-stop production chain.
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Blueseeds social enterprise is dedicated to solv-
ing environmental hormone issues and water
contamination caused by toiletries that we use
every day. Therefore, we insist on using natural
farming method, which avoids the use of pesti-
cides, fertilizers and insecticides, achieving zero
discharge of agricultural wastewater. Besides,
Blueseeds develops toiletries without any artifi-
cial chemicals ingredients by using six core
natural ingredients. We replace surfactant with
soapwort, use essential oil and floral water as
the main source of fragrance, use seaweed and
sea salt to replace preservative, and use aloe to
help hydrating and moisturizing. Every ingredi-
ent is decomposable in nature, and helps us to
achieve environmental sustainability, ~corre-
sponding to SDG 12, i

Last but not least, we also devote ourselves to
social welfare. In order to provide an equal and
friendly working environment for the disadvan-
taged, we continue to have deep collaboration
with PAVI, an association for the visually
impaired. We provide courses and train them to
become perfumers and provide job opportuni-
ties. We also have industry-academy coopera-
tions with National Museum of History and PAVI
through dictating the image of artworks to
develop new co-branded products, and 15% of
the sales revenue is donated to PAVI. Besides,
5% of our sales revenue is also donated to The
Garden of Hope Foundation and Sunshine
Social Welfare Foundation, in order to reduce
inequalities and create a no-poverty society
where all human beings and the environment
can benefit from, which also corresponds to
SDG 1, no poverty, and SDG 10, reducing
inequalities.

Blueseeds creates the idea of “adopting an
acre of field of herbs”. We use the slogan of
“grow your own toiletries” to encourage individ-
uals and businesses to “subscribe” an acre of

and production.

Blueseeds cooperates with small-holder farmers
and adopt natural farming method to maintain
the soil's original self-sufficient ecosystem,
using the ecological interaction between earth-
worms, microorganisms and plants to nourish
the land. It not only preserves the long-term
productivity and health of the land, but also
protects and increases biodiversity. We continue
to expand land restoration in Taitung, Taiwan,
and also provides job opportunities, acquisition
protection and a steady income for small-holder
farmers. These actions are also the goals that
Blueseeds aims to achieve, which are related to
SDG 8, decent work and economic growth, and
SDG 15, life on land.

field. This action helps ensuring
the small-holder farmers income by paying first,
then subscribers will receive the commodities
of equivalent value afterwards. Business sub-
scribers can also tur the commodities into cus-
tomized giftbox. In 2020, we provide “ESGifts"
as an option for businesses, customizing corpo-
rate giftboxes according to customers’ require-
ments for different occasions. Our one-stop
production chain provides businesses with more
flexibilties on fragrances and contents of giftbox-
es. We encourage businesses to implement
responsible purchasing and sustainable procure-
ment, advocating corporations to devote them-
selves in environmental sustainabilty.
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1 am really honored to accept this social enterprise award
on behalf of Blueseeds. It means a lot to us, representing
the results of our unremitting efforts in all aspects of ESG.
We adopt natural farming method and produce toiletries.
without adding any artificial chemical ingredients, provid-
ing customers with a more natural and environmen-
tal-friendly option. The whole production process will not
discharge agricultural wastewater, and users will also not
discharge daily wastewater. Therefore, we can all do our
best to protect the environment together.

We cooperate with small holder farmers and implement
contract farming to ensure their income sources. We
provide courses and train the visually impaired to become
formulators, having an industry-academy cooperation with
National Museum of History through dictating the image of
artworks to develop new co-branded products. We also
cooperate with New Life Information Service, an associa-
tion for people with spinal cord injuries, and we provide

We really appreciate our business
partners and every client who have
been supportive to the ESG concept
and engage in responsible consump-
tion. We will keep focusing on sus-
tainable production and work on all
aspects of the environmental, social
and governance. Hope we can all do
our best to pursue a better and more
sustainable future.

Thank you!
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works such as packaging. We d Ives to forming
a cycle of common good, creating a co-benefit society.

Our whole business model corresponds to the UN sustain-

ERRRR IR - IRBERIR
BEOIMBMHINE - RERRHE 2
AR R AR -

HEESG » HAR

able development goals, focusing on
tainability and social welfare. The concept of social enter-
prise is not only a business model, but also a shared
value. Our goal is not merely pursuing economic benefits,
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but bringing a change to the society and the
Let's join forces to create a more equal and more sustain-
able society, improving the happiness of the entire society.
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We are a social enterprie dedicated to driing corporations and familes 10 take clmate
action starting by reducing and carb Ourgoalis posi-
tive change by effectively unnzmg technology and simplified business models, encouraging
more people to pay attention to environmentalissues, and striving to reduce carbon emissions to
make the environment better.
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Climate change disproportionately affects low-in-
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come While are major

greenhouse gas emitters, their
remains lacking; along with lack of enforced
mechanisms for significant action. On the other
side, product usage such as paper invoices con-
tributes to Scope 3 emissions and confuses

ity between ions and consum-
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ers. Corporate practices prioritize cost-efficiency
over sustainability, exacerbating climate injustice.
Our mission i to redirect corporate resources, no
longer essential to customers, toward eradicating
poverty in underprivileged communities.

Through our Power to Change platform, we help
corporations take climate action. We identify non-
essential materials, repurpose them into financial
resources, and request a service charge based
on cost reduction. Part of these charges funds
initiatives to assist underprivileged populations,
generating social and environmental impacts at
the same time. Our platform eliminates upfront
costs, adopting a performance-based model as
well as enhances corporate-consumer engage-
ment. Effectiveness lies in connecting corpora-
tions with customers, fostering sustainability by
reallocating resources, and promoting responsi-
ble consumption.

In summary, we bridge climate justice and pover-
ty alleviation by empowering corporations to
make a positive impact. Our transparent, sustain-
able, and fair approach aligns with ESG princi-
ples, promoting responsible business practices in
pursuit of a better world

isiBPower to Changesf& » R P EIRSARE
RUETH o RN ERTLENFR - BHRIE
FREIR S EOR - PIRSE PSR 2 - AT
B R — A MR BIR BRI - WH]LED
1R RIERRT - BREEH KRB -

B & i

S ERRRMRINM R AL AU - BEUR -

SFFEIBHRAMMERERBOE - LHAT &%
HREM SR « ERRAFROLFRRIUH

FEMARRK B FR TR A RAARE T 40

0 AR RIERHLE -

mmmm RBBMT R AEEEBYENK

° RPBEMR ~ K

(R AP RME - B

HAESGRRA




ACCEPTANCE
SPEECH

1 stand before you today with a heart full of grati-
tude as | accept the BCCT Social Enterprise Rec-
ognition Award. This moment is a celebration to
the incredible dedication and hard work of my
entire team at DOMI and a validation of our com-
mitment to social responsibility and sustainable
business practices.lt is a recognition of the values
that have driven us from the very beginning: a
commitment to making a positive impact on society,
our environment, and the communities we serve.

Our journey as a social enterprise has been chal-
lenging, but it has also been incredibly rewarding.
We started to drive DOMI Earth and B corp move-
ment Taiwan & Asia almost 9 years ago, It has
taught us that business should benefit all stake-
holders and it can be a force for good, that profit-
ability and purpose can coexist, and that, together,
we can make a lasting impact on the world around
us.

Power To Change movement inspires people to
want to see change and believe in their ability to
make a difference. This model demostrates simply
a Shifting from technical emissions reduction to
addressing human rights and social Inequalities;
at the same time, we unite individuals and corpo-

Let this award inspire us to continue
pushing the boundaries of what is
possible and to set new standards for
businesses that prioritize people and
planet. Finally, | want to once again
express my deepest gratitude to the
BCCT for this recognition. We look
forward to the challenges and oppor-
tunities that lie ahead, and we remain
committed to making a difference in
the lives of those we touch. Thank
you all for your support.
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In our hometown Taichung Taipingtou Biankeng s the center offruit
cultivation. However, due to the aging of the rural population and
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dyeing brand “Vegetaie Dyeing Vilage Sacialy’. invest ts
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generated by field operations has become a major problem. The
584 hectares of farmland in our hometown produces 1.9 milion

d contine
to romole envionmentaly fncly piant Gpeing produs.
Therefore, the sustainable development of the community is

{ealacd, and e income of famers 1 meressed and he

Kilograms of agricultural waste every year. Piles of orchard residue
in they

burn, they also contribute to ambient air pollution

Therefore, the idea is to apply the idea of Gircular economy and
reuse agricultural waste. Combining our team's experise in
process design, we pulverize pruned orchard residues and heat
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vegetable dyes.
We use these dyes to color natural fibers to provide eco-fiendly
150 work with schools to.

profits back into the community and build a local brand: Phylodye
Hauge . PaccBha: Wil il simsbale anpioock

opportunities to promote local economic developr

We wil continue to promote natural products dysd with environ-

mentally friendly plants to achieve sustainable circular economy

development, in addition to_increasing farmers' income and
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Every year, 584 hectares of farmland generate 1.9 milion kiograms of
ool wasts Pies o orchar re9dos n th filds can cause

pests and diseases, clog drains, and traditional burning methods
can cause serious air polltion.
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an eco-friendly vegetable dye.
We extend our long-erm goal from the product, create a local
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We hope to rationalize and recycle agricultural waste to
d Therefore, i

In addition to inherit gme local indigo dyeing technology

and continuously culivating a new generation of plant
dyeing and industrial workers, for young partners who
want o develop local creative business, provide corre-
sponding assistance and support, and hope that young
people can revitalize the local area together and drive
local development. The goal of this project is to plan the
space of the "Taiping City In-depth Tourism Service
Center"to build a "local creation workstation”, and at the
same time, wilh the designed local installation art of
natural dyeing and weaving, Taipingtou Biankeng will be
built as a well-known plant-dyeing cottage at home and
abroad, making it the most important tourist atiraction at
home and abroad

efor
al branches of loquat, ychee, and longan after thinning them,
and then use the hot boiling method o extract the internal
pigments of the plants as dyes. On natural fiber fabrics, And
d

consumers with environment.friendly products. and practice

and development thinking, combi
design and design tailoring, natural dyed fabrics are made
into more refined crait products, so as o win the favor of
buyers. Dyeing and weaving workshops purchase agricultur-
al waste from farmers and give them a reasonable price. In
adeion, e prof from the sale of plant-dyed fabrics are

rmers themselves, which can increase farmers'
income by ‘about 80,000 yuan per year.

of local cullural S I g ks vocokiral
vaning lur professionals.in recent years, due to the acive:
ot esapaiton’s sintivs o g det

s Hakka oo dye and Taipingtou Biankeng.

In addition to enhancing the connotation of science and
technology, youth training programs indirectly promote
community prosperity and employment opportunities,

created unlimited

as a dyeing material
bt problems caused by orchard residual branches,
improve the recycing of agricultural waste resources, and

al waste transformation is limilless.

Itis a trend to develop diverse natural dyeing and weaving
fecmiues, and we have sbundant piant specis i e
Taiping Mountain area of Taichung City, which is a rare
resource for the development of natural uyemg industry.
However, there is an obvious population aging phenomenon
in the community. In adition to reducing the labor force and
inovalen ity t s causes tho decin of e tent.
Therefore, | hope that through workshops, eco-tourism,
production of oammumly installation at, participation in

Let more people inside and outside the community know
about indigo dyeing and various industrial cultures in the
communt e b ontine more capatiepecl o
community, or young pe o their hometown
oo an sy . caracirton o i e and
various industies together, stimulate each other, develop.
creaiviy, and conte o cutal nigo dyein crafsmen
and leaders in various industies, Inhert Taiping Idigo

new generation of indigo. dyemg and industrial workers.
through industrial courses, and in the future, after vaning
they can also coach local entrepreneurs,to shay
Taiping industrial setiements. Most of the team embors
have design-related backgrounds and hope to transform the
community with design power.

brand "Taiping Blue” that represents the unique Hakka

association's talent development benefit, financial and
economic aspects can continue to operate.

pracice social values and organizational missions, and is
moving towards the trend of "social enterprise”, can not
only increase local employment opportunities, but also
achieve the purpose of social welfare, To balance

charm, to meet the diversified tourism market, and drive
local business and employment opportunities.

Long-term promotion of environmental education work,
and in 2016 won the National Environmental Education
Civil Society Excellence Award of the Environmental
Protection Agency, Won the National Talent Development
Award of the Ministry of Labor twice in 2017 and 2021, In
2018, it was awarded the National Sustainable Develop-
ment Award by the Executive Yuan., in 2022 won the
Social Education Contribution Award of the Ministry of
Education and the champion of the social enterprise
group of the Central University Yunus Award, in 2022 won
the Social Education Contribution Award of the Ministry of

he champion of the social enterprise
group of the Central University Yunus Award. In 2023, it
will be shortisted for the top 15 in the international BCM
compeition
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1 am very happy to be shortlisted for the 2023
BCCT Seventh Excellent Enterprise Award-So-
cial Enterprise Award of the British Overseas
Chinese Business Association. After the Sep-
tember 21 Earthquake more than 20 years ago,
we returned to our hometown of Taipingtou Bian-
keng, Taichung, and continued to work hard and
Struggle, start from scratch, step by step, and
transform our characteristic industry - Taiping
Hakka indigo dyeing, from domestic to foreign
countries, from small markets to established
brands. Every step of the way, if not for strong
willpower and the spirit of not being afraid of
failure, is impossible to do.

Our Taipingtou Biankeng in Taichung is located
in a remote mountainous area. Although there
are beautiful scenery and special agricultural
products, the population is aging and villagers
are not easy to find jobs. Elderly and young

friends can find jobs locally and promote
the development and prosperity of the
community. This is the corporate goal and
direction that we keep in mind and cannot
forget.

1am very grateful to the review comittee of
the 7th BCCT Excellent Enterprise Award-So-
cial Enterprise Award and the British Over-
seas Chinese Business Association for their
support and encouragement. In the future,
we will give full play to the spirit of social
enterprise, help more people and more
communities, and carry forward social enter-
prises.
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Climate Champion
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Winner 5

Finalists &%

Sophia Huang S,

Pacific SOGO Department Stores Co., Ltd. (Far Eastern
SOGO)

ATHEABERGARAT (£ SOGO HH)

Joanne Ling 248,

Chang Hwa Commercial Bank, Ltd. #4($R1T

Michael Chu SRER2R,

FedEx Express International B.V. Taiwan Branch it
FRBEPR(R) AT 2 WS AE)

IKEA ERRERHERAT

China Life Insurance Co., Ltd FREIAFRBRINEIRAS
YES CHARGING SERVICE Co., Ltd. REBEBRHERAR
Carrefour R

Swire Coca-Cola Taiwan &3 KA A4

Taiwan Life Insurance Co., Ltd &#AFRBRIHNBRAE
Swire Coca-Cola Taiwan &#:A#R] CIA]4

Citigroup Inc. 7ZHjisEM
Group Taiwan

Deutsche Windtechnik Co. Ltd. MHFERINEIRAS)
ENERCON Taiwan &8 MBRERAS

Synera Renewable Energy & AERRINEIRAT
H2U Corp. KRB HHIRAT

aetherAl Co., Ltd. BREHERHHRAE

Meditronic (Taiwan) Ltd. %78 MRERRHHRAE
Blueseeds XA/E

DOMI SRARERI I BIRAR)

Watersource Cultural and Educational Foundation
MEEAKROXAESR



